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Senelith Inks 








were the first lithographic inks 





made from dyestuft 








treated with sodium tungstate 





for better suntastness 





and are still leading 








with their outstanding resistance properties 

















The Sexist eld rt ompany, Inc. 





“Everything por Lithography” 
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32-34 Greene Stre et New York 13, N - 

























Perionical 


Make your work easier with this 













TS EASY er READING! 


78 175. FREES 


You’ll find the new HAMMERMILL PAPER WEIGHT ANOTHER BIG TIMESAVER 
CALCULATOR the simplest, most convenient cal- 





Brought up to date. The new * 





culator you have ever used. Four of the most- cittien of the Gmail TN 
used grades (bonds, books, covers, index bristols) Manual of Paper Informa- 
in one place. One scale—at top—is the key for tion. Lists all Hammermill 


. . . . < > : I ) y ¢ > ee 
any grade in any size. Simply set the width ee ee wall ee 
: _ Hundreds of different items! 
under the length (for instance, 17 under 22 as 





Gives grades...colors... 
illustrated above), then read the weight under weights ... finishes . . . sizes. MANUAL 
the substance weight of the grade you are figur- You'll want to keep it on erences” 





, ‘ , your desk for ready refer- 
ing on. Handy. Desk size. Durable. A real time- : omy 





. A ’ ence. Conveniently indexed 
saver for estimating the weight per ream of odd 





to help you in estimating 
sizes. Send coupon for it today. paper for nearly every job. 
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LAWSON SCOOPS THE FIELD again with the 
introduction of the new Lawson Multiple 
Head Drill Slotter. It's completely modern 
in design... as new as tomorrow! Check 
these new features and you'll agree that 
Lawson post-war planning is revolutioniz- 
ing paper cutting and bindery machinery. 

THE LAWSON DRILL SLOTTER drills and 
slots two or more holes in a 2” lift of paper 
(in less than 3 seconds) in one simple op- 
eration. 

Easy to operate, and easy to set for re- 
quired centers. Can also be used for drilling 
round holes only...changeover easily made. 

Iron table is in a fixed position. Toe-tip 
treadle control brings the drills down to the 
work. 

Heads are quickly adjustable from front 


Showrooms: 
426 West 33rd Street, New York 1, N. Y. 


DISTRIBUTORS FOR: 


PMC Automatic Die Presses— Champion Wire Stitchers — 
Southworth (Portland) Punching Machines, Joggers, etc. 
—Hobbs Graphic Arts Machinery —Rosback Rotary Per- 
ferators, etc.—Challenge Single Head Drills & Diamond 


Paper Cutters. 


LAWSON 
DRILL SLOTTER 


5 Jl 








of machine. Spindles adjusted vertically 
while heads are in operation. 

Chips automatically carried to removable 
refuse box in front of machine. 

Fluorescent floodlight across the front of 
machine, giving direct illumination for set- 
ting of heads and gauges. Roller, ball or 
needle bearings on all working parts. 

Back gauge screw operated... rides in a 
V-slot—assures squareness and is adjustable 
from front of machine. Open frame gives 
unlimited back depth. 

The Lawson Multiple Head Round Hole 
Drilling Machine is now on display at the 
Lawson showrooms. Stop in and view its 
sleek, trim lines. See it in action. Operate it 
yourself. And above all, compare it with any 
other machine on the market today. 
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ATLANTIC BOND 
ATLANTIC LEDGER 
ATLANTIC DUPLICATOR 
ATLANTIC COVER 
ATLANTIC VELLUM 
ATLANTIC LETTERHEAD BOX 
ATLANTIC BOND ENVELOPES 
ATLANTIC BOND CABINET STATIONERY 
ATLANTIC BOXED TYPEWRITER PAPER 
A complete line of dependable, standardized business papers 


EASTERN MILL BRAND LINES 


ATLANTIC ANTIQUE LAID 
ATLANTIC MIMEO BOND 
ATLANTIC MANIFOLD 
ATLANTIC MANUSCRIPT COVER 
ATLANTIC DUROPAKE 


VOLUME BOND VOLUME BOND ENVELOPES 
An inexpensive, dependable watermarked 


Eastern Mill Brand Paper 


MANIFEST BOND MANIFEST MIMEO BOND 
MANIFEST LEDGER MANIFEST DUPLICATOR 
MANIFEST BOND ENVELOPES 
The leading Mill Brand Line in the Economy Group 


The above Brand names are registered trademarks 


EASTERN MILL BRAND MERCHANTS 


pO ee ee The Millcraft Paper Co. 

ee W.H. Smith Paper Corp. 

Alexandria, La....... ..Louisiana Paper Co. 

PE ph beKernedeadeamees Sloan Paper Co. 

(veeeeees .. Baltimore Paper Co. 

Baltimore ; ...... .. Henry D. Mentzel & Co. 

pecratscars The Mudge Paper Co. 

Baton Rouge........... Louisiana Paper Co. 

IGE. Sse cdiawvscdsca Sloan Paper Co. 
PRPC ee Peer Tr re ee re John Carter & Co. 
ae ererer rer Tre Terr reer re Tt Century Paper Co. 
BP ss ancnicsnskpdnctcnernneonaial Cook- Vivian Sates 
ee ee re Von Olker-Snell Paper Co. 
BetePOkl ooo ccccesccccesccccconsceseoses Lott-Merlin, Inc. 
PI, Wis ocd cccsssccccccteccessuessonen Dillard Paper Co. 
ai tans rinobegareseaesen Franklin-Cowan Paper Co. 
Oe SS 5 errr reir errr rrr Dillard Paper Co. 
ee Bond-Sanders Paper Co. 
( POT Tee. Peer Bermingham & Prosser Co. 
Chleee fF cc cccccccsccsececesesenes La Salle Paper Company 
TR: es Reliable Paper Co. 
INE o55.5:6: sb agh on denw viemm salen The Johnston Paper Co. 
IN oso tins crdinccendece meseeaie The Millcraft Paper Co. 
RNIN 5:07 s:0iaaiin ad-ecewk dks i Oa Sterling Paper Co. 
SN osdecendsrssesenseeeteeosscns Olmsted-Kirk Company 
I i idkecdcerdsweednrantaenadoaadauue Dixon & Company 
EE PRUNES. ci ci crcsncecsctencecsoennd Pratt Paper Company 
inca cikesne see Sbcaweenaee Chope-Stevens Paper Co. 
| SCOT E CCT LOT The Millcraft Paper Co. 
NIN 5g bitisisd cidade ease tia ope Olmsted-Kirk Company 
as Ee Cee io chn8sssciecescceusaen Dillard Paper Co. 
Greenville, S.C.. deka batten & ian Dillard Paper Co. 
— Os aaden de vie eduekbadikeeaade . John Carter & Co. 
RE Cee ... Henry Lindenmeyr & Sons 
NS 6.50 5esn ek bderedteneeeokeeeusaen L. S. Bosworth Co. 
: ee, re errs eer e nearer ae ...Indiana Paper Company 
Indianapolis joo eceeeeee MacCollum ae Hi at 
DE PN in s:6s cicccatncesacéecnesan Townsend Paper Co. 
| are eer rr errr Te eT Jacksonville Paper Co. 
a Sr ree The Millcraft Paper Co. 
MIN 6c ksue 64 0o.0kecdaene Bermingham & Prosser Co. 
REP NE hora o/0:56,00d.nanieniceeene Arkansas Paper Company 
RE NEE 5 6.606 0500 Fen besdscenasennnse Carpenter Paper Co. 
SOG eccccccedennsendvccscsancda The Rowland Paper Co. 
vc ccnnneciawenruesadaam Macon Paper Company 
PN OE Otc ndingvcsdndessb echamne C. H. Robinson Co. 
ce ET eee Re re Everglade Paper Company 
Pc cctaskeateaapes Wisconsin Paper & Products Co. 
PEUMMIINIG 6 5.600000000.00008 Stillwell-Minneapolis, Division 
Carpenter Paper Co. 
COT ee Partin Paper Co. 
ce CTT CTT ET Louisiana Paper Company 


POD io veticcntescseeeubeeenssy ead Muskogee Paper Co. 








DIASRTEE 66000005 Bond-Sanders Paper Co. 
PN ps8 dscasers eases Central Paper Co. 
New Haven... Whitney- Anderson Paper Co. 
PROOF CORIOENG 06: 0.0:00:6068 Alco Paper Co., Inc. 
(aaeneeae Berman Paper Corp. 
ae aoe Forest Paper Company 
are rere Majestic Paper Corp. 
piece ease Milton Paper Co. 
ere A. W. Pohlman Paper Co. 
oe eee reer ery rr te Carpenter Paper Co. 
Serer etre ere ore ee Field Paper Co. 
CRTROEO, FIR. 6iidcicccivsccccccdsscscoves Central Paper Co. 
, vere Molten Paper Company 
Philadelphia jon. ee eeeeeseees The J. L. N. Smythe Co. 


New York 


ee 


PINE, 0d vcsccccccescses General Paper and Cordage Co. 
| ere r rr rrr re Tee C. H. Robinson Co. 
a ee Carter, Rice & Co. of Oregon 
PRONE, Bn Linc cst cccccesssceses Narragansett Paper Co. 
ME 6.5.3 3.6556.boncriussesesesocsene Virginia Paper Co. 
NE, WS ahnts.donecdeanencmmmeesmaan Dillard Paper Co. 
PONE k. 060000000 c0ctuadenau Genesee Valley Paper Co. 
St. Louis...............Shaughnessy-Kniep-Hawe Paper Co. 
rer ee errr rey re ere E. J. Stillwell, Division 

Carpenter Paper Co. 
Sam Amonio .....cccccccesveccssecces Sumer sea Paper Co. 
DI. ko cckcsaoesescdone sucen enous Carpenter Paper Co. 
SOM FPIMMCISCD 2... ccccccecccccesececeses Carpenter Paper Co. 
DRIED, oo bic csdenceniccecrendo awn Atlantic Paper Company 
Ba rokisndavedaxnnona Carter, Rice & Co. of Washington 
NS COC OCCC ROOT CCE Louisiana Paper Co. 
er Whitney-Anderson Paper Co. 
DO OO, gic sasascsbasesesansoacwe Lott-Merlin, Inc. 
CED £05 brs cscderecsseuesonnseanion Capital Paper Co. 
WR i6h4056:60064946400 KORRES Tampa Paper Co. 
TOMRENERR, BOE. 6.6 0/6ccda 000000 000rs0as Louisiana Paper Co. 
IE Fixdidssseasisamennceenienad The Millcraft Paper Co. 
errr rrr ricer rir rr ne Central Paper Co. 
WEG 6666s. ncckbessersesesnsesessansam Tulsa Paper Company 
oo erry perry ire . Olmsted-Kirk Company 
Wee, D.C... 6.6.650:5 05004-00000 Virginia Paper Company 
WU MIND, oe: 6:5.5.0:0-6:6.0:0:4 4:0:0:0:6:0:4-016.6:5 a: 6:9 016 
WIS... 4anwasucdistesene Butler-Dearden Paper Service 
EE hee nv dduswbesmeaageeeuneen The Mudge Paper Co. 





Monterrey, N. L., Mexico Carpenter Paper Co. 


MANIFEST BOND ONLY is also sold in New York City by 
Henry Lindenmeyr & Sons, Merriam Paper Co. and George 
W. Millar & Co., Inc. 

















t’s a lazy, dreamy life in the sun, 





Eating, drinking and yawning. 
No fussing or fuming to get things done 
And you have your milk night and morning. 
of 
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EAS Y-GOING 
In one respect, Atlantic Bond is very much like a cow. It’s 
easy going . . . easy going on a press. 
Put Atlantic Bond on a press and there’s no extra fussing 
over makeready. Nor will you be fuming over stoppages 
that run up production costs. For the uniform, wave-free, 
wrinkle-free, curl-free surfaces of genuinely water-marked 
Atlantic . . . plus its precision-cut edges . . . respond to the 
roll of the press. MADE BY 
Yes, and in spite of the effortless performance of Atlantic EASTERN CORPORATION 
Bond . . . you get results every time. . . a clean crisp fin- BANGOR, MAINE 


ished job . . . the kind that builds business for you. 
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ROBERT P. LONG 
Editor 


IRENE H. SAYRE 
Technical Editor 


THOMAS MORGAN 
Business Manager 


Address al! correspondence to 


254 W. 31st St., New York 1, N.Y. 
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This photo-composing machine in the, 





plant of National Process Co., New 





York, is being operated by Gustav Kel- 





mereit. (Photograph by F.S. Lincoln.) 
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“PF \. AGSCO ABRASIVES ASSURE BEST RESULTS 








LITHO PLATE GRAINING SUPPLIES 


AGSCO GRAINING GRIT SILICON CARBIDE 
WAUSAU FLINT QUARTZ ALUMINUM OXIDE 
SILICA GRAINING SAND STEEL GRAINING MARBLES 
TS P CLEANER GLASS GRAINING MARBLES 
GRAINING ORE PUMICE 

AND 








AGSCO-TUFF-STUFF GRAINING MACHINE LINING 








AMERICAN GRADED SAND CO. | 


2512-18 GREENVIEW AVENUE 





CHICAGO 14, ILLINOIS 











1946 
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WHEN WOOD PULP MADE BIG NEWS...AND HISTORY 


The first American newspaper printed on “ wood- 
paper” was the January 15, 1863 issue of the 
BOSTON WEEKLY JOURNAL. Some papermakers 
acclaimed the new discovery with enthusiasm, while 
others were skeptical about it. 

In 1863, Bulkley, Dunton was 30 years old. The 
young company had great confidence in the future 
of wood pulp and later became one of the important 


factors in the development of the American news- 
print industry. Today, we devote the same enthusiasm 
and pioneering spirit to the task of bringing finer, and 
hetter-printing papers to the graphic arts industry. 


BULKLEY, DUNTON & CO., INC. 


Fine Papers Since 1833 


295 MADISON AVENUE, NEW YORK 17, N.Y. 


A complete series of these illustrations consisting of 12 pictures and carrying no advertising, will be sent on request. 
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Leather Is Back! 


Now you can have R & P leather distributor 
rollers, and smoother, better production 


This is the news your presses have been 
waiting for all war long. Leather .. . yes, 
leather ...is back! Which means you can 
have Roberts & Porter smooth leather dis- 
tributor rollers on all your new presses... 
and better, faster, more economical produc- 
tion. 


Robport leather distributor rollers are 
precision-fabricated and scientifically-tested 
to allow for stretching. They’re smooth. 


Robport leather distributor rollers do not 
chip, crack or blister. They're tough. 


Robport leather distributor rollers have a 


longer life than any other type of distributor 
roller. They're durable. 


Robport leather distributor rollers cost 
less than most rubber or composition rollers. 
They're economical. 

Robport leather distributor rollers assure 
a cleaner, smoother flow of ink. They're 
efficient. 

Smooth, tough, durable, economical and 
efficient .. . what else is there? 

Write today ... for prices of Roberts & 
Porter leather distributor rollers for your 
new presses. 


Roberts & 


CHICAGO — 402 South Market St. 
BOSTON — 88 Broad St. 


Porter, Inc. 


NEW YORK—622-626 Greenwich St. 
DETROIT — 477 Selden Ave. 
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\Cost System 
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WASHINGTON Production Trade Pra 
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WASHINGTON—OCTOBER 3-4-5 


N.A. P-L. CONVENTION 


the SHOREHAM HOTEL—WASHINGTON, D. C. 
OTHER NEARBY HOTELS ARE THE MAYFLOWER AND THE WARDMAN PARK 










RESERVE DIRECT 










PARTIAL LIST OF EXHIBITORS 
E. 1. Du Pont de Nemours Co 


SOME TOPICS TO BE DISCUSSED 
The NAPL’S Place in the Graphic Arts Industry 





Harris-Seybold Co. 
















Free Enterprise or Regimentation Roberts & Porter S. D. Warren Co. 

Labor in the Lithographic Industry Rutherford Machinery Fuchs & Lang 

Forum on Training Lithographic Personnel Eastman-Kodak Co. Mallinckrodt Chemical Works 
Lithographic Cost Study Harold M. Pitman Co. Kohl & Madden Co. 
Employee and Employer Relations Miehle Ptg. Press & Mfg. Co. Ideal Roller & Mfg. Co. 
Paper for the Lithographer American Type Founders Ansco 

Photo Mechanical Developments Phillips & Jacobs Hammer Dry Plate & Film Co 
Photo Composition Ahead Macbeth Arc Lamp Co. Sinclair & Valentine 

Air Conditioning Sam’! Bingham & Son Co. Godfrey Roller Co. 
Lithographic Production Clinics Russell Ernest Baum Philip A. Hunt Co. 

Business Meeting for NAPL Members Ralph Coxhead Co. International Ptg. Ink 
Industry Cooperation Dayton Rubber Mfg. Co. Craftsman Line-up Table Co. 






NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
1776 BROADWAY : . - NEW YORK 19, N. Y. 
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COPY RUD 








A Plastic Sheet that Holds its Size 


USES 


Ideal substitute for glass. 

Blueprints as keys or master layouts. 

File-away masters for future use. 

“Light-harden” out areas using black and white 
transfer dyes. 

Original drawings. 

Tracings and transfers. 

Patch work. 

Close registry in color separations. 

Wet stripping; dry stripping. 

Receptive to all photo-sensitive emulsions. 

Receptive to (India) inks, pencil and color 
drawings. 

Lofting. 

Perfect registry in color overlays. 

Maps and charts of precision-scale measure- 
ments. 


Patterns and templates. 

Making deep-etch press plates. 
Making albumen press plates. 
Reproducing very fine tint halftones. 


ADVANTAGES 


SPEEDS PRODUCTION. 

JOB INSURANCE — NO BREAKAGE. 
Requires only one man to handle large sheets. 
Costs less than glass. 

Durability — does not age. 

Non-inflammable. 


Dimensional stability — not affected by moist- 
ure, acids, etc. 


Eliminates hazardous handling. 
Requires very little space for storage. 
Can be re-used like glass. 

Clorox water used as an eradicator. 


Will fit any vacuum or printing frame. 


COPYRITE can be supplied in matté finish or clear in three thicknesses: .005", .010“, .015”, 
of various sizes, from 8 x 10" to a maximum of 26 x 114” .005, and 5134 x 150” .010 and .015. 


Directions for using COPYRITE are enclosed with shipments. 


FUCH 


(ESTABLISHED 


GENERAL PRINTING INK 


100 SIXTH AVENUE, NEW YORK 13, N. Y. 


BOSTON CHICAGO CLEVELAND CINCINNATI 
SAN FRANCISCO 





COMPANY 


FORT WORTH LOS ANGELES 


IISTRIBUTED 


& “LANG 


1870) 
DIVISION 





CHEMICAL 
CORPORATION 


PHILADELPHIA ST. LOUIS 
TORONTO, CANADA 




















Near Crisis at Oxford Paper Company 


by Tony Barlow 
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TREMENDOUS SUSPENSE! A FOURTH 
GENERATION OXFORDITE, FORA SPLIT 














QO. of the basic reasons for 
the consistent high quality 
of Oxford Papers is the long 
ingrained “know-how” of its 
papermakers. 


In many cases there are three 
generations of the same family 
line at Oxford. Two generations 
of the same family are not unusual. 
Veteran papermakers who have 
spent their whole lives at Oxford 
are numerous. 


This fine craftsmanship is in 
Oxtord’s 


papermaking facilities—in addi- 


addition to extensive 
tion to Oxford’s convenient and 
plentiful supplies of pulpwood— 
in addition to complete control 








SECOND, ALMOST SHOWS INTEREST IN SOME- 
THING BESIDES FINE QUALITY PAPER. 











over all the production processes 
from start to finish. 


vears of producing over 1.000 


Also contributing to Oxford niles of quality paper a day. 
quality is never-ending research, 
which meets current papermaking 
problems as they arise and con- 
tinues to advance the papermak- 
ing art. your Oxford merchant. 


Included tn Oxford’s line of quality printing and label 
papers are: ENAMEL-COATED— Polar Superfine, Maineflex, 
Mainefold, White Rumford Litho C18; 
UncoaTEeD — Engravatone, Carfax, Aquaset Offset, Duplex 


Seal and 


Label and Oxford Super, English Finish and Antique. 


Behind all this 1s Oxford’s half 


century of background—its many 


So for quality printing papers, 
why not come to quality paper 
headquarters — Oxford. Consult 
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OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


1946 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cittes 








24x24 Standard 
Precision Camera 


Built by ATF 


ATF Precision Cameras and Ofiset Platemaking equipment are 
now manufactured by ATF . . . under the supervision of trained production 
personnel from our own factory. This equipment was formerly manufactured 
exclusively for ATF by Valette, Incorporated. 

ATF manufactures complete equipment for the lithographer . . . from sheet-fed 
offset presses to large web-fed, multi-color presses for the production of books, 


magazines, newspapers, salesbooks, office forms and many other specialties. 


NOW ... ATF builds precision process cameras also for large lithographic 
and photo-gravure plants, and for photo-engravers. See these precision instru- 
ments at the N.A.P.L. Convention in Washington, D. C., October 3, 4, 5; and 
the 50th Annual Convention of the American Photo-Engravers Association in 


Philadelphia, Pa., October 14, 15, 16. 


yu? | American Type Founders Sales Corporation 


Photo-Mechanical Division Branches in Principal Cities 


Types used: Garamond Bold, Spartans, Franklin Gothic Extra Condensed 
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Imperial FOUNTAIN SOLUTION 


depend lable solution u hich enabi les the pressman to yun 


, - ’ 
with clean rollers, thus assuring a clean plate and sharp 


4 


Image 


ge. It reduces tinting and scumming~ keeps the plate 
de sensitized. Can be used yor zim or aluminium. It 1S 

form at all times and is economical to use-—one ounce 
one illo " of water makes a perfect S¢ lution If Vou re 


inting jor better presswork pomt t IMPERIAI 


Gallon 7.00 
v2 Gallon 3.75 
Quart 2.00 
(F.O.B. New York or Dealer) 


FOUNTAIN SOLUTION 


, — ’ : 
The main point in the talk about Solio is that it gums the 


when the press is stopped and dissolves in a flash 


f Sole SELF-GUMMING 
7 


‘n the press restarts, returning to the Jountain It’s just 
t eliminates hand gumming, 
! 1] . 
te tie press isidle Savet 


to SOLIO 


6 Gallons (per gal.) 
1 Gallon 
Quart 
(F.O.B. New York or Dealer) 


ie eaian LITHO CHEMICAL | 


FUCHS & LANG Division 
Sun Chemical Corporation 4 SUPPLY C0. INC. 
CALIFORNIA-INK CO., INC. 
CANADA PRINTING INK Co., Ltd. 
and other important dealers 


from coast to coast 


(Prices slightly higher in Canada for Imperial measure) 
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Ansco Announces its New, 
Reprolith Stripping Film, Ortho! 


Tough membrane strips cleanly 
and quickly without distortion 


HE new Ansco Stripping Film, 
Orthochromatic brings you a prac- 
tical combination of highly desirable 
qualities. 
It’s contrasty—to give you hard, sharp- 
ly defined halftone dot and line structure 
with blacks you can’t see through 
whites as clear as glass. 
It’s easy to handle—develops in 1! 
minutes under red safelight illumina- 
tion; strips easily with brief soaking 
times in water at 80°F. 
It’s designed to resist scratching and 
other mechanical damage from dust, 
dirt and finishing tools. 


Ansco Reprolith Stripping Film, Ortho- 
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chromatic, has excellent size-holding 
properties—important in cutouts, over- 
lays and butting operations. 


Try this superb new film in your shop 
today. Both cameraman and stripper 
will find that it, like other Ansco mate- 
rials for the Graphic Arts, is indeed 
“Easy to Handle—Hard to Beat.”’ 


Order Ansco Reprolith Stripping Film 
from your regular source of supply, 
now. Ansco, Binghamton, New 
York. A Division of General Aniline & 
Film Corporation. General Sales Offices, 
11 West 42nd Street, New York 18, 
New York. Branches in New York, 
Cincinnati, Chicago, San Francisco, 
Dallas, Los Angeles and Toronto. 
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REPROLITH STRIPPING FILM 
ORTHOCHROMATIC 


EASY TO HANDLE...HARD TO BEAT 
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GET THE JUMP_~ 
ON COMPETI 






Use Mercury Products... 


Your customers will remember the quality of the jobs you 






deiiver, long after they have forgotten the price. Mercury rollers and 






blankets will help you to maintain the high standards 






which assure repeat business. These accessories are 






engineered to provide versatile performance—perfect ink-distribution 






on any job, whether it involves subtle graduations in a 


/~- fine halftone or large planes of solid color. 


RAPID ROLLER COMPANY 


D. M. RAPPORT, Pres. Federal at 26th Street CHICAGO 
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e Harris Hydrogum flows easily and drys by evaporation 
to a smooth, protective film without streaks. 


That’s because Hydrogum, when mixed to the 











proper 13° or 14° Baumé, increases its viscosity only 
slightly—never beyond the ideal range of 5 to 10 
seconds. That’s also why Hydrogum will not cling 
to the image and cannot cause blindness. 
Harris Hydrogum saves valuable time and 


material. It dissolves readily and will not spoil. 





Hydrogum is 
packaged in 5, 25 
and 100-pound con- 
tainers. Hydro Etch 
comes in 64-ounce 
and one-gallon pack- 
ages. Both are avail- 
able at your nearest 
dealer. 














Alsotry Hydrogum with Harris Hydro Etch for 






plate and fountain etches. They keep your 







plates clean and will not damage the image. 












McKINLEY LITHO SUPPLY COMPANY 





| 

; Cincinnati 

Harris Litho-Chemicals are sold by: METZGER PHOTO SUPPLY COMPANY 
ron 

W. E. BOOTH COMPANY DOMINION PRINTING INK & COLOR PHOTOTECHNICAL LABORATORY 

| Toronto—Montreal COMPANY, LTD. Washington, D. C. 

| CALIFORNIA INK COMPANY Vancouver ROBERTS & PORTER, INC. 

| San Francisco—Los Angeles HARRIS-SEYBOLD COMPANY New York City—Boston 

| Portland—Seattle—Salt Lake City Atlanta—Dallas Chicago—Detroit 

| G. C. DOM SUPPLY COMPANY A. E. HEINSOHN SINCLAIR & VALENTINE COMPANY 

| Cincinnati Denver Baltimore 


HARRIS - SEYBOLD COMPANY 


CHEMICAL DIVISION 


CLEVELAND 5, OHIO 
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mountain goat on pinnacles 


Is always rough and ready; 
He’s sure of foot and much at home 
Because his legs are steady. 














TOPS 


Steadiness is one of the principal factors that have made 
Adlantic Bond “Tops” with printers everywhere. Yes, stead- 
iness, as to texture, surface, cut, moisture content, and per- 
formance on the press has made this sheet a steady favorite 
with those with an eye for results. 


Genuinely watermarked, Aciantic Bond is a paper that holds MADE BY 


its place consistently as a sheet that takes a good impression EASTERN CORPORATION 


BANGOR, MAINE 


and makes a good impression every time it’s used. 














ATLANTIC BOND 
ATLANTIC LEDGER 
ATLANTIC DUPLICATOR 
ATLANTIC COVER 
ATLANTIC VELLUM 
ATLANTIC LETTERHEAD BOX 
ATLANTIC BOND ENVELOPES 
ATLANTIC BOND CABINET STATIONERY 
ATLANTIC BOXED TYPEWRITER PAPER 


A complete line of dependable, standardized business papers 


EASTERN MILL BRAND LINES 


ATLANTIC ANTIQUE LAID 
ATLANTIC MIMEO BOND 
ATLANTIC MANIFOLD 
ATLANTIC MANUSCRIPT COVER 
ATLANTIC DUROPAKE 


VOLUME BOND ENVELOPES 


An inexpensive, dependable watermarked 


VOLUME BOND 


Eastern Mill Brand Paper 


MANIFEST BOND MANIFEST MIMEO BOND 
MANIFEST LEDGER MANIFEST DUPLICATOR 
MANIFEST BOND ENVELOPES 
The leading Mill Brand Line in the Economy Group 


The above Brand names are registered trademarks 


EASTERN MILL BRAND MERCHANTS 


BO ctcccrcsvacas The Millcraft Paper Co. 

eee WW. H. Smith Paper Corp. 

NEI, BGs os ckvess Louisiana Paper Co. 

Pah Kdetkecasccedemand Sloan Paper Co. 

( sarceanwnes Baltimore Paper Co. 

RES paicetaas Henry D. Mentzel & Co. 

_eeeener sr The Mudge Paper Co. 

Baton Rouge........... Louisiana Paper Co. 

Birmingham...............Sloan Paper Co. 
PrTeeeCTTCeeT rer TT CC John Carter & Co. 
Perr rer eT Tere TTT Tre rT Ter Century Paper Co. 
Fe. sonasanesedsbannssawanenal Cook-Vivian ? -lien 
jeRetdeninetediwheree es Von Olker-Snell Paper Co. 
abAmeOEls o0ccccccccnccccsccccccossscooes Lott-Merlin, Inc. 
EE WA bksscenenewesdesatedecawenenans Dillard Paper Co. 
Bullalo. .cccccccccccccccccscesens Franklin-Cowan Paper Co. 
CER, Bee Gc ccccccvcccccscossccasesces Dillard Paper Co. 
COONO, DORs cs dcscicscccasccanssenen Sloan Paper Co. 
os POUTTOC eC CeCe TC CCC TCC La Salle Paper Company 
Chicago hate Sa 2k le aoa ce oe Reliable Paper Co. 
NS EOE OTE TOTTI ECT OL TT TES The Johnston Paper Co. 
ES EERIE PT er er er The Millcraft Paper Co. 
CeRMRS sc ccc ccccccccccccccccccscceces cee Samer Ce. 
PD beveccsccoscesssereccsccnsees Olmsted-Kirk Company 
BID ec tetctcdsccsncsesecccaccnscasegan Dixon & Company 
I «+ 6ni6 side sin eke nkunkenened Pratt Paper Company 
PE cetecccstdvdesdacscssnceneed Chope-Stevens Paper Co. 
IR bis cadens cdscesessnatnen The Millcraft Paper Co. 
PE PE ceb Fiend cencceceduenewan Olmsted-Kirk Company 
oO SS eer errr TT errr. Dillard Paper Co. 
GCOOORNEE, Bi Ces cccvcvcscccvsccccccesena Dillard Paper Co. 
ER ere re rr John Carter & Co. 
os cage PCR ACI Henry Lindenmeyr & Sons 
CTT TTC TCSTTT CCT CT L. S. Bosworth Co. 
; bo das kee: tbiin Go Ge ace a ea Indiana Paper Company 
Indianapolis Qos e eee MacCollum nae annem 
PON, DEB ks bs cdccssccccvcnasances Townsend Paper Co. 
pS eee rrr reer ree Graham-Jones Paper Co. 
DN BGs Raiteserisccncsennnad The Millcraft Paper Co. 
PN Se oadnccensccassqamue Bermingham & Prosser Co. 
7k SER OerrreTe rr Te rer ee. Arkansas Paper Company 
LOG AMMONESs ccccccccscccceseccscccesoes Carpenter Paper Co. 
| TTT Cee Tee TCC CTT The Rowland Paper Co. 
SSNS TEPC EE PETE C. H. Robinson Co. 
PE, BOMB sc ce cicececcssvecns Woodson & Bozeman, Inc. 
ery ee Wisconsin Paper & Products Co. 
PEMMIGRNOING so ccc ccccccnccescsesecesoee Carpenter Paper Co. 
BEOMEOO, EGoc ccc ccccccccccsescece Louisiana Paper Company 
EET ET TOT EEC ET Muskogee Paper Co. 


i knktbne éadennnscawacened Bond-Sanders Paper Co. 





OT Pe Central Paper Co. 
New Haven... Whitney- Anderson Paper Co. 
BUOW CIMIOES. 0 ccccncen Alco Paper Co., Inc. 
veer Berman Paper Corp. 
err ee Forest Paper Company 
New York< ......¢ Majestic Paper Corp. 
aichcma aden Milton Paper Co. 
bimnnne A. W. Pohlman Paper Co. 
COORIRGE 0.650 cc ccisvcas Carpenter Paper Co. 


OEE bac diandcwdsncrecdseancesaensegeament Field Paper Co. 
‘ = Molten Paper Company 
Philadelphia | The J. L. N. Smythe Co. 


ee ee) 





DOS cS ctgnccaesuedenes General Paper and Cordage Co. 
Pe ci dsacddecscetaeewnmemnane C. H. Robinson Co. 
PI OOO, no cckcucasiccmnes Carter, Rice & Co. of Oregon 
St rrr rr Tes Narragansett Paper Co. 
PE cinnconacns dices Cecnineemanna Virginia Paper Co. 
I TE, a ns givncindinciad neceeemaibean Dillard Paper Co. 
DEE cciceveascenamsaneeawse Genesee Valley Paper Co. 
St. Louis...............Shaughnessy-Kniep-Hawe Paper Co. 
i EE dbsetcdaccnenccaecanwesnemaaiend Carpenter Paper Co. 
San Antonio ..........cccccccsceeeeeeeShiner-Sien Paper Co. 
PE 66 0sctchesacavencacesnenewon Carpenter Paper Co. 
Sl PID Sicnccccicsscavcveseanaawn Carpenter Paper Co. 
DR Kiciccvenccanaoansn Carter, Rice & Co. of Washington 
DL. songnaccokendendweaecerhent Louisiana Paper Co. 
Springfield, Mass.............. Whitney-Anderson Paper Co. 
I EO, vc iccdcsnncayedenwenaswaus Lott-Merlin, Inc. 
I 44.05 66.040000040 600000 tasaoee Graham-Jones Paper Co. 
TN, TIM nckcncdeicesererocees Louisiana Paper Co. 
MEE 6.02486 CK cKO E RAED KER EES The Millcraft Paper Co. 
yp POT OTe TTT eT er eC CT Te Central Paper Co. 
PE ccddebbecierub teed beeusenaesan Tulsa Paper Company 
rr er rere . Olmsted-Kirk Company 
a See Virginia Paper Company 
DE Setiteakenekenekedsccacocemnad Southwest Paper Co. 
TPE cacdidcenvedsacscnas Dutler-Dearden Paper Service 
, RRR Ay aranire Neen iiearae rarer rar The Mudge Paper Co. 
Monterrey, N. L., Mexico.........e+e0+ Carpenter Paper Co. 


EASTERN CORPORATION DISTRICT SALES OFFICES 
Atlanta 
Dallas 


Washington 
Chicago 


Boston 
New York 
























ZARKIN EQUIPMENT = 
BETTER PLATE-MAKING 
ZENITH WHIRLER 


with 


y= DOUBLE-HINGED COVER 
Maximum Accessibility 


¢ For large glass plates (over 80°/, opening) 

* For offset press-plates (full view of coating) 
¢ Always within operator's reach 

¢ Reduced over-all height 


Easier Operation 


¢ Full floating counterbalance 
¢ Fingertip control 








Manufacturers of 


Zenith 
aia . abies Offset Presses Rebuilt 


¢ Vacuum Frames Light Tables ——— nore for 
* Temperature Controlled Sinks machining, metal spraying 


, and cylinder grinding 
Quality Products - Early Delivery 


ZARKIN MACHINE CO., Inc. 
335 E. 27th St., New York 16, N. Y. Phone LExington 2-0052 
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“Like drinking water out of a thimble” was once a caustic 
simile for cigarette-smoking; and Oscar Wilde commented 
that the habit was “exquisite” because it left one so “un- 
satisfied.” Yet all the critics of cigarette-smoking and all 
the propaganda against it were helpless against the indus- 
try’s sustained advertising and merchandising. 

In 1939, U. S. consumption of cigarettes reached a pre- 
war peak of 173 billions. In 1946, consumption will crowd 
400 billions . . . and 500 billions are forecast for the 
years ahead. 

Paper, of course, is as big a factor in the cigarette in- 
dustry as tobacco. It holds the tobacco. It is the packages, 
the revenue stamps, the cartons, the shipping containers, 
the displays, the promotional pieces, the advertisements. It 


records production, sales, and profits. It provides the sales 
reports, the orders, the invoices. It pays the bills and de- 
livers the annual reports. 

Keeping in step with fast-stepping American industry is 
a constant challenge to us, for as American industry grows, 
so must “Paper Makers to America.” We'll meet that chal- 
lenge, just as Mead merchants will one day meet your every 
need for Mead Papers of the Mead, Dill & Collins, and 


Wheelwright lines. 


* & & Mead offers a completely diversified line of papers in colors, 
substances, and surfaces for every printed use, including such 
famous grades as Mead Bond; Moistrite Bond and Offset; Process 
Plate; Wheelwright Bristols and Indexes; D « C Black « White; 
Printflex; Canterbury Text; and De & Se Tints. 


1846 - ONE HUNDRED YEARS OF PAPER MAKING - 1946 


THE MEAD CORPORATION «© “PAPER MAKERS TO AMERICA” 


The Mead Sales Company, 230 Park Avenue, New York 17-Sales Offices: Mead, Dill & Collins, and Wheelwright Papers - Philadelphia - Boston -Chicago- Dayton 


pa Ders 
: ht i 
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YOU CANT 
ALWAYS RIDE | 


WO HNOS/ 














Sales coast along with the greatest of ease as long as demand exceeds supply. 
When that situation changes, though, the outfit that does the hardest pedaling and the best steering 
will go the farthest. Smart printers help customers maintain their speed and hold fast to their han- 
dle bars, ready for the shocks ahead. The preparation of big advertising is one reason today’s de- 
mand so far exceeds the supply of printing papers. And why Champion is working so hard to in- 
crease their output of all their grades . . . coated and uncoated book for letterpress and offset, 


envelope, tablet writing, high finish package wrap, business papers, cover, papeterie and specials. 


THE Chamfpuin Viner AND FIBRE COMPANY... HAMILTON, OHIO 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeterie . . . 2,000,000 pounds a day 
MILLS AT HAMILTON, OHIO ~d . CANTON, N. C.... HOUSTON, TEXAS 


District Sales Offices NEW YORK + CHICAGO - PHILADELPHIA - DETROIT + BOSTON - ST. LOUIS - CINCINNATI + ATLANTA « SAN FRANCISCO 








A NEW move in the Pacific Press (Adcraft) 
case developed during July when the Amal- 
gamated Lithographers of America (CIO, Local 
22, filed a motion with the National Labor Rela- 
tions Board to reopen the case. 


The motion cited the conditions prevailing at 
the Los Angeles combination lithographing- 
printing plant since a recent NLRB election,— 
conditions which certainly leave something to be 
desired. 





In the platemaking department of the company 
the employees elected no union to represent them, 
while the pressmen chose the Printing Pressmen’s 
union as their bargaining representative. The 
ALA had previously withdrawn and was not listed 
on the ballots. 

The Pressmen’s first move, according to the 
motion, was to demand a closed shop. The com- 
pany refused, asserting that to grant a closed 
shop would mean complete abandonment of the 
offset department. The Pressmen went on strike 
and have been picketing the plant for over ten 
weeks. In the meantime the ALA crossed the 
picket lines and the offset department has con- 
tinued in full operation, the motion states. Vio- 
lence has broken out on the picket line in at least 
two instances and squads of police intervened 
with flying night sticks to quell what Los Angeles 
newspapers termed a riot. 


A petition, signed by 49 employees of the offset 
department, accompanies the motion. The peti- 
tion states that there is no interchange of men be- 
tween the web offset presses and the web letter 
presses and that, furthermore, there is no inter- 
change of men even on the feeding or folding 
equipment of the web offset presses and the web 
letter presses. 


These facts, they claim, are in direct opposition 
to the outline of conditions as contained in the 
NLRB decision handed down last March. ‘The 
alleged interchange of men between the letter 
press and offset operations carried considerable 
importance in the board’s decision. The signers 
of the petition state that the Pressmen cannot in 
any way represent their interests in bargaining 
with the company. The signers include 28 ALA 
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members, six who have applied for ALA member- 
ship, and 15 non-union members. 


The NLRB’s decision to reopen or not to re- 
open the case at this time probably will not be 
known for some time, but observers say that it is 
a rare occurrence when a case is reopened in less 
than a year after the former decision. Whether 
the present case will be reopened after less than 
five months, on the impetus of this motion, re- 
mains to be seen. But the ALA has made a good 
argument, and one which we believe deserves a 
hearing. 


Other employers who operate both letter press 
and offset departments, and there are a growing 
number in this category, may well be facing 
duplications of the Pacific Press mess as the bright 
new postwar era unfolds. 


A good place to start hacking at the roots of 
this gigantic mess, and the many similar messes 
to be found in the country today, would be to 
elect some Congressmen this fall who will have 
guts enough to enact some balanced labor legis- 
lation, rather than the unbalanced laws which 
propagate such situations. 


Soxry-six years ago two young fellows, 
twins, got their first job in the lithograph business 
when they went to work for the late Max Schmidt 
in California. Louis Traung, and his late twin 
brother Charles, liked the business, and came up 
from the bench to head one of the nation’s largest 
lithographic firms. During the past month Louis 
was honored on his 80th birthday anniversary. 
Honors came from his company associates, from 
lithographers across the land, from his family, and 
from his employees. 


Mr. Traung’s influence in the industry has been 
felt strongly over the years, and is still felt. He 
was one of the pioneers in the development of the 
four color offset press. Other developments stem- 
ming from Mr. Traung’s progressive brain include 
the high-speed varnisher, the high-speed bronzer 
and other mechanical innovations now accepted 
as standard equipment. His contribution to the 
modernization of lithography has been great. 
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some ideas for the 





mr 


NEW PLANI 


SUGGESTIONS FOR PLATEMAKING EQUIPMENT AND FLOOR LAYOUT 


shown on the accompanying 


platemaking department 
floor plan is a continuation of 

the floor plan for the camera and art 
departments which appeared in the 
May issue of Mopern LITHOGRAPHY. 
Platemaking for photolithography 
can become a dirty, messy job unless 
the department is designed to prevent 
it. It to 


maintain 


is extremely important 


cleanliness and order in 
this department to keep out of trou- 
ble caused by dirt and chemical coa- 
tamination. fluids 
be kept off the floor, and dust and 
dirt sinks, 


at least once 


Therefore must 


removed from whirlers, 
containers. and tables 
a day and more often if needed to 


The 


of cleaning time required to keep a 


maintain cleanliness. amount 
platemaking department in good or- 
der can be reduced to a minimum by 


placing drains in the floors so that 


whirlers and floors can be flushed 


with water. Standing water in sinks 
the 


reasons. 


or on floor is undesirable for 


many One is that it often 
causes high relative humidity and 
affects 
drainage is a very good investment. 


therefore exposures. Good 

Since wooden sinks are most often 
used and they must always contain 
water, the amount of moisture in the 
air often becomes troublesome where 
the plant is not air conditioned. A 
suction air vent conveniently placed 
to carry off fumes and moisture laden 
necessary in the absence of 
Each sink should 
be provided with a chemical stand or 
shelf for 


etc. 


air is 
air conditioning. 
handy etches, sponges, 
brushes, 

Figure No. ] shows a cross section 
diagram of a plate etching sink. This 
sink contains a slanting platform to 
support the plates, at the top of which 





By I. H. SAYRE 
Technical Editor 

is a pipe spray. The pipe is per- 
forated with 14 inch holes about 34 
inch apart all the way across the top 
of the platform. It may be turned 
on and off by a lever at the left side 
or by a foot treadle. A hot and cold 
water mixture should be fed to this 


spray. 
The whirlers should have a drain 


in the drum off 
fluids rapidly, and a hose should be 


which will carry 
placed where it can be brought over 
to the whirler to wash it thoroughly. 
It is very detrimental to good plate- 
making to have any water or sludge 


standing in the drum. 


The vacuum frames must be kept 
clean, rubber mats free of dust and 
dirt, glasses spotless, vacuum pres- 


SFRAY 














Slanting Drain Board 





























CondieebaGieomes 


(Above) A cross section view of a plate etching sink. At 


left is a top view of the same sink. 
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FIGURE 2 


A cross section analysis of a developing table for deep etched plates as described 
in the text of the article. 





sure gauges in good working order. 
Again, eficient arrangement here re 
quires a shelf for tools, and a table 
large enough to hold plates, placed 
near the frame. 

The photocomposing machine, too, 
should have a table or work bench 
at the right hand side of the machine 
where the machines are operated. A 
good amber light should be placed 
at this side (as well as by the vacuum 
frames) by which to make adjust- 
ments on plates or to illuminate 
reading matter, composer numerals. 
etc., without affecting the plate coat- 
ing. Amber lights may be used close 
to the coated plate surface on an 
extension cord. 

Painting out, lacquering, or stag 
ing is done under amber lights, as is 
any other operation which requires 
that a coated plate be handled unde1 
light which will not affect the coat- 


ing. “Burning out” is common prac 
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tice on large plates and this is the 
act of covering the image areas of 
the plate before exposing the re- 
mainder of the coating under arc 
lights, as in deep etch work, to harden 
large areas which would otherwise 
have to be staged out. The old 
style composing machine or _hori- 
zontal table is most convenient for 
this work, with the are light sus- 
pended above. The plate is covered 
with goldenrod, red, or black, mask 
ing paper in the work areas, and, 
therefore, tables or shelves contain- 
scissors, sharp 


ing, tape, paper, 


blades, ete., as well as staging ma- 
terials should be provided in this 
room. Staging or burning out us- 
ually takes quite a lot of time. so 
this operation should be protected 
by a partition around the table to 
prevent light from reaching the plate 
other than that from the amber bulb. 


or the are lights. 


Figure No. 2 shows a cross sec- 
tion analysis of a developing table 
for deep etched plates. Developing 
“sinks” have been in use, but since 
these are often objectionable because 
moisture, solutions, and refuse col- 
lects under the table section support- 
ing the plate, the table with a gutter 
running around the edge to catch 
and drain off developing solutions is 
a cleaner and better arrangement. 
This type of table preferably is made 
of wood or plastic instead of stone 
or metal because the latter chills the 
plates in winter time and causes de- 
velopment to take place very slowly. 
If metal is used, a heating unit 
should be placed underneath the de- 
veloping board which can be used to 
bring the board to room temperature 
(77 to 80°F.). 

Plenty of examining tables and 
finishing tables with work benches or 
shelves near at hand are required. A 
plate hanging rack, to hold plates 
which are not being worked on, is an 
important item. The less the plates 
are handled in moving them from 
place to place, the less danger of 
staining, scratching, buckling, or 
denting them. The plates should 
not be allowed to lay around where 
workmen may lean on them with 
hands, tools, or elbows as is too 
often seen. There is no way of esti- 
mating the amount of careless dam- 
age done in this manner which must 
be corrected either in the pressroom 
or later in the plateroom when plates 
are returned. 

The proof presses are located near 
the art department and near windows. 
If it is impossible to place them near 
windows, daylight lamps should be 


provided for color matching. 


It is not necessary to have the 
walls of the photocomposing rooms 
shown on this layout extend from 
floor to ceiling. These partitions may 
be a foot off the floor or only high 
shield the 


completely from light from the out- 


enough to machinery 
side. If the photocomposing ma- 
chines have curtains, no partition is 
needed for light protection, although 
it is usually desirable for other rea 


sons. * * 
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NSPECTIONS by the Wage and 
Hour and Public Contracts Divi- 
sions, U. S. Department of Labor, 
during recent months reveal that more 
than 300 employees in what the divi- 
sions classify as “miscellaneous print- 
ing trades” had been paid less than 
the 40 cents an hour minimum wage 
required under the Fair Labor Stand- 
ards Act. 

Since the divisions classify lithog 
raphers in this category, the results of 
these inspections, made during a nine 
1940. 


are of interest to the industry. The 


months period ended April 1. 


“miscellaneous printing trades” class- 
ification covers establishments pri- 
marily engaged in: (1) preparing 
lithography, gravure or rotogravure 
plates, and printing from such plates: 
(2) offset printing; (3) designing 
and manufacturing greeting. valentine 
and Christmas cards, and Christmas 
seals; (4) machine and hand type- 
setting; (5) engraving and etching 
steel and copper plates. and making 
photoengraved plates, in using these 
stationery. visiting 


plates to print 


cards, maps, half tones. etc.. and in 
making woodcuts for use in printing 


mak 


ing stereotype and electrotype plates. 


illustrations. posters, etc.; (0) 


The report does not break down 
the findings by types of establish- 
ments, but shows that in more than 
200 inspections in the industry group 
nearly 100 employers were found in 
violation of the minimum wage, over- 
time pay, and child labor provisions 
of the wage and hour law. The viola- 


600 


ployees, the minimum wage under- 


tions involved more than em- 


payments affecting more than 300 of 
these, 


The divisions point out that inspec- 
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Back wages totaling 
$30,000 have been paid 
by employers for viola- 
tions of the 40 cent per 
hour minimum law 


tions are made on the basis of com- 
plaints, or where other reasons indi 
cate violations may exist. so the re 
sults do not necessarily mean that the 
printing fields covered are in general 
violation as a whole. However. since 
this basic wage and hour law now is 
more than seven years old, it would 
appear that compliance, especially in 
an industry in which high wages are 


common, would be more complete. 


The Law’s Provisions 


The basic provisions of the law 
are simple. Unless specifically ex- 
empted, all employees engaged in 
commerce or in the production of 
voods for commerce, including occu 
pations necessary to such production. 
must be paid not less than 40 cents 
an hour and must receive overtime 
pay not less than time and one-half 
their regular rate of pay for work be- 
vond 40 hours a workweek. The law’s 
definition of “produced” is extremely 
broad and, generally, employees in 
lithographic work are considered en 
gaged in production which comes un- 
der this definition. 

Violations of the law can be costly. 
The violating employers in the mis- 
cellaneous printing trades covered by 
the nine months’ report paid restitu 
tion of back wages amounting to some 
$30.000. But, in addition to payment 
of back wages found due. employers 
are liable to court action by individual 


employees who may. hy mandatory 
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provision of the Act, receive double 
the amount of back wages due, in ad- 
dition to which the affected employers 
would be required to pay a reason- 
able attorney’s fee, and costs. 

“More than seven years of experi- 
ence has revealed to the division that 
most employers desire to comply with 
the Act,” L. Metcalfe Walling, admin 
istrator of the divisions, said in con- 
nection with the inspection findings. 
“Continuing enforcement is necessary, 
therefore, both to assure the workers 
of the wages legally due them, and to 
protect the great majority of em- 
ployers who maintain fair stand- 
ards against undercutting competition 
from the relatively small proportion 
who flout the law.” 

Although a lithographer may not 
sell or ship his products in interstate 
commerce, the work of his employees 
is covered by the Act if at the time of 
production the employer knows or has 
reason to believe that the persons who 
buy and use his products will send 
them out of the state eventually. The 
amount of an employer's products 
which enters interstate commerce, 
either through direct sale and ship- 
ment or by users of the products with- 
in the state of production, is not a 
factor. If any of the products are pro- 
duced for interstate commerce, their 
production is a covered process un- 
der the Act, and employees who were 
engaged in any work in connection 
with such production are entitled to 
the minimum wage and overtime pro- 
of the Act for 


workweeks in which they were so en- 


tection each of the 
gaged, unless specifically exempted. 
The coverage which applies to those 
who actually set up and run off a 


job which is destined for interstate 
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commerce applies as well to ofhce 
workers. maintenance workers, watch- 
men. etc., if their duties are necessary 


to the production of the goods. 


Specific Exemptions Listed 
Specific exemption from the mini 
mum wage and overtime provisions 
is possible under the Act for those 
employees whose duties, responsibili 
ties and compensation comply with 
all of the basic requirements for ex- 
emption under the division’s regula- 
tions (available on request ) covering 


“executive.” “administrative.” “pro- 


fessional” or “outside salesman” 


classifications. Employers are advised 
to make certain that their supervisory. 
professional and sales employees who 
may meet these exemption require 
ments actually do, before considering 
them exempted, 

Here are the basic requirements for 
each of the classifications listed: 
1. Must have as his 


primary duty the management of an 


“Executive: 


establishment or a customarily recog- 
nized department or subdivision, and 

2. Must customarily and regularly 
direct the work of other employees 
and exercise discretionary powers; 
must have authority to hire or fire 
to make suggestions and recommenda- 
tions which will be given particular 
weight, as to the hiring, firing, ad 
vancement and promotion of the sub 
ordinate employees. and 
3. Must not perform non-exempt 
work (work of the same nature as that 
performed by non-exempt employees ) 
more than 20 per cent of the number 
of hours worked in the workweek by 
the non-exempt employees under his 
direction, except where the employee 
is in sole charge of an independent 
establishment or a physically sepa- 
rated branch establishment, and 

4, Must receive minimum pay of 
$30 a week, on a salary basis. 


1. Must. with 


the exercise of discretion and in- 


** Administrative :” 


dependent judgment 

(a) regularly and directly assist 
an executive or administra- 
tive employee, where such 
assistance is non-manual in 
nature, or 

(b) perform under only general 


supervision responsible non- 











Location of Regional Offices 
of the 
WAGE AND HOUR 
DIVISION 


BOSTON 8, MASS. 

Old South Building 

294 Washington Street 

NEW YORK 1, N. Y. 

Parcel Post Building 

341 Ninth Avenue 
PHILADELPHIA 7, PA. 
1216 Widener Building 
Chestnut and Juniper Streets 


RICHMOND 19, VA. 

215 Richmond Trust Building 
627 East Main Street 
ATLANTA 3, GA. 

Fifth Floor, Carl Witt Building 
249 Peachtree Street, N. E. 
BIRMINGHAM 3, ALA. 
1007 Comer Building 

2026 - Second Ave., North 
NASHVILLE 3, TENN. 

509 Medical Arts Building 
119 - Seventh Ave., North 


CLEVELAND 13, OHIO 

1237 Main Post Office 

West Third and Prospect Avenue 
CHICAGO 54, ILL. 

1200 Merchandise Mart 

222 West North Bank Drive 


MINNEAPOLIS 3, MINN. 
106 Pence Building 

730 Hennepin Avenue 
KANSAS CITY 6, MO. 
Fidelity Building 

911 Walnut Street 

DALLAS 2, TEXAS 

Rio Grande National Building 
1100 Main Street 

SAN FRANCISCO 3, CALIF. 
501 Humboldt Bank Building 
785 Market Street 





manual office or field work, 
directly related to manage- 
ment policies or general 
business operations, along 
specialized or technical lines 
requiring special training, 
experience or knowledge, or 
execute under only general 


(c 
supervision non-manual as- 
signments and tasks directly 
related to management pol- 
icies or general business op- 
erations, and 

2. Must receive minimum pay of 
$200 a month or $50 a week, on a 
salary or fee basis. 

“Professional: — The same mini- 

mum monthly salary or fee basis 


required for “administrative” em- 
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ployees applies to “professional” em- 
ployees who, generally, must perform 
work which is original, creative, in- 
tellectual and varied, in a recognized 
field of artistic endeavor, not subject 
to standardization, and requiring the 


exercise of discretion and judgment. 


“Outside Salesman:”—KEssentially, 
the term “outside salesman” refers to 
salemen whose work is carried on 
away from the employer's place of 
business: in other words, men whose 
time is spent calling on prospects and 
customers. This includes route sales- 
men who do actual selling. rather 
than mere delivery work. 

Kmployers are urged not to guess 
about exemptions, but to make cer- 
tain. Assistance in classifying certain 
employees may be obtained from the 
divisions, through their regional of- 
(A list of 


regional offices accompanies this ar- 


fices in the various states. 
ticle.) The divisions also are pre- 
pared to assist employers in deter- 
mining how any bonus or incentive 
plan they may have is to be consid- 
ered with respect to the wage and 


overtime provisions of the Act. 


Hours of Work Not Limited 

The printing industry knows that 
the Act does not in any way limit the 
hours of work of any employee, but 
merely provides as to hours that time 
and one-half be paid for work beyond 
10 hours in a single workweek to all 
covered employees who are not spe- 
cifically exempted from its overtime 
provisions. Actually, there is special 
provision in the Act for flexible work- 
weeks, which can be agreed to through 
collective bargaining between em- 
ployers and representatives of em- 
ployees certified as bona fide by the 
National Relations Board. 
Union contracts are by no means un- 
usual in the printing industry, and 
the Act in no manner voids or super- 
sedes any such contract, unless the 
existing contract calls for working 


Labor 


standards below those required by the 
Act for covered workers. 

Two types of contract provisions 
contain the flexibility offered. One 
such type of contract, agreed to by 
qualified representatives of workers 


(Continued on Page 79) 
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ELLING IDEAS 
WORK 








T IS generally agreed that a print- 

ing or lithography salesman must 

have personality, poise, knowl- 
edge, tact, neatness, dependability, 
honesty, dignity, sociability and per- 
severance to be a success, but we be- 
lieve that one of the most important 
things to possess, acquire or develop 
is brains plus imagination. 

Now let’s examine some _ ideas 
which can be used to keep the ball 
a-rolling. So that you will remember. 
“The Snowball 


Plan.” When winter comes around 


we shall call this 


and snow covers the ground did you 
ever notice how the children, when 
first starting out to make a snowman, 
take a small ball of snow and by 
pushing it along it becomes bigger 
and bigger and then becomes so big 
that they can’t push it any more? 
This becomes the main backbone of 
the smiling snowman with a pipe in 
his mouth and a broomstick in his 
arms. The sturdy fellow remains 
until all the snow around him is 
melted. He started out as just a little 
snowball. By utilizing “A Snowball 
Plan of Ideas” your foundation of 
selling will grow bigger and bigger 
and will remain while other methods 
of selling will melt away and dis- 
appear. 

Here are a number of ideas and 
suggestions for a start. It is up to 
you to add to them and start pushing 
the ball around: 

A concern which had many sales- 
men was visited by a printing sales- 
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By HERBERT AHRENDT 


Ahrendt, Inc., New York 


man who suggested a catalog business 
card with sixteen pages containing 
illustrations and descriptions of their 
many products instead of the usual 
engraved single card which had no 
selling value whatsoever. The in- 
creased sales which resulted endeared 
this salesman to the manufacturer. 

A salesman calling on a prospect 
asked for samples of the many forms 
which were in use by a prospective 
client. By pasting them up on a large 
sheet which could be run advantage- 
ously on one of his larger presses he 
showed how the company could save 
money by buying a year’s supply 
at a time. 

A company wanted to inject a bit 
of color in its halftone illustrations. 
An enterprising printing salesman 
showed how by the use of duo-tone 
ink an unusual result could be ob- 
tained. He also suggested that two 
halftones be made, the black with the 
screen at 45 degrees and color plate 
at 75 degrees, so the color dots will 
print in the white spaces between the 
black dots to create an unusual effect. 

An enterprising printing salesman 
should always try the unusual. How 
many folders and circulars could be 
created for unusual attention value 
just by the addition of a clever die 
cut-out or fold? The paper houses 
will soon be getting out some wonder- 
ful suggestions which they used to 
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send out quite regularly before the 


war. It is up to the salesman to start 
making a collection. A large 9 x 12 
kraft envelope is ideal, with the con- 
tents jotted down on the outside for 
ready reference. Different lines of 
businesses can be separated and cross 
indexed. 

One salesman we know of makes a 
hobby of taking company letterheads, 
re-designing them and _ submitting 
them for approval as an entry to other 
business. 

Even the lowly envelope corner 
card can be improved in most cases, 
and can be offered as a suggestion. 
Just for fun, take particular notice 
of the envelopes which come to you 
in your daily mail and see how ordi- 
nary and uninteresting they are. Ex- 
amine stock cuts and art work and 
start with the illustration. Type se- 
lected in keeping, to match. can be 
easily added. The vase, the pyramid, 
the inverted pyramid and the balance 
off-center mass method should be 
tried out. An additional color always 
improves a letterhead or envelope 
if used judiciously. 

Just a simple little thing like add- 
ing a cobweb or spider design glass- 
ine over a catalog cover can take it 
out of the commonplace if suggested 
by an alert printing salesman. Be- 
sides being attractive, it serves a use- 
ful purpose by keeping the cover 
clean and neat. Color printing there- 
on or even a circular or triangular 
cut-out where the title or trade-mark 
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could show through would help to 


vet the reader’s attention and curi- 
osity. 

An idea minded salesman, after 
printing a letterhead and multigraph- 
ing a letter for an insurance company, 
stacked them up and applied a blow 
torch to all four sides to produce 
border. The 


an unusual inquiries 


doubled with a happy result all 
around. 

At one time scented business cards 
imported from France were quite the 
rage for millinery, gown and beauty 
shops. A blotter sprayed with cologne 
or perfume could be easily sold to a 
florist or a perfume house. We sug 
gest this because doing the unusual. 
even if the idea is ancient, will pay 
dividends. The vogue for old fash- 
ioned types just now in direct mail. 
magazine and in the newspapers will 
bear this out. 

A salesman who was asked how 
cheaply he could make up some letter 
heads pulled out a bunch of samples 
printed on newsprint, following this 
up with specimens printed on a good 
crisp quality paper. Needless to say. 
the customer was soon taken off the 
price angle and a nice order resulted. 

Many salesmen are now being con 
fronted with the problem of paper 
shortages and it is hard for the cus- 
tomer to believe that he can’t get 
what he wants in all cases. Some 
paper houses are getting out stock 
inventories each month and even 
though a lot of it is sold before the 


list even reaches the printer it is a 
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The accompanying article won first prize 
of $100 in the 1946 annual McCoy Award 
Competition sponsored by the Associated 
Printing Salesmen of New York. The award 
was initiated last year by Charles G. Mc- 
Coy. New York Employing Printers Asso- 
ciation, honory secretary of the APS. 





wood idea to keep in touch with your 


paper house at frequent intervals, 
in turn advising your clients as to 
what stocks are available. 

\s most paper houses do not con 
tact the consumer direct. this informa- 


Much 


erief can be avoided if the client 


tion would be appreciated. 


knows he shouldn't specify a paper 
which cannot be delivered. An order 
sometimes can be secured by starting 
with the paper which is available. 
Every customer likes to know that you 
are thinking about him and his in- 
terests and cannot help but to be flat- 
tered by your attention. 

If a client gets out a small four 
page house organ, suggest the idea 
which is now being used by an enter- 
prising and economy minded paper 
manufacturer. It is printed in the 
form of a French fold and when 
opened out a timely motto with an 
illustration and = attractive border 
spreads out for hanging on the wall. 
This house organ never gets thrown 
away. 

In this day of changing prices. 
when new pages were sent out to re 


place old ones in a loose leaf price 








list, a manufacturer discovered that 
either they weren't put in or the old 
ones werent taken out due to the 
similarity. The printing salesman 
suggested that in the future all 
changes should be printed on canary 
colored stock so that the customers 
would become accustomed to associat- 
ing the color with changes and would 
be more careful to see that changes 
were properly inserted. 

\ large manufacturer was using a 
catalog and price list with self cover. 
He complained to the printing sales- 
man that after much handling the cover 
became greatly soiled. The printing 
salesman suggested that a russet-col- 
ored cover paper be used to overcome 
the grime of thumbing. The result was 
a large order for the next catalog 
including a beautiful colored cover, 
which increased the price of the job 
and additional commission for the 
salesman. and a satisfied customer. 

\ salesman called on a large ga- 
rage owner, but was told that no 
printing was needed. The salesman 
didn't put on his hat to leave but 
suggested that, being near income 
tax time, it would be a good idea for 
him to go over his books and mail 
a statement to each individual car 
owner showing how much he spent 
in one year. It was the salesman’s 
understanding that it was permissible 
to make deductions for the expense 
of motor car maintenance when the 
car was used for business purposes. 
With the statement. the salesman sug- 
gested a blotter, with a letter express 
ing appreciation for the customer's 
patronage. Needless to say, the sales 
man walked out with orders for state- 
ments. envelopes, letterheads and 
blotters instead of going out empty 
handed. 

When gathering up specimens to 
be shown to a client. refer back to the 
job ticket in the office and jot down 
the quantity and the price on each 
one. This would give your prespec- 
tive client a general idea as to what 
a similar job would cost him. Some 
times a customer may be interested 
in a particular mailing piece, but in 
the interval between the estimate and 
the call-back his interest might cease. 


(Continued on Page 81) 
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Craftsmen‘s Program for 


Montreal Meeting Covers 


Many Trade Subjects 


International convention will be at 


Mount Royal Hotel in Canada’s larg- 


est city; paper, ink, production, mod- 


ernization, 


PROGRAM 


production methods, devel- 


covering new 


opments in composition, ink, 
and paper, plant modernization, 
training of men, and other topics 
was announced during July for the 
27th annual convention of the Inter- 


national Association of Printing 


House Craftsmen. The convention 
will be held Monday, Tuesday and 
Wednesday, September 9, 10 and 11 
at the Mount Royal Hotel, Montreal. 


Canada. Registration begins at 10 


a.m. Sunday. September 8. 

The tentative program, with many 
details still to be announced, was 
released during July as follows: 
Sunday—September 8 

10.00 a.m. to 10.00 p.m.—Registra- 

tion 

10.00 a.m. 

Meeting 
8.30 p.m. to 10.00 p.m.—Social and 
entertainment program 
Monday—September 9 
8.00 a.m. to 5.00 p.m.—Registration 
9.00 a.m. — Convention Session - 
Convention Chairman presiding. 

Invocation 

Address of Welcome—Montreal Club 

Address of Welcome—Government 

President 
Response to Addresses of Welcome 
—W. H. Griffin, First Vice-Pres. 

Introduction of International Pres- 

ident—Montreal Club President 


International Board 
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training, 


are included 


Roll Call of Clubs 
Secretary 

Appointment of Convention Com- 
mittees 


International 


11.00 a.m.—Presentation of Resolu- 
tions and Amendments 
Report of International President, 

H. Guy Bradley 

Report of Credentials Committee 

12.00 noon—Adjournment 

2.30 p.m.—Typographic Clinic 
Chairman—Wilbert Hamilton, 22 

Spruce Street, Ottawa, Ont. 

(a) “Type Design”’—Paul A. Ben- 
nett, Mergenthaler Linotype Corp. 
(b) “Type Usage” Howard 
King, Intertype Corp. 

(c) “Phototypesetting”’—Mac D. 
Sinclair, Editor, Printing 
Equipment Engineer. 

Photo Mechanical Processes Clinic 
Chairman—John A. McLean, Su- 

perintendent of Platemaking, 
U. S. Government Printing 
Office 

(a) “Color Photography” — Reg- 
inald Batten, Rapid Grip and 
Batten Limited, Toronto 

(b) “Photocomposing” F. W. C. 
French, Lanston Monotype Ma- 
chine Co. 

(c) “Photomechanical Develop- 

ments”—Ernest E. Jones, Graphic 

Arts Corp. of Ohio. 


Adjournment 


-0O0 p.m. 
3.30 p.m. to 9.00 p.m.—Club Man- 
agement Dinner, Chairman—Mr. 
Gradie Oakes. 
Discussion Leaders — Herman 
W. Verseput, Perry Long. 


—_ 
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Tuesday—September 10 
8.00 to 5.00 p.m.—Registration 
9.30 a.m.—Convention Session—lIn- 
ternational President H. Guy 
Bradley presiding 

Roll Call 

Reports of Committees 

San Francisco Resolution 

Business 

Final Time for presentation of 
Resolutions and Amendments 

11.30 a.m.—Adjournment 
1.30 p.m.—Paper Clinic 

Chairman—A. P. Jewett, Provin- 
cial Paper Limited, Toronto 

(a) “New Developments in Print- 
ing Papers” — R. I. Drake, 
Champion Paper & Fibre Co. 

(b) “Printability of Paper” 
William B. Maul, Mead Corp. 

Plant Building & Modernizing 
Clinic; Chairman—M.,. George 
Martin, Production Mgr., Louis- 
ville Courier-Journal and 
Times, Louisville, Ky. 

(a) “Printing Plant Building’— 
Robert W. Dickerson, Maier and 
Walsh and Dickerson, Cleveland 
15, Ohio 

(b) “Plant Modernizing’—A. C. 
Arnesen, Engineering Depart- 
ment, American Type Founders, 








Inc. 
3.30 p.m.—Adjournment 
1.15 p.m. — Sightseeing Tour for 


Delegates and Ladies 
6.30 p.m. to 9.30 p.m.—(Supper 
meeting to be announced) 
11.00 p.m. 
Meeting 


Nominating Committee 


Wednesday—Se ptember 11 
8.00 to 12.00 noon—Registration 
9.30 a.m. Job Analysis and Training 


Clinic, Chairman (To be an- 
nounced) 
(a) “Job Analysis” — Edward 


Nymark, McLean Hunter Pub- 
lishing Co., Toronto 
(b) “Job Training,’ Wade E. Gris- 
wold, Litho, Tech. Foundation. 
Printing Ink Clinie 
Chairman—Charles Conquergood, 
Canada Printing Ink Co., 
Toronto 
(a) “Printing Ink Dopes and 
Trouble Shooting” Gi. Ta 
Erikson, Technical Director, 
The Braden-Sutphin Ink Co., 
Cleveland 
(b) “Progress in Ink Making,” A. J. 
Math, Sinclair & Valentine Co. 


12.00 noon—Adjournment 


2.00 p.m. — Convention Session - 
Report of Resolutions Committee 
Nomination and Election of Offi- 

cers 
Summation by A. Metcalfe 
Choice of Next Convention City 

3.30 p.m.—Adjournment 

6.30 p.m.—Banquet 
Awarding of International Bul- 
letin Contest Trophies 
Installation of New International 

Officers by Eric O’Connor 
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EVER in history has research 


been in such demand as a di- 
rect means of improving 
processes and techniques of manu- 
facture or reproduction, for remov- 
ing wastes, lost motion, and the effects 
of human variables. Fortunate is the 
industry or the individual plant that 
already has it organized and under 
way. This is especially true because 
it is not easy to set up the facilities, 
develop the programs, the projects 
most likely to solve problems, bring 
together men of the proper experi- 
ence and the right kind of scientific 
knowledge. develop the sympathetic 
attitudes and points of view for the 
administration of research that insure 
results. 

The 150-year-old lithographic in- 
dustry, which has grown from an art 
to a craft, practically to a manufac- 
turing utility employing line produc- 
tion methods, is fortunate because 
it has modern research facilities and 
manpower as well as a background 
of experience and a record of achieve- 
ment with all the attendant adjust- 
ments of technique, talents, skilled 
craftsmanship, materials and equip 
ment. Twenty-two years ago far 
sighted lithographers and their close. 
ly associated suppliers saw what 
scientific research could do for the 
improvement of the process, and saw 
a provision for insurance for con 
tinued progress, development, and fu- 
ture of the industry. 

How much those directly or indi- 
rectly concerned with the lithographic 
process will benefit from the modern 


research facilities of the Lithographic 
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Technical Foundation under its new 
association with Armour, and the 
broad experience and wide range of 
scientific knowledge of those on the 
staff and available for council and 
service, depends not only on deter- 
mination and recognition of the real 
needs to meet the opportunities of the 
industry but on the understanding of 
research itself. 

Professor Reed. director of LTF 
research, with his background of lith- 
ographic knowledge, research expe- 
rience and service to this industry 
has this to say: 


“Lithography needs four types of 


technical service: 


*1—-Basic or long term research 
directed toward improvement of 
lithographic materials. processes 
and equipment. Such research is 
of maximum importance since it 
henefits the industry as a whole. or 
at least large sections of it. It is 
the type of work that the Founda- 
tion is best set up to do since it 


should be a cooperative effort. 


“2-——Short term research — the 
solution of immediate production 
problems common to lithographers 
in general. This type of research is 
While it 


is of immediate importance. the 


advance trouble shooting. 


benefits of basic research will be 
far greater in the long run. The 
Foundation should, of course. de- 
vote some of its research time to 


work of this type. 


*3—Testing of materials and 


products. This is necessary to 


MODERN LITHOGRAPHY, August, 1946 


adequate production control but 
obviously must be done in the indi- 
vidual shop or by a commercial 
testing laboratory. Many plants 
now have technical staffs and labo- 
Such 


staffs are particularly helpful in 


ratories for this purpose. 


trouble shooting and process con- 
trol. 

“4-—Product development — the 
development of new or proprietary 
products, which may or may not.be 
patentable, but which are of pri- 
mary benefit to the individual shop 
itself. Many shops employ research 
men for this purpose. Others hire 
industrial research organizations 
who will work in strict confidence. 
“Lithographers should inform 
themselves regarding the relative ben- 
efits to be derived from these various 
technical services. and especially 
from the basic research program of 
the Lithographic Technical Founda- 
tion. Members of the Foundation’s 
staff are always available for con- 
sultation.” 

Anyone approaching the problem 
of arriving at the right attitude and 
understanding of research would do 
well to read the complete article. 
Industrial Research Pattern of the 
United States, in the November 10th. 
1945, issue of Chemical and Engi- 
Vews. It 
Harold Vagtborg, president of the 
Mid-West Research Institute, former- 
ly research director and currently 
a member of the board of Armour 
In his article 


neering was written by 


Research Foundation. 
he mentions the position of the co- 


operative research of the Lithographic 























KODAK 
PLATES 


FOR PRECISION, 
COLOR WORK 







Final physical inspection of 
Kodalith Orthochromatic 


Plates overa safe light. 


WHETHER the separations are to be made indirectly or 
directly, a particular Kodak plate is designed especially 


for each step in the process. Consult your Kodak technical 






representative, and see your Kodak Graphic Arts dealer. 


4 





GRAPHIC ARTS DIVISION 
Eastman Kodak Company, Rochester 4, N. Y. tA 
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LITHOGRAPHIC 


Followup Clerk 
Estimator (Grade A) 
Estimator (Grade B) 


Superintendent 
Production Manager 
Schedule Clerk 


SURVEY 


There are no published or “going rates” for these jobs. The N.A.P-L. is making this survey 





so that information will be available to lithographic management. 


IF YOU WANT YOUR COPY do the following: BEFORE SEPT. 15 


2. DO NOT SIGN YOUR COMPANY NAME TO 
THIS FORM. Send letter of transmittal on com- 
pany letterhead signed by responsible company 
official, and clip this filled out page to it. 


WHEN WE RECEIVE YOUR INFORMATION: 


2. COPY OF FINISHED SURVEY WILL BE 
MAILED TO EACH REPORTING LITHO. 
GRAPHIC PLANT—(Report will not be avail- 
able to plants who do not participate in the 
survey.) 


1. Cut out this page and fill out the information under 


Survey Form below as it applies to your plant. 


1. Company letterheads will be detached and each 


form will be given a code number, so that iden- 


tity of reporting plants will be confidential. 


JOB SPECIFICATIONS 


In using this form report the job description below that corresponds closest to the job in your plant. 


FOLLOWUP CLERK—Follows progress of work through each shop 
department several rimes daily and reports progress to Schedule 
Clerk or Superintendent. Expedites production schedules in case 
of shortage of material or information. May act as assistant to 
Superintendent or Production Manager. 


SUPERINTENDENT—Ils responsible for and directs all shop depart- 
ments. Hires and fires shop personnel. Coordinates the work of 
shop foremen. In small plant may establish production schedules 
in large plants follows schedules established by production mana- 
ger May furnish hourly estimates to estimator or determine best 


method of producing a job 
ESTIMATOR (Grade A)—Receives specifications of prospective job 


from salesman or customer. Determines most efficient method of 


PRODUCTI MANAGER—Perf i t f erintendent 
OOUCTION G Sone GS SUN of SapeneneEe producing the job. Secures number of hours for each operation 


In addition establishes departmental work schedules in plant and 


through outside services. In larger plants may have one or more from estimating manual, or from Superintendent or Foremen. 

superintendents reporting to him Converts departmental hours into total selling costs. Superior 
officer usually determines markup and selling price 

SCHEDULE CLERK—Receives shop orders and breaks down into ESTIMATOR (Grade B)—Performs all functions of Grade A 

departmental hours Schedules production through each shop Estimator. Uses independent judgment based upon experience 


Consults Superintendent or Foremen 
May exercise judgment as to amount 


as to departmental hours. 
only on complicated jobs 
of markup and selling price 


May give delivery promises Watches hourly load 
May act as assistant to Superintendent or 


department 
in each department 
Production Manager 


SURVEY FORM 


We are paying the following rates for jobs corresponding to the job descriptions you have set up: 





DO YOU WANT A COPY OF AN UP-T0- 
DATE SURVEY OF RATES FOR THESE JOBS! 








Vame of Job 


Number 


Employed 


Weekly 


Wage on this Job 


Years of Serv. 


Name of Job 


Number 


Employed 


Weekly 
Wage 


Years of Serv. 


on this Job 





Superintendent 


Followup Clerk 





Production Manager 


Estimator (Grade A) 





Schedule Clerk 














Estimator (Grade B) 
































NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


1776 BROADWAY, NEW YORK 19, N. Y. 
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Lithograph Press Cylinders Reconditioned By Specialists... 


For the past twenty years, Arthur Tickle Engineering Works has specialized in reconditioning for the 
trade, damaged printing press cylinders, or cylinders that have been reground previously on the bodies 
and are too small in diameter. In our modern plant, damaged cylinders have been turned down on the 
surface and sprayed with metals such as Hard Stainless Steel, High Carbon Steel, Monel Metal, and 
18-8 Stainless Steel. Cylinders rebuilt by our process are more durable than new cylinders because of 
the increased hardness of the deposited metal and its resistance to corrosion. After spraying, cylinders are 
ground with precision accuracy to their original diameter or to any diameter desired. The thickness 
of the sprayed metal is controlled to vary from 145” to 144” on the side. 

The journals of the cylinders, if scored or worn, are rebuilt with High Carbon Steel (363 Brinell 
hardness) and ground to standard diameter, with a resulting increase in wear. 

Other techniques in which Tickle Engineering specializes include the reconditioning with High Carbon 
Steel of scored ink fountain rolls, ink cylinder journals of various ink rolls, dampening rolls, and various 
drive shaft journals. 

Worn cylinder eccentric bearings are generally metal sprayed with High Carbon Steel on the outside 
diameter and with hard babbitt on the inside diameter for straight journals, and with Hard Stainless Steel 
on the inside for ball bearings. 

Tickle Engineering is equipped to spray any metal obtainable in wire form, on any surface round or 
flat. if it is a printing press cylinder, water trough, or the inside of a tank. 

Tickle Engineering will be pleased to discuss your special problems and to submit estimates based on 


efficiency and careful cost control. For quotations and any further information, write to 


ARTHUR TICKLE ENGINEERING WORKS, Ine. 


Repairers and Builders of Special Machinery 


DEPT. M, 21 DELEVAN STREET, BROOKLYN 31, NEW YORK 
Only Office in the U.S.A, 





































NVITATION T Oo fo mS ee ee 


Qin ago, printing stirred the imagination of men 
with challenging concepts of great continents beyond the 
ocean horizons. Likewise, the printing crafts today are 
furthering man's knowledge of the world and all its 
wonders. In every direction, the printed word invites the 
public to share in the discovery of new methods and ideas 
for the fuller enjoyment of life. 

Never have printing and paper meant so much to so 
many people as now. Never in world history has the 
demand for paper been so great. Gradually, of course, 
these increased requirements will be realized. West Vir- 
ginia Pulp and Paper Company is directing all its resources 
and expanding its production to provide fine papers for the 
printer, advertiser, and packaging merchandiser. 

Westvaco Inspirations for Printers, Number 160, presents 
an eye-filling exploration in “‘new worlds" of economic 
opportunity. It contains refreshing new concepts, and it 
charts new trade routes in printed salesmanship. Write or 
‘phone your distributor or one of the company addresses 
listed below. Your copy is waiting for you. It is your 
passport for a stimulating trip around the graphic arts 


world. 


New York 17: 230 Park Avenue 


Chicago 1: 35 E. Wacker Drive 







Philadelphia 6: Public Ledger Building 





San Francisco 5: 530 Market Street 





the Julian Academy in Paris. The winner of several ex 





hibition awards, his work is represented in the nation’s 


WEST VIRGINIA PULP AND PAPER COMPANY leading art galleries and in numerous private collections. 


THE COVER ARTIST: Born in New Jersey, the son of 


@ portrait painter, Frederick J. Waugh (1861-1940) won 
a reputation for his superb marine paintings. He studi- 


ed at The Pennsylvania Academy of the Fine Arts and 
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Rolling Surf by FREDERICK J. WAUGH @ From the painting in The Milch Galleries, New York 


W#ESTVACO INSPIRATION S 
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SAM'L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 








RUBBER OFFSET 
NON-MELTABLE PY ©) L L E R S COMPOSITION 
FABRIC-COVERED VARNISH & LACQUER 


ROTOGRAVURE GRAINING 


OFFSET ROLLERS 


LITHO-PRINT (Rubber or Synthetic) 
for Durability and Printing Qualities. 


SAMSON (Vulcanized Oil) 
Lower Priced but with Equally 
Good Printing Qualities. 


ASK FOR OUR QUOTATION 


FACTORIES 


ATLANTA 3 DES MOINES 2 KALAMAZOO 12 OKLAHOMA CITY 6 
CHICAGO 5 DETROIT 10 KANSAS CITY 6 PITTSBURGH 3 


CLEVELAND 14 HOUSTON 6 MINNEAPOLIS 15 ST. LOUIS 2 
DALLAS 1 INDIANAPOLIS 2 NASHVILLE 3 SPRINGFIELD, O. 


Roller Makers since 1847 
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The New 
HRISTENSEN VARNISHER 





BUILT IN LARGE LABEL SHEET SIZES 
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MANUFACTURED BY THE CHRISTENSEN MACHINE CO. ¢ RACINE, WISCONSID 





: SOLD AND SERVICED BY 


DEXTER FOLDER COMPANY * 


GENERAL SALES OFFICE e 330 West 42nd Street, > NEW YORK 18, N.Y. 





SALES REPRESENTATIVES: Chicago, Boston, 


; a, : : AGENTS: Dallas, San Francisco, Los Angeles, Seattle, Toronto 
Philadelphia, Washington, Cleveland, St. Louis, Atlanta - ao 


VIEWS OF OPERATION OF THE NEW CHRISTENSEN VARNISHER 
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Technical Foundation among the va- 
rious types of research carried on in 
the various industries and corpora- 
tions in this country. In part, he 
says: 

“Today the research approach is 
basically more sound. A problem is 
analyzed carefully and then segre- 
gated into its component parts for 
study. As missing links are supplied 
a complex picture becomes clear and 
a new discovery is added to our store 
of knowledge. This procedure has 
greatly increased the research tempo 
and its productiveness is accelerating. 
Today the world is research-conscious 
and an activity which began in the 
laboratories of our educational insti- 
tutions in a small way many years 
ago has become the pilot of industry. 
The tempo is fast and ever on the in- 
crease. Many prefer to think of re- 
search as an industry in itself—one 
employing almost 70,000 workers in 
1940 at an approximate investment of 
$345,000,000. 

“A substantial proportion of cor- 
porate research expenditures covers 
projects which are ‘farmed out’ to 
college and universities and to re- 
search institutes. Many of these proj- 
ects are of a long-term fundamental 
or special nature and are ideally 
suited to investigation in laboratories 
remote from the numerous interrup- 
tions caused by pressing production 
problems in corporation laboratories. 

“The industry cooperative is a type 
of research and industry education 
organization which has been develop- 
ing particularly in recent years. The 
Institute of Paper Chemistry at Ap- 
pleton. Wis.. initiated the movement 
and was created for the purpose of 
not only conducting research of a 
basic nature on the problems of the 
paper and pulp industry. but also to 
train technologists for the industry. 
The training of men is considered 
one of the most important features of 
the industry cooperative plan. In 
1941 members of the gas industry 
created the Institute of Technology. 
This 


mentioned case, has an educational 


institute, as in the previously- 


program paralleling a scientific re- 
search program for the gas industry. 


An institute of glass technology is 
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in process of development and_ the 

Textile Research Institute has been 

under way for a short time. 
“Research institutes are generally 


endowed, non-profit organizations 


operated primarily to serve industry 
on long-term applied research proj- 
ects. Typical of these is the Mellon 
Institute of Industrial Research at 
Pittsburgh and the Battelle Memoria! 
Institute at Columbus. both of which 
were founded and endowed in the in- 
terest of research service to industry 
by the individuals after whom such 


institutions are named. 


The industry - supported founda 


tions and councils are increasing 
year by year and are typified by such 
organizations as the Nutrition Foun- 
dation, the Tanner’s Council, Litho- 
graphic Technical Foundation, Na- 
tional Cotton Council. Sugar Founda 
tion. and the lodine Foundation. 
Companies within the industry in 
volved in each case make annual con- 
tributions to the program which in 
turn support research projects con 
ducted at outside laboratories under 
the general supervision of the council 
or foundation involved. It is signifi 
cant that expenditures in some cases 
reach a million dollars or more an 


nually.” 
Setting up cooperative research in 
an industry that has sprung from an 


art to a craft rather than from the 


sciences presents peculiar problems. 


There is additional testimony to this 
fact by Dr. Frank B. Jewett. president 
of the National Academy of Sciences. 
It is abstracted from an address he 
made last year at the opening of the 
new Sugar Research Foundation 
which has been in the development 
stage for more than ten years. In 


part. he says: 


1946 


“One of the first things that I no- 
ticed in the early days of my career 
in industrial research was that it was 
very much easier to bring the tools 
and methods of fundamental science, 
as exemplified in the laboratories of 
universities. technical schools, foun- 
dations, and what not, to the assist- 
ance of industries which had devel- 
oped out of modern science than it 
was to industries which were old in 
human history—that is. to industries 
which had grown out of ancient arts. 

“If you will look back you will 
find that the first great industrial re 
search laboratories were in the fields 
of modern chemistry or of physics 
primarily, as exemplified in the elec 
trical industries. In other words, in 
those industries which in effect grew 
out of laboratory work rather than 
out of art as slowly developed through 
human experience. Also you will find 
that generally speaking those indus 
tries which are oldest in human af- 
fairs and whose methods have evolved 
slowly from their beginnings in pre- 
historic times were the slowest and 
most conservative when it came to 
adopting the methods of the newer 
science. 

“While it is a curious phenomenon, 
it is not a surprising one when we 
stop to think of man’s conservative 
tendency to cling to the pattern of his 
past experience. The more each new 
generation is schooled mainly by ap 
prenticeship to the preceding one, 


the more conservative will it be.” 


ITHOGRAPHY is one of the in- 
dustries that have grown out of 
relatively ancient arts. Like similar 
industries mentioned by Dr. Vagtborg 
and Dr. Jewett. it has been conserva- 
tive and slow to capitalize on the val- 
ues of research. Its problems are 
peculiar and different from those of 
modern industries which have devel- 
oped largely out of the test tube. 
Those who have studied its needs all 
agree that it can be served best by 
a cooperative research organization 
and program. The lithographic indus- 
try has such an organization in the 
Lithographic Technical Foundation. 
For efficient administration it is 
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defendatlle guatily ts essential 
Smith & Wesson's mark 


assures quality in 
a handgun. 


Since 1854 Smith & Wesson handguns have ranked among the greatest 
in the firearms world — respected and honored by men who recognize 
that quality which assures dependability in handguns. The Smith & 
Wesson Magnum Revolver has greater impact and shocking power 


EAGLE-A than any handgun in the world. 


EAGLE-A COUPON BOND 


100% Rag Extra No. 1 Grade 


PAPERS receives the same recognition in the field of fine bond papers. 


: Experienced buyers of paper, for business and legal use, know 
This mark is your assurance ; i : : 

of quality in paper. its dependable quality gives each sheet a crisp, fresh appearance 
that lends prestige and permanency to their business letters 
and vital documents. 


Eagle-A Coupon Bond holds a dominant position in the national market because its 
exceptional and dependable quality survives competitive tests. 


Recommend Eagle-A Coupon Bond to your customers. Samples are always available from 
your Eagle-A Paper Merchant. 


Eagle-A Coupon Bond is also available in 
EAGLE-A TYPEWRITER AND BOXED PAPERS 


FAGLE-A_ PAPERS 


AMERICAN WRITING PAPER CORPORATION e HOLYOKE MASSACHUSETTS 
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that the men chosen for 


members of the board of directors. 


necessary 


executive committee, research com- 
mittee and even finance committee, as 
well as officers and members of the 
staff must be able to think in terms 
of the greatest benefit from research 
And they 


must be able to detach themselves in 


for the greatest number. 


their policy determinations from 
problems and practices of their own 
plants or areas. At the same time 
they must be able to recognize that 
many of the principles of business 
and administration which have been 
most successful in their manufactur- 
ing operation may not and probably 
do not apply to the efficient produc- 
tion of cooperative research results 
for as broad a membership as that of 
the Lithographic Technical Founda- 
tion. This is particularly true since 
the Foundation includes large, small 
and medium sized plants of some 46 
distinctive types, such as label. decal- 
comania. poster, general commercial. 
package. ete. 

There is outside expert testimony to 
the wisdom of this line of thinking. In 
his testimony before a Congressional 
Committee on the Magnuson and kil- 
gore bills contemplating the creation 
of a national research foundation as 
an independent agency of govern- 
ment to carry on or subsidize indus- 
trial research, Dr. Vannevar Bush. 
director of the OSRD, and currently 
chairman of the Atomic Commission. 
said: “It should be kept in mind that 
what may be duplication and efh- 
ciency in normal business affairs may 
be the essence of progress in science. 
It would be a mistake to apply to 
the administration of science the con- 
cepts of administration developed by 
commerce or for military organiza- 
tion, or for the operative agencies of 
the Government. Science should be 
administered in the way which scien- 
tists have discovered through decades 
of experience to be the most produc 
tive of results.” 

An institution such as the Litho- 
graphic Technical Foundation, the 
needs of whose members are made 
known through board of directors. 
research com- 


executive committee, 


mittee. finance committee. officers and 
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paid staff, presents more problems to 
the individual research men or the 
industrial research organization than 
are characteristic of contacts with 
corporations on single research prob- 


lems. In the first place, the research 





in the lithographic process is not a 
single problem. To be most success- 
ful it must include simultaneous re- 
search in the photographic, plate- 
making. and aspects of the 


And 


of the nature of the linked chemical 


press 
process, these must. because 
lithographic process be closely coor 
dinated with research on lithographic 
ink, paper, chemicals, supplies, ma 
chinery and equipment. The prob 
lems of the process, materials, sup- 
plies and equipment are inseparable. 
Since support flows from all of these 
interested parties, they must all par- 
ticipate in the determination of proj- 
ects. the application of results and 
the dissemination of technical infor- 
mation. This makes a rather com- 
plex client for research men to work 
with and for an executive director to 
coordinate. 

In the interest of continued sup- 
port, the needs of members must be 
surveyed and made known to the 
industry as a whole. Consensus of 
opinion procedures rather than one 
man or special group control are es 
sential. A research committee ade- 
quately representing members’ points 
of view must study the relative impor- 
tance of the needs, discuss with re- 
search men the feasability of attack 
of the various problems, and deter- 
mine priority of projects. The proj 
ects as recommended to the budgeting 
body for final determination of what 
can be done with funds available can 
and in the end should be turned over 
to an always available steering com- 


from the research 


selected 


mittee 





committee and should also include 
representation of full time adminis- 
trative staff for practical direction 
and operation with research men. 
This method of operation is more 
desirable than dependence on broad 
voluntary representation of the mem- 
bership through a large committee. 
The research men themselves must 
be unencumbered by clumsy contact 
with large committees so they can 
devote a larger percent of their time 
to the production of research results. 
This is particularly true in the Litho- 
graphic Technical Foundation as the 
size of the research operation ex- 
pands to the point of maximum efh- 


ciency to meet real needs. 


O NE of the obstacles to the devel- 
opment of smooth operation of 
this kind grows out of a serious lack 
of knowledge on the part of many 
members of research types. The idea 
that some have that you can say to 
a research man “I got trouble with 
deep-etch plates; here is $1700, get 
husy with some research and solve 
the problem and come back with the 
results in 90 days,” just doesn’t work 


out. Research doesn’t work that way. 


You are in general dealing with 
intangibles that, without loss of re- 
search efficiency cannot be nailed 
down to the day and the penny. In 
every industry having cooperative or 
private research, you'll find a battle 
going on between the bookkeeping 
mind and the mind. Dr. 
Norman A. Shepard, Chemical Direc 
tor of the American Cyanamid Co., 
speaking before the National Associa- 


research 


tion of Cost Accountants early this 
year pointed out this unfortunate in- 
terference with the production of 
economic results from research. Here 
are some of his views as printed in 
The New York Times of February 
19th. 1946: 


“Accounts and management should 
make certain that their laboratories 
are provided with sufficient funds 
during ‘these profitable years’ so that 


when becomes 


competition again 
acute such laboratories will be in a 
position to lower costs and increase 


the quality of existing products as 
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be MOHAWK 
An Indian cf the last century strikes copper near Lake Superior. 


Notice the primitive mining tools and the ingenious ladder. 


and today Mohawk strikes gold in 
MOHAWK SUPERFINE TEXT 


A text for those who want the very finest in materials and work- 
manship. It combines striking beauty of appearance with extraor- 


dinary ease of printing by letter-press or offset. 


MOHAWK PAPER MILLS + Cohoes, N.Y. 
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well as have new products ready. 
Dr. Shepard decried the feeling which 
exists between some accounts and 
research people and urged that the 
former establish closer relationships 
with their laboratories and their per- 
sonnel. The research man, he em- 
phasized, must not have his style and 
enthusiasm cramped by being held 
too closely to commercial considera- 
tions and many researchers are not 


as extravagant ‘as you think.’ 


“Acknowledging that one of the 
accounts prime duties is to save 
money, Dr. Shepard pointed out that 
many cost accountants and budget 
men believe it sound policy to buck 
every unusual (which often means 
not easily understood) expenditure on 
the theory that all research people 
are extravagant and the only way to 
bring them to their senses is to say 
‘No’ right away to every request. This 
attitude, he said. is often responsible 
for the tendency of a research man 
to ask for much more than he really 
needs. 


If both parties in the ‘scientist- 
account feud. if it can be called that.’ 
he said, ‘would honestly try to get the 
other fellow’s view point, there soon 


would be no real misunderstanding.” 


One lithographer. who has made 
it his business to understand research 
and the benefits that may accrue to 
the individual plant or the industry 
as a whole from research recently 
said: “Percentagewise, in relation to 
their sales volume or the immediate 
and particularly long term benefits 
that accrue from cooperative litho- 
graphic research, lithographers are 
investing a drop in the bucket. Far 
less than they could and should and 
will when they understand research 
and its usefulness, and the real needs 
of the industry. In fact, they are 
spending far less than half as much 
percentagewise as is spent by the 
average of all industries in the United 
States having cooperation research.” 

(Part Il of this discussion will be 


published in a later issue.— Edi- 


tor.) ** 








Army Map, GPO, Release More 
Information on Fluorescent 


Process and Wet Strength Paper 


(Following publication of the article 
“New Graphic Arts Methods and Ma- 
terials”, by A. E. Giegengack Public 
Printer of the U. S., in Medern Lith- 
ography, May and June, 1946, Col. 
Mills of Army Map Service contrib- 
uted the accompanying information 
which tells of the Army Map Service's 
part in the development of fluorescent 
lithography and wet strength paper. 
In reply to Col. Mills’ statement, Mr. 
Giegengack issued the additional 
statement which is published here fol- 
lowing excerpts from Col. Mills’ re- 
marks.—Editor.) 


By Col. W. H. MILLS 
Corps of Engineers 
Commanding Officer 
Army Map Service 

URING the war, a great many 
public spirited lithographers 
volunteered for the Armed Services 
and were assigned to the Army Map 

Service. Their efforts, advice and con 

ferences with acquaintances in the 

graphic arts profession are largely 
responsible for the successful adap- 
tation of fluorescent principles to 
cartography, 

Army Map Service interest in flu- 
orescent maps dates from December 


1941. 


search project to develop such a map 


At that time, an intensive re- 


was initiated by the Army Map Serv- 


ice. Several factors influenced the 
program's direction which culmin- 
ated in an “all purpose map” which 
could be viewed under ultra-violet. 
red. amber, artificial or normal day 
light. 


duced by the Army Map Service with 


A series of maps was repro 


fluorescent ingredients for the North 
African Invasion of November 1942. 
Details on the procedure for repro- 
ducing this type of map were de- 
scribed in the November 1943 AMS 
Bulletin. a publication devoted to 
technical improvements made, initiat- 
ed or adopted by this agency. The 
original method of fluorescent map 
reproduction entailed an overal] base 
printing of the paper stock with a 


moderated fluorescent ink (neutral in 
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visual color but fluorescent yellow 
under ultra-violet light). Over this 
was printed a land-area tint in a 
stronger fluorescent ink, either neu- 
tral in visual color or of a specific 
color. For this feature, it was cus- 
tomary to employ a flesh tint. This 
ink fluoresced a brilliant yellow un- 
der ultra-violet stimulation. These 
two fluorescent printings produced 
sufficient contrast and illumination to 
allow all other colors to be printed 
in their normal lithographic inks. The 
colors of the normal inks were care- 
fully balanced so that the resulting 
map may be read when viewed under 
any type of illumination. 

This process. while adequate, re- 
sulted in a few inconveniences. Chief 
among them were the necessity of 
printing with fluorescent inks waich 
required meticulous press wash-up be- 
fore and between runs and the im- 
possibility of erasure on the pub- 
Additional 


therefore 


lished maps. research 


work was conducted — to 


eliminate such deficiencies. Consul- 
tation with paper manufacturers indi- 
cated an entirely different approach. 
The problem was assumed by techni- 
cians of the who 


paper industry 


finally succeeded in producing a 
paper impregnated with fluorescent 
inorganic salts. Army Map Service 
employed this paper to reproduce 
maps with normal lithographic inks 
and processes. This treatment result- 
ed in the now famous “light-up” map. 


In addition to these methods of 
producing fluorescent maps, the Army 
Map Service Research Section de- 
vised a method whereby maps repro- 
lithographic 


duced by ordinary 


processes could be treated with a 


fluorescent dye which afforded satis- 
under ultra-violet 


factory vision 


light. 


A great many difficulties were en- 
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countered before Army Map Service 
was successful in producing fluores- 
cent maps, since that quality was only 
one of several characteristics de- 
manded by their various users. The 
charts had to meet the requirements 
of the Royal Air Force (which uses 
amber light in its planes), the Navy 
(which uses red lights in its boats) 
and the U. S. Air Forces (which uses 
ultra-violet light in its planes). Ad- 
vice of the Surgeon General was 
sought regarding the color in which 
the maps should fluoresce so as not 
to destroy the dark adaptability of 
the eve. 

The efforts and ingenuity of many 
people at the Army Map Service. in 
Government and in 


other agencies 


commercial firms went into the pro- 
duction of these maps. 

High wet-strength paper was devel- 
oped at the instigation of the Chief of 
Engineers under the direction of the 
Army Map Service. Specifications 
the British later 
“blood, 


were prepared by 


for paper, which 


familiarly referred to as 
sweat and tears” 
the Bureau of Standards. Various 
paper mills cooperated in this devel- 
opment. Army topographic — units, 
then in training throughout the Unit- 
ed States, subjected samples of the 
paper to extensive and arduous tests. 
After the development work had been 
completed and final specifications had 
been prepared, the Government Print 
ing Office incorporated them into its 


catalog without change.** 


By A. E. GIEGENGACK public Printer of the U. S. 


(Excerpts from a letter addressed to Col. Mills of Army Map Ser- 
vice, a copy of which was sent to MODERN LITHOGRAPHY for pulication.) 


WM statements regarding the 
fluorescent aeronautical chart 
paper are absolutely fair, accurate and 
correct in every particular. Our first 
conception of the paper. as we know 
it. was based upon experiments on the 
bombing tables. The latter project 
was one in which our paper-house 
representatives, pigment manufactur- 
ers, lithographic contractors and the 
Government Printing Ofice—but not 
the Army Map Service—cooperated. 


Further tests and experiments by 
paper mills and others finally result- 
ed in an uncoated stock containing 
fluorescent properties. This is what I 
reported to my Philadelphia audi- 
ence. I hope that your apparent 
readiness to lift the censorship at this 
time will make it possible to divulge 
fluorescent- 


your developments in 


propertied papermaking over and 
above those which were worked out 
as I have described. You may have 
information of great value to the gra- 
phic arts industry. 

As regards the high wet strength 
paper there is partial justification for 
that 


Printing Office map paper is made to 


your statement Government 
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Army Map Service specifications 


but the actual pertinent facts are 
these: We developed for the Navy 
Hydrographic Office and the Coast 
and Geodetic Survey, with the assist- 
ance of paper mill technicians and 
chemists, a paper considered suitable 
for the needs of those organizations. 
Your department and the Bureau of 
Standards developed. or had devel- 
oped, quite independently but prob- 
ably through the same mills. a slight 
ly different set of specifications pro 
viding a somewhat higher tearing 
strength. We became aware of your 
work when the Bureau of Standards 
asked us to raise our specifications to 
yours, to which we agreed so that all 
the mills concerned could manufac- 
ture a stock of equal quality. This 
action resulted in lengthening our 
handicap in the competition for paper 
and added to the advantages Army 
Map Service already enjoyed in the 
matter of preferences—but we were 
glad to adopt your standards when 
asked to do so on the ground that it 
was in the greater interest of the Gov- 
ernment. 

It is certainly not my desire to 


withhold credit from earnest and 


public-spirited workers in any cause, 
If you will reread my Philadelphia 
address you will discover that I gave 
credit by name and by actual count 
to 32 organizations, firms or indivi- 
duals, referred to numerous others 
without naming them, and punctuated 
the talk with several general assur- 
ances -that the advancements I de- 
scribed were the work of many hands 
and many minds. It is unfortunate 
that the Army Map Service felt it 
necessary to keep its operations such 
a closely guarded secret, as far as this 
Office is concerned, that credit could 
not have been given to it. 

that I 
hope I have not inadvertently stirred 


friendly but 


In conclusion let me asy 


up the traditionally 
nonetheless earnest rivalry between 
service organizations by mentioning 
some while omitting reference to 
others. I understand fully how se- 
riously these things are taken in the 
armed forces, but as a mere civilian 
I should like to remain in a state of 
friendly neutrality. Furthermore I 
fully appreciate your spirit of loyal- 
ty to those who worked with you and 
for you in the crisis through which 
our nation has passed. They deserve 
all the credit they may have earned 
and I hope that it always will be giv- 


en to them.*%* 





FALL CONVENTIONS 











CRAFTSMEN 
International Association of Print 
ing House Craftsmen, Mount Royal 
1 1, Montre yan., Sept. 8, 9, 
] 
PIA 
Printing Industry i ica 1y 
more Hotel, A ic ity, N. J 
Sept. 9, 10, 11, 12. 
LITHOGRAPHERS 
National Association of Photo 


convention and ex 
ee 

onorenam 

> Ont 2 


Lithographers, 
equipment, 
Hotel, Washington, D. 


‘ 
= 


DIRECT MAIL 


hibit f 


irect Mail Advertising Associa 
i Stevens Hotel, Chicag Yet 
18, 19 
INK MAKERS 
National Association of Printing 
Ink Makers, Annual Conventior 
Shoreham Hotel, Washington D 


Sept. 25, 26, 27. 











wrapped up in one package... 









e SPEED @ FLAT LYING 
@ WIDE LATITUDE @ EASY SCRIBING 
@ QUICK DRYING e EASY ETCHING 


e CONVENIENT PACKAGING 


E. 1. du Pont de Nemours & Co. (inc.), 
Photo Products Department, 
Wilmington 98, Delaware 


DU PONT PHOTOLITH FILM 


BETTER THINGS FOR BETTER LIVING 
--- THROUGH CHEMISTRY 


REG. U. Ss. PaT. OFF 
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PROGRAM, covering a wide 
A range of current problems in 
the lithographic industry, is being de- 
veloped by the National Association 
of Photo-Lithographers for its 14th 
annual convention planned for 
Thursday, Friday and Saturday, Oc- 
3, 4 and 5. It will be held at 
Hotel. Washington, 


D. C. In addition to the program an 
pro; 


tober 


the Shoreham 


exhibit of equipment and supplies 
will be held in which some 40 equip- 
ment and supply firms will be rep- 
resented. 

Early in August tentative subjects 
for the 


lowing: 


program included the fol- 


photo-mechanical develop- 
ments. air conditioning, photo com- 
position ahead, the N.A.P-L.’s place 
in the graphic arts industry, free en- 
terprise or regimentation. labor in 
the lithographic industry. forum on 
training lithographic personnel, litho- 
graphic cost study, employee and 
employer relations, paper for the 
lithographer, lithographic production 


for N.A. 


P-L. members, industry cooperation. 


clinics, business meeting 
the lithographic industry from the 


public printer’s viewpoint. labor- 
saving devices in lithography. and 
looking ahead in equipment and 
supplies. 

Following a pattern set during the 
last several years, the Saturday ses- 
sions will be a technical forum in 
charge of the litho clubs. This year 
the Washington club will be host, 
and will sponsor the session in coop- 
eration with the National Association 
of Litho Clubs. Charles Storey, Army 
Map Service, and William Heintz, 
Williams & Heintz, Washington pres- 
ident and past-president. respectively, 
will preside. 


The Washington club also will be 





ABOUW Wels WRADIE 


NAPL Program Develops; Litho Clubs Take Part 


host at a cocktail party for all visit 
ing litho club members and regis 
tered convention guests on Saturday 
evening before the annual banquet. 
Commercial lithographers of the 
Capital are cooperating in this affair. 

The Washington club also will be 
host to the ladies registered at the 
convention on a sight-seeing tour on 
Friday afternoon. 

A broad publicity program is be- 
ing worked out by the host club to 
promote the convention in the local 
trade. 

The annual banquet is scheduled 
to be held Saturday; the last evening. 

The Wardman Park and the May- 
both 


vicinity of the convention site. are co- 


flower hotels. located in the 
operating in providing rooms for 
convention attendants. the N.A.P-L. 
said. 

e 


POPAI Appoints McKean 
McKean _ has 


pointed executive secretary of the 


Norman been ap- 


Point of Purchase Advertising Insti- 


tute. effective August 1. Mr. McKean 





was former sales promotion manager 


of the Wine Advisory Board, and 
prior to that a combat intelligence 
officer with the 15th Army Air Force. 
His experience includes five years in 
the production department of Young 
& Rubicam, and a like period en- 
gaged in point-of-purchase sales pro- 
motion for Canada Dry. Mr. McKean 
will make his offices at the P.O.P.A.1. 
headquarters, 16 East 43rd Street, 
New York. Mr. McKean 


Clifford Hodder, who resigned. 


succeeds 


Seeks Trade Instructors 
The School Committee of the Asso- 
ciated Printers & Lithographers of St. 
Louis is now seeking men who are 
interested in full time or part time 
letterpress and lithographic school 
instruction work. Evening and after 
noon classes may also be considered. 
Men qualified for teaching in com- 
positor work, foremen, pressmen, 
machine operators, are needed, the 
The opening of 


committee states. 


the lithography school scheduled for 
September 1 probably will be delayed 


due to lack of teaching personnel. 


Philadelphia on 37'’2 Hour Week After Jan. 1 


NEW work week of 371% hours. 


1947, to- 


gether with wage increases ranging 


effective January 1, 


up to 20 per cent were included in a 
new agreement recently completed by 
the Amalgamated Lithographers of 
America, Local 14, and Philadelphia 
A 20 per 


cent increase in pay was provided for 


lithographic employers. 


all classifications formerly listed at 
$30 per week or less, and a 15 per 
cent increase for classifications listed 
The basic work 


until 


at more than $30. 
week continues at 40 hours 


January 1. The new agreement also 
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provides for two weeks vacation after 
one year of service instead of the 
former one week, effective in 1947. 
A premium of $5 per week is in- 
cluded for night work. 


Plan Art Annual 

The 25th Art Directors Annual is 
to be published in October, showing 
outstanding advertising art as pub- 
lished in various media, the publish- 
ers. Watson-Guptill Publications, Inc., 
330 W. 42 St.. New York 18, have 


announced. 
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READY FOR ANYTHING... 





when you use Pitman’s 
complete line of PREPARED PLATEMAKING CHEMICALS 
and PROCESSES! 





PITMAN BLUPRINT PROCESS... For accurate reg- 
ister in multi-color stripping. making task with PITMAN processes and ready-to-use 


Come what may, you can tackle any stripping and plate- 






solutions with ease and economy. 





@ PITMAN METALPRINT PROCESS . . . Non-printing 


guide images on zinc or aluminum plates. For tusching, 






WRITE FOR CATALOG OF COMPLETE PITMAN LINE 






crayon work, stipple and Benday. A simple process. 






PITMAN BLACKPRINT PROCESS .. . Duplicate neg- 


atives and positives on glass made quickly and easily. CH arnold cM 4 iP MB? Compomnu, 








@ PITMAN SURFACE PLATE COATINGS to fit every LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 
d f h | Ask for Pi 1110 - 13th STREET, NORTH BERGEN, NEW JERSEY 
need ... tor short or long press runs. Ask for Pitcote, Stet AVENUE & 33ed STREET, CHICAGO SO, ILLINOIS 






Prepared Albumin Coating, U. V. Albumin Process. 156 PEARL STREET, BOSTON 10, MASSACHUSETTS 
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Skach Heads Typo Arts 

The of Typo- 
graphic Arts, at its annual meeting 
June 27, elected Joseph Skach of 


Esquire, Inc., as president, with other 


Chicago Society 


officers as follows: first vice president 


—William Nicholl, designer with 
Scott Foresman & Co.:; second vice 
president—Burt Cherry. of Tempo. 


De Forest 
Sackett, free lance designer: treas- 
Harold English of 
Chicago. 

Mr. Skach, formerly with D. F. 
Keller & Co., is a vice president of 


Inc., art studio; secretary 


ured Monsen- 


the Chicago Club of Printing House 
Craftsmen and is active in Chicago 
lithographic organizations. Follow- 
ing his return from overseas service 
with an Army lithographing unit he 
resumed his position with Esquire. 
Inc.. as advisor on lithographic pur 
chases. 

R. Hunter Middleton. of 
Typograph Co., retiring president of 
STA. was 


board of directors. along with three 


Ludlow 


made a member of the 


other newly elected members. Harold 
Tribolett and Walter both 


with R. R. Donnelley & Sons Co., and 


Howe. 


James Hayes, free lance designer. 
Meeting late in July. the Society's 
new board started preparations for 
next spring’s annual exhibition of 
Design in Chicago Printing. Chair 
man of the show, is was announced. 


will be James Zdonek. 
Swift & Co. 


designer with 


« 

Sherman Joins Type Assn. 
Frank M. Sherman, director of ad 
vertising and publicity of Lanston 
Monotype Machine Co.. Philadelphia. 
resigned July 15 to become full time 
Interna- 


executive secretary of the 


tional Trade Composition Associa- 
tion. His headquarters will remain 


in Philadelphia. Mr. 


with 


Sherman has 
1926. He 


helped to organize the association in 


been Lanston since 
1920 and was secretary from that time 
until 1923. 
affairs since that time. 
* 
Alien Patents Available 
Alien 


E. Markham announced recently that 


He has been active in its 


Property ‘ustodian James 


complete files of patents seized from 


German and Japanece nationals are 


MODERN LITHOGRAPHY, August, 


now available in the patent depart- 
Boston 


APC’: 


ments of the Chicago and 
Public Libraries and at the 
San Francisco office. 


Paper Man on OPA Board 





George H. Mead, chairman of the board of 
The Mead Corp., Dayton, Ohio pulp and paper 
firm, was appointed a member cf the three 
man OPA decontrol board by President Tru- 
man late in July. Mr. Mead is a member of 
the advisory board of the Office of War 
Mobilization and Reconversion. 


Union School to Open 
Chicago Local No. 4. A.L.A.. ha 

:nnounced that following the summer 

lithographic 


vacation period, — its 


training school will reopen for the 
1946-417 term the latter part of Sep 
tember or early in October. Evening 
classes in all phases of lithoeraphy 
will be offered at Local 4’s headquar- 
ters, 311 S. Ashland Blvd. 

From every indication, reports the 
Educational Committee. 


filled 


About 50 per cent of 


union's 
classes will be to capacity. 
members en 
rolled for the last term were veterans 
and it is expected that fully 75 pei 
cent of the registrants for the coming 
veterans who are 


the G. I. bill. 


Now that most of Local 4’°s members 


sessions will be 


taking advantage of 


who were in military service are back 
at the trade again. the Educational 
Committee is also planning to resume 
the monthly apprentice lectures at 
which technical experts in the litho- 
graphic industry will be guest speak- 
ers. 

Announcement of the 
of Local 


rest erroneous reports circulated in 


re-opening 


1's training school sets at 


1946 





Modern 


Lithography last month that the union 


Chicago and carried in 
planned to abandon its school. 

Fred W. Zeitz, president of Local 
1, issued the following statement: 
“Local No. 
resume school operations in all de- 


This 


school has been certified by the Vet- 


4 will again as usual 
partments on October 1, 1946. 


erans Administration who pay the 


veterans tuition. Our union school 
has done a commendable job in the 
training of apprentices and in the 
rehabilitation of our members during 


We have 


a sufficient number of enrollments to 


the past twenty-five years. 


fill all classes this coming fall and 
most certainly do not intend to dis- 
continue Local No. 4 school after so 
many years of successful operation. 
Quite to the contrary Local No. 4 is 
giving serious thought to the further 
expansion of the educational depart- 


ment.” 
° 


N. Y. Assn., NAPL, Merge 
The New York Photo-Lithograph- 
ers Association has been merged with 
the National Photo- 
Lithographers. the latter announced 


Association of 


during July. The local association 
was formed in the eraly 1950s during 
the NRA to study trade practices aad 
other industry problems. The ass 

ciation had regular meetings up to 
1940. and since that 


sume occasion called for one. 


time wherneve> 

The merger will not interfere with 
the calling of meetings of New York 
members of the national association 
whenever the local need arises, the 
NAPL said. Walter FE. 
executive secretary of the NAPL also 
held the with the 


group. 


Soderstrom, 


same. office local 


’ 

DMAA To Meet in October 
The annual meeting of the Direct 
Mail 


planned for October 18 and 19 at the 


Advertising Association is 
Stevens Hotel, Chicago. Discussions 
are to center around research, copy, 
lists and list control, production, 
materials, supplies. sales promotion, 
public and employee relations, mail 
order and house magazines. Complete 
information is available at the asso- 
ciation’s headquarters, 17 EF. 42 St. 


New York 17. 
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QUALITY WINS! 


The ability to get out in front and stay in front, that’s the quality that has made 


FALPACO Coated Blanks, for years, a sure bet for printers and lithographers. 


Up DISTRIBUTED BY AUTHORIZED PAPER MERCHANTS FROM COAST TO COAST. 


COMPANY 


NEW YORK OFFICE—SOO FIFTH AVE., N. Y. 18 * MILLS—FITCHBURG, MASS. 
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Mr. Traung slices the cake. 


Traung Observes 80th Year 

Louis Traung, chairman of the 
board of Stecher-Traung Lithograph 
Corp., San Francisco and Rochester. 
observed his 80th birthday anniver- 
sary July 1] and was honored by his 
friends and associates in a series of 
parties and dinners over a three day 
period. The San Francisco plant 
closed down for one afternoon for a 
buffet dinner for all employees and 
their wives. Other events included 
a cocktail party at Hotel Fairmount 
for intimate friends of Mr. Traung. 
and a stag dinner at the Olympic Golf 
and Country Club. 

The entire directorate of the com- 
pany was present. Those from Roch- 
ester included the company’s presi- 
dent L. H. Jackson; Hal W. Johnston; 
R. F. Leinen; Joseph Machell; Ken- 
neth C. Townson; Frederick Van 
Bergh; and C. W. Weis. Jr. 

At the country club banquet each 
guest was presented with a souvenir 
program and special edition of the 
“Pony Express,” a monthly publica- 
tion devoted to stories of pioneers 
and old trails of California. The July 
issue was dedicated to the “House of 
Traung” and narrated in detail the 
history of the Traung family and 
their contribution to the development 
of San Francisco. 

Speakers included W. H. Griffin, 
first vice president of the Interna- 
tional Association of Printing House 
Craftsmen; Carl Rockwitz, superin- 


tendent of the San Francisco Stecher- 
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4A BOTH ANNIVERSARY Bi @THe A 


Carl R. 
Co.: 


Schmidt, 

Harold 
Zellerbach, Zellerbach Paper Co.; 
L. H. Jackson, president of Stecher- 


Traung plant; 


Schmidt Lithograph 


Traung; R. V. Mitchell, Harris- 
Seybold Co.; and Monsignor Collins. 

Mr. Traung., one of the pioneers of 
the lithographic industry. is credited 
with stimulating the building of the 
first four color offset press, and the 
first such press, built for him by the 
Harris company, is still in operation 
at the Stecher-Traung coast plant. 


Most 


Traung was his election in 1943 as 


recent honor to come to Mr. 


president of the Lithographers Na- 
tional Association, a post which he 
held for two terms. He is now an 
honorary director of LNA. 

Louis Traung, with his late twin 
brother Charles, began their litho- 
graphic careers as proteges of Max 
Schmidt, founder of Schmidt Litho- 
Both 


brothers came up from the bench and 


graphing Co., San Francisco. 


learned their lithography in a practi- 
cal way, and Louis later became 
superintendent of the original plant 
of the Schmidt company. 
Forty-four years ago, Louis Traung 
was president of the San Francisco 
Lithographers Union, then desig- 


LIP. & B. A. (Lithog- 


raphers International Protective and 


nated the 


Beneficial Assoc.) and he has seen the 
industry both from the workers’ as 
well as the employers’ standpoint. 

During his lifetime he has been re- 
sponsible for many improvements. He 


1946 


\ 


The 80th anniversary birthday dinner. 









\ 


was instrumental in drawing up speci- 
fications for and perfecting inks 
which made practical the operation 
of the four-color offset press, and his 
name is often linked with early his- 
tory of these presses. 

The Traung 
Press which first used the hydraulic 


Precision Transfer 
principle of applying pressure in 
making up press plates, and elimi- 
nating expensive “set-ins” and loss 
of presstime, as well as guaranteeing 
equal color value throughout the 
sheet, was the brain child of Mr. 
Traung working with his engineers 
and technical staff. 

The Traung High-speed Varnish 
and Lacquer Machine, with its double 
applicator, hot cure and ice blast 
finishing process, and its “braker” 
feature, which prevents label curling, 
is now licensed to manufacture 
throughout the world. 

Mr. Traung has maintained a re- 
viewpoint 


markably progressive 


throughout his career. Four years 
ago, when Modern Lithography inter- 
viewed him in his San Francisco office, 
he attributed his willingness to ex- 
periment to “the wild western spirit.” 
On the occasion of his election as 
LNA president he was exceedingly 
optimistic for lithography’s future. 
* 
Heads Omaha Adv. Club 
Oscar D. Mardis, Peterson Litho- 
graph & Printing Co., Omaha, Nebr., 
was recently elected president of the 
Omaha Advertising Club. 
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: Fain IS A PICTURE OF A TEST. And what a 
test! It is far more severe than any Dayco Roller would ever 
undergo in service on a press. After 10 days in live steam it looked 
like new; as a matter of fact, it was as good as new. {| Equally 
rigorous tests under low temperatures, in oils, dyes, varnishes and under 


water failed to change Dayco Rollers in the slightest. Yes, it’s easy to see why you 


can use Dayco Rollers the year around, and why one will outlast eight ordinary rollers! 


{{ Daycos take solids, fine screen halftones and every kind of ink made. Quality- 7 


wise, they cannot be excelled. Write for complete information, today. 


THE DAYTON RUBBER MANUFACTURING COMPANY 
DAYTON 1, OHIO Get maximum results 
Latin American Representatives: National Paper & Type Company, 120 Wall from your NEW presses, 
Street, New York, N. Y. Canadian Representatives: Manton Brothers Ltd., Be sure to specify Daycos 
Toronto-W innip eg - Montreal -Vancouver. on all new equipment, 


DAYCO ROLLERS BY Hayton hua lp eiz 


we WARE OF THEHEIGAL EROTLLEMOE 


MANUFACTURERS OF THE WORLD'S FINEST PRINTING ROCLERS){ODERN LITHOGRAPHY August, 1946 














PIA Convention to be September 9-12 


HE first postwar convention of 
a Printing Industry of America 
is to be held September 9-12, at the 
Traymore Hotel, Atlantic City, N. J.. 
with a varied program of business 
and pleasure. Included in the topics 
to be discussed either in panel ses- 
sions or by speakers, are: Where Will 
We Sell Our Printing ?—An Analysis 
of Printing Markets; What will the 
effects of 


other 


inflation, labor costs and 
factors be on the future of 
printing?; will we have continued 
prosperity or a crash and what can 
we do about it?; plans for recruiting 





T. R. Jones 


ATF Names Officers 
Thomas Roy Jones, president of 
ATF, Inc., of Elizabeth, N. J., formed 
recently as top holding company for 
the American Type Founders group of 
manufacturing and sales companies, 
announced yesterday that Edward G 
Williams wii! be president of both 
American Type Founders, Inc., the 
manufacturing subsidiary, and of the 
American Type Founders Sales Cor- 
noration, Mr. Jones will be chairman 
of the board of the two affiliates. 
John E. Martin and J. F. Weben- 
dorfer will be vice presidents of the 
manufacturing company, with Brad- 
ford T. Blauvelt as controller, Joseph 
L. Conley, secretary; George S. Tier- 
nan, treasurer and assistant secretary. 
and Howard J. Warnken. 


treasurer. Carl D. Proctor and Louis 


assistant 


KE. Pleninger will be vice presidents 
of the sales company, in charge of 
domestic and export sales respective- 
ly, and the other officers will be iden- 
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and training new workers and vet- 
erans, what new things should a 
printer know about costs and produc- 
tion planning?: round table discus- 
sions for open shop and closed shop 
firms; and changes and improvements 
in printing processes. 

\ program of special events is 
planned for ladies attending the con 
vention, and two afternoons are being 
kept clear of business for swimming 
or other recreation. 

The PIA headquarters are located 
at 719 Fifteenth St.. N. W.. Washing- 
ton 5. D.C. 


Mr. Jones is chairman of 
American Type Founders, 
Inc., and of American 
Type Founders Sales Corp. 
Mr. Williams is president 
of both companies. 


E. G. Williams 


tical with those of the manufacturing 
efiliates, 

Mr. Martin has been in charge of 
production at ATF and was formerly 
vice president of the sales corpora- 
tion; Mr. Webendorfer 
Webendorfer offset 


turing division of the company, at 


heads the 
press manufac- 
Mount Vernon, N. Y., and in the past 
has been president of the Webendor- 
fer-Wills division of the corporation; 
Mr. Proctor is the longtime manager 
of the company’s domestic sales, and 
Mr. Pleninger has been head of for- 
eign sales, 
a 

Strike Riot in L.A. 

A riot broke out two days in suc- 
cession among pickets and non-strik- 
ers in front of the Pacific Press print- 
ing and lithographing plant in Los 
Angeles, July 17 and 18. An esti- 
mated 100 pickets were parading 
about the plant’s entrances when 
police escorted about 25 non-strikers 


Several were ar- 
rested and order was restored both 
days by police swinging night sticks. 
The picket line was said to be estab- 
lished by the AFL Printing Trades 


Council following the company’s re- 


through the line. 


fusal to grant a closed shop to the 
Printing Pressmen. ALA members 
crossed the lines. 
on 

L.A. Holds Book Auction 

A total of 155 books were auc- 
tioned, bringing in over $635 as a 
feature of a recent meeting of the 
Los Angeles Club of Printing House 
Craftsmen. Ray Fisher, club officer, 
was auctioneer. assisted by Bunny 
Edmonds, Lee Farmer and Robert 
Kerr of the Los Angeles club, W. H. 
Griffin of the San Francisco club and 
Judson Bradley of the Citrus Belt 
Perry R. 


chairman and the speaker of the 


club. Long was general 
evening was Dr. R. B. von Kleinsmid. 
chancellor of the University of 
Southern California. 
e 
Purchases Texas Plant 
The printing plant of the Reilly- 
Benton Co., Houston, Tex., was re- 
cently purchased by Chatham & Ster- 
ling, commercial printers, for $60,350. 
The purchase included five buildings, 
three of which are warehouses. Wil- 
liam H. Chatham, of the purchasing 
company, said that the equipment of 
his plant would be installed in the 
Reilly-Benton plant and a modern 
plant 


printing and lithographing 


would be established. 
° 

Rossell to Ft. Belvoir 

Robert E. Rossell resigned a posi- 
tion in the Chicago sales and service 
department of Lanston Monotype 
Machine Co., effective July 29, and 
will resume a civil service assignment 
at Fort Belvoir, Va.. headquarters of 
the Army Engineer Corps’ engineer- 
ing board. 

° 

Observes 25th Year 

The Century Art Press, Inc., 608 N. 
21st St., St. Louis, currently is cele- 
brating its 25th anniversary. From 
a start with one press, the firm has 
grown to the present modern, well- 
equipped plant doing color printing 
and lithography. 








Greeting Card Distributors Form Association 


= CIATED Greeting Card Dis- 
tributors, newly organized 
trade association of greeting card 
jobbers, plans to make large use of 
interior 


lithographed window and 


material in a promotional 


display 
campaign which is projected as one 
feature of the new  organization’s 
service program to members. Na- 
tional advertising and other media 
will also be utilized. 

Twenty jobbing houses are repre- 
sented among charter members of the 
association which was created at a 
Details of 


the proposed program were worked 


Chicago meeting in May. 


out at a New York conference late in 
July, with another to follow at Chi- 
cago in September. 

George Kampe. head of Cameo 
Greeting Cards. Chicago, one of the 
founders of the new association, said 
that membership is open to any con- 
cern doing not less than $100,000 of 
business annually. The distributors, 
he claimed, cater to 80 per cent of the 
nation’s drug stores and other outlets 
not served directly by manufacturers 
of greeting cards. 

Buying power of the 20 charter 
members aggregates $4,000,000 an- 
nually it was claimed, and through 
the organization’s efforts he antici- 
pated that more favorable trade rela- 
tions can be promoted with the manu- 
facturers. One trade practice which 
it is hoped can be corrected, he said, 
concerns the restriction by manufac- 


turers of their new releases to gift 


shops and other directly served cus- 
tomers for a full year. This forces 
distributors to take the cards long 
after their novelty and sales appeal 
have depreciated, it was asserted. 

Possibilities for improving quality 
and design of cards available to dis- 
tributors will be explored, to make 
them more competitive with direct 
seller items. Box assortments for 
Christmas and other seasonal occa- 
sions for exclusive use of association 
members will be proposed to manu- 
facturers and other features of the 
service program are aimed to enable 
distributors to give their trade better 
value merchandise. 

In line with the popular current 
trend in many fields of business, a 
non-profit, cooperative group buying 
service is proposed which will enable 
members to make economies through 
volume purchase of operating sup- 
plies, 

Milton K. Harrington, of St. Louis 
Greeting Card Co.. St. Louis, Mo. is 
president of the association, and 
Aaron Sugar. Philadelphia distrib- 
National 
headquarters will be maintained by 
Mr. Sugar at 5311 Westminster Ave.. 
Philadelphia 31, Pa. 

. 
R. I. Craftsmen Elect 

The Providence Club of Printing 
House Craftsmen recently elected the 
following officers: president, James T. 
McGowan, Carter, Rice & Co.; vice 
president, Edgar Pickles, Livermore 


utor is secretary-treasurer. 


Installs 
New Press 


One of the first Harris 
17 x 22” installed in 
Baltimore since the war 
is now in operation at 
the Servce Offset Print- 
ing Co., Mercer and 
Grant Streets, Baltimore. 
The company entered 
the offset field in 1934 
after being in letterpress 
for many years. Joseph 
T. Slavin, head of the 
firm recently turned the 
management over to his 
three sons, Joseph T., 
Jr., Frank L. and John R. 


& Knight Co.; secretary, Everett F. 
Lang, Universal Press; and treasurer, 
Wilhelm Dallinger. Parks-Mowbray 
Co. 


Changes at Edw. Stern 


Matlack Molitor 


Edward Stern & Co., Inc., Philadelphia 
printers and lithographers, have announced 
changes in several departments. The planning 
or production control department as a sep- 
arate unit has been eliminated and the func- 
tions of this department divided between the 
plant under J. F. Matlack, plant manager, and 
the sales department under W. D. Molitor, 
director of sales. The duties of the planners, 
or production control men, and their assis- 
tants, now come under the sales department 
and under the immediate supervision of Rus- 
sell Biller, with Stern for 24 years. Mr. Biller’s 
department will serve as liaison between the 
salesmen and the manufacturing division. The 
other duties of the old department have been 
coordinated into a new one called the prep- 
aration department, under the direct super- 
vision of Joseph Aupperle, who has been with 
Stern for 20 years. 


Use of Offset Grows 


Spotswood Specialty Co., Inc., Lex. 
ington, Ky., makers of advertising 
specialties, “switched to offset” 15 
years ago and “haven’t been sorry 
for it yet.” At the National Premium 
Buyers Exposition in Chicago last 
month, the company displayed its 
large and varied line of toys, games 
and novelties suitable for premium 
use, with A. T. Linney, vice presi- 
dent and general manager, in charge. 

Spotswood Specialty Co., has been 
in business 5] years, Mr. Linney said 
and he has been with the company 
36 years. For 30 years all printing 
was done by letterpress. Now litho- 
graphy is used wherever possible and 
more than twenty carloads, produced 
for them by Progress Lithograph Co.. 
Reading, 0.. are utilized annually. 
Mr. Linney. himself a former printer. 
finds three advantages for his pur- 
poses in the offset process. 

“For one thing.” he told Modern 


Lithography, “lithography makes it 
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Lithographers, after rigid press room tests, praise it 
highly, highlights and middletones print up sharper 


than ever before. 


Excello-Lith Black makes it possible to print large 
solids on all kinds of stock without piling too much 
ink on the rollers, and small reverse type keeps open 
and scum free, without constant etching with the 


acid sponge. 


The Pu of the fountain solution can be kept higher than 


average and yet the dampners stay cleaner longer. 


Clean, sharp impressions under conditions most 
favorable to the plate on the press, make long runs 


of high quality the rule, rather than the exception. 





Yes, Excello-Lith Black is streamlined to a ‘'T’’. It’s 


a distinguished achievement in modern ink making. 
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possible to produce a more attractive 
premium. A lot of expensive spoilage 
is avoided and our orders are for 
such large quantities that the cost is 
considerably less than if the work is 
done by letterpress.” For one new 
item shown at the 
Wild West 


print order was for 2.000.000 copies. 


exposition. “A 


Humming Lariat.” the 


he said. 


C. S. Hammond & Co.. publishers 
of maps and atlases. New York City. 
was another exhibitor whose sales 
manager. George M. Davis. expressed 
strong leaning to lithography. About 
80 per cent of the company’s produc- 
tion today. Mr. Davis said. is bv off- 
added that “We're fast 


converting exclusively to offset.” 


set. and he 


“For map printing.” he said, “it is 


cheapei to make corrections or 
changes with offset plates. And. too. 
the process gives beautiful color re- 
sults.” Most of the company’s work 
has been produced by Bauer Litho- 
graph Co.. (now Meehan-Tooker 


Co..) New York. he stated. 


Chicago Appoints Morgan 

William O. Morgan. southern edu 
cator with experience in vocational 
training and school administrative 
work. has been engaged as principal 
of the new Chicago lithographic 
training school. it was announced by 
the Chicago industry’s lithographic 
education committee. of which B. E. 
Callahan. of Inland Lithograph Co.. 
is chairman. Opening of the institu 
tion in quarters at Glessner House 
has been set for September 15. “if 
possible.” 

Mr. Morgan brings to his task of 
organizing the Chicago Lithographic 
Institute 14 years of educational ex- 
perience. including the superintend 
ency of public schools at Bainbridge. 
Ga.. and two years as co-ordinator of 
vocational education in the Florida 
State Dept. of Education at Talla- 
hassee. 

During the war he served in the 


Naval 


mand. with the rank of Lt. Comdr.. in 


Air Technical Training Com- 


charge. Naval Training School Print- 
er. at Washington. D. C. 
perience, in particular. gives him an 


1” 


This ex- 


understanding of the “G. angle to 
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all educational activities. which the 
Chicago committee feels will be ad 
vantageous. 


problems con- 


Among the many 





William O. Morgan 
fronting Mr. Morgan will be the or- 


ganization of a teaching staff which. 
it is expected. will be drawn from 
among the most capable and experi 
enced foremen and superintendents in 
the various classifications to be found 


All will 


serve on a part-time. paid basis. il 


among Chicago litho plants. 


was said. 

For the first time anywhere in the 
United States. it was pointed out. the 
Chicago project will provide the in 


dustry with a technical training 


school. headed by a full-time pro- 


fessional educator. who will concen- 


Harris Issues 
New Calendar 


The Harris - Seybold 
Calendar for 1946-47, 
seventh in a series of 
lithographed — calendars 
featuring subjects by ar- 
tist T. M. Cieland, is 
now being distributed, 
according to H. A. Port- 
er, vice-president — in 
charge of sales. As a 
companion piece to last 


year’s calendar, Mr. Cle- 


land has made another 
watercolor drawing for 
reproduction by offset 
with the same 18th cen- 
tury setting and style 
The scene is called ‘“Hol- 
iday,”’ and is reproduced 
in four color offset by 
Rogers - Kellogg - Stillson, 
New York. Copies of the 
calendar may be obtained 
from the Harris-Seybold 


a4 





trate LOO per cent solely on the sub 
ject of lithography. 
“While Mr. 


technical phases of the trade.” one 


Morgan. knows the 
spokesman said, “he is not a specialist 
in either platemaking. camera or 
press operations and can view the 
various processes from the broades: 
practical aspect as well as that of an 
We are 


expecting to start slowly and con 


educational administrator. 


servatively and build strongly, with 
our goal set at winning a reputation 
for quality.” 

Another factor in the prospect for 
success of the school, industry lead 
ers point out, will be its close asso- 
ciation with the Lithographic Techni 
cal Foundation. The Foundation, it 
was emphasized. will not participate 
in any way in the financing, mainte- 
nance or administration of the school. 
Institute of 
however. in donating Glessner House 
to the L. T. F.. 


not required for its research work 


\rmour Technology. 


agreed that any space 


could be used for local o1 national 
educational purposes. as Foundation 
directors might see fit. 
« 

Indiana Firm Incorporates 

Success Printing & Lithographing 
Co.. 215 N. Senate Ave., Indianapolis, 
was recently incorporated by Morris 
L.. Jacobs. Elmer Ek. Bredensteiner. 
and Marjorie L. Jacobs. 
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Co., Cleveland. 
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Announcement 


We take pleasure in announcing 
to the trade the formation of the KOPPE-WEST CORPORATION 
to enter the Graphic Arts field with a complete new line of 
Modern Streamlined Precision Cameras, Register Composing 
Frames, Photo-Composing Machines and Photo Plate-Making 


Equipment. 


Mr. A. T. Koppe, who participated in the 
rapid growth of offset lithography in pioneering the develop- 
ment and introduction of the Directoplate vacuum pressure 
photo-composing machines, color precision cameras and offset 
color proof presses, will contribute over thirty years of practical 
experience obtained in this field, in developing new products 
for the Graphic Arts Industry. 


Mr. L. C. West, in joining this new organization, 
will contribute a wealth of practical experience achieved in 
manufacturing equipment for offset lithographers in the pro- 
duction of Directoplate photo-composing machines and more 
recently in charge of production as Factory Superintendent of 


Valette, Inc. 


New precision cameras designed by Mr. Koppe, are now 
in production in the plant of The Collis Company, Clinton, Iowa, 
under the personal supervision and direction of Mr. West. 

A letter advising us of your requirements will bring complete 
information from a representative located in your territory. 


KOPPE-WEST CORPORATION 


CHICAGO ADDRESS: FACTORY ADDRESS: 
720 South Clark Street P. O. Box 511 
Chicago 5, Illinois Clinton, Iowa 
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New Firm Makes Equipment 

Announcement is made this month 
of the formation of the Koppe-West 
Corp.. 720 South Clark St.. Chicago 
5, which is now manufacturing pre- 
cision lithographic cameras. register 
composing frames. photo-composing 
machines and photo — platemaking 
equipment. Principals include A. T. 
Koppe. who was connected with the 
development of the Directoplate 
photo-composing machines. color pre 
cameras and offset 


C. West who was re- 


cision prool 
presses. and L. 
in charge of production as 


Valette. 


Inc.. Chicago. The products of the 


cently 
factory superintendent of 
new company are in production at the 
The Collis Co.. 


W. Thompson is company 


plant of Clinton. 

lowa. L. 

secretary. 
s 

Soderstrom in West 

Walter E. 


secretary of the National Association 


Soderstrom. executive 
of Photo-Lithographers. was to re- 
turn to New York early in August 
from a trip to the west coast which 
speaking 
One of the 


highlights was a meeting July 27. in 


included several engage 


ments in various cities. 
Seattle of the 2]lst annual conference 
of the Pacific Society of Printing 
House Craftsmen. Craftsmen from the 
attended: Phoenix. 


Santa 


following clubs 
Belt. 
mento. San 


Seattle. 


Citrus Barbara. Sacra 


Francisco. Portland and 


Mr. Soderstrom also attended a na- 
tional Shrine convention in San Fran 
cisco. 

. 
Coleman Retires from ATF 

Retirement of James A. Coleman 
is secretary and treasurer of Ameri- 
can Type Founders. Inc.. Elizabeth. 
N. J.. after 40 years with the firm. has 
been announced. He will continue as 
ATF. Inc. Mr. Coleman 


ATF as cashier. and became 


a director of 
joined 
secretary and treasurer in 1933. He 
was first elected to the board of direc- 
tors in 1928. 
* 

Threaten Doubled Prices 

Double prices for printing in the 
UL. S. were predicted July 31 by a 


Washington 


employers if wage and other demands 


committee of printing 
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if the typographical union in Wash 


ineton and Chicago. affecting hour 


costs. become the national pattern. 
The union in Washington is asking 
$3.60 per hour plus fringe issues in- 
volving overtime. holidays and vaca- 
tions. The present scale is $1.53 ac 
cording to the committees announce 
The total. if 


increase of 130 per 


ment. eranted. would 


mean an cent. 
the committee claims. The negotia 


Arts 


Association of Washington and_ the 


tions are between the Graphic 
Columbia Typographical Union. 
. 
Wright Joins Rockefeller 
William S. Wright. 
duction manager of Geffen. Dunn & 
Co.. New 


the Planning 


former pro 


York. and previously in 
Division of the Gov- 
ernment Printing Office. has joined 
John W. Rockefeller. Jr. & Associates. 
New York consulting engineers. 
. 

Returns to Troy Firm 

J. S. Butler has recently returned 
to the Gummed Products Co.. Troy. 
Ohio, as advertising-sales promotion 
manager. after service in the Army 


The positions were for 


Air Corps. 





merly handled by T. H. Mittendorf, 
vice-president. in charge of sales. 
. 

Baltimore Trains Men 

the Baltimore Graphic Arts Asso- 
ciation has announced that programs 
of 12 courses in printing and lithog- 
raphy have been completed by its 
educational committee. The programs 
State 


Board of Education and are available 


have been approved by the 
to member firms for use in training 
programs. 
. 
YLA To Meet in Oct. 
The Young Lithographers Associa- 
New York has 


plans for the opening of the fall sea- 


tion of announced 
son with a meeting Wednesday, Oc- 
tober 9, at the Building Trades Club, 
2 Park Avenue. Meetings were form- 
erly held in the Advertising Club, but 
have been moved during repairs fol- 
lowing the recent fire there. 
. 

To Build Addition 

Approval of the Civilian Produc- 
tion Administration for a $50,000 ad- 
dition was granted recently to Metro- 
politan Lithograph & Publishing Co., 


Everett. Mags. 





Lawson Unveils Drill 


Over 100 representatives of the graphic arts 
trades were present July 29 at the unveiling 
and first showing cf the new Lawson multiple 
head drill displayed by E. P. Lawson Co., in 
its showrooms at 426 W. 33 St., New York. 
In welcoming those who attended the presen- 
tation, David W. Schulkind, president, pointed 
out some of the salient features of the new 
machine which drills two or more holes in a 
2” lift cf paper in less than three seconds. 
The new Lawson machine is available in two 
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models; one, for drilling round holes only, and 
the other the Lawson Drill Slotter which drills 
and slots in one operation. William J. Houri- 
gan treasurer, officiated at the unveiling with 
vice-presidents Lawson Williams and Herman 
Sinnigen assisting. Harvey Glover, president 
of Sweeney Lithegraph Co., Belleville, N. J., 
christened the new machine. Following the 
ceremonies. Mr. Schulkind demonstrated the 
machine. Refreshrents were served during 
the presentation. The drill is now on display 
at the Lawson showrooms. 
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‘o“" man,’ agrees the boss, “‘he’ll have 
a top-notch job—even the most exacting 
customer can’t help but be pleased with 
Springhill Index Bristol.’ 


Being made from 100% bleached sulphate 
pulp, it’s known for its sparkling whiteness 
and exceptional durability. In pressroom per- 
formance it scores again — giving excellent 
results in letterpress or offset printing. And 
the way it takes erasures and rewriting is 


another assurance of customer satisfaction. 


Such all-around superiority makes Springhill 
Index Bristol a number one choice for index 
cards, cut-out and ledger cards, die cuts, coun- 
ter displays, covers, hospital records, etc. Pre- 


ferred, too, for finest results on forms calling 


ndex Bristol! 





e knows his paper... 
e specified SPRINGHILL 


|”? 





for clean, even multiple pen ruling. 


Even with our facilities as the world’s largest 
maker of papers, there isn’t yet enough Spring- 
hill Index Bristol to meet the full demand. 
Our efforts are concentrated on filling demand 
as faras production limits permit. International 
Paper Company, 220 East 42nd Street, New 
York 17, N. Y. 
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Gives Poster Exhibit 

The A. R. McCandlish Gallery of 
European Posters, said to include the 
world’s largest collection of poster 
designs by Ludwig Holwein, origin- 
ator of modern poster techniques, on 
July 11 was presented to the Phila- 
delphia Museum School of Industrial 
Art, by A. R. McCandlish, president 
of the McCandlish Lithograph Corp., 
Philadelphia. These posters, number- 
ing several hundred, were collected 
in various lithographic centers in Eu- 
rope by Mr. McCandlish. He pur- 
chased two collections of Holwein de- 
signs from European collectors. The 
Philadelphia Museum School will use 
the gallery for purposes of instruc- 
Prior to the 


tion and exhibition. 


presentation of the posters to the 
school. they had been exhibited to 
many advertising clubs in the United 
States, and had been featured at many 
art galleries in the country. 
; | 
Cincinnati Honors Callahan 
The Cincinnati Club of Printing 
House Craftsmen honored one of its 
new members for outstanding service 
to the printing industry when it pre- 
sented a Certificate of Appreciation to 
John M. Callahan secretary of the U. 
S. Printing and Lithograph Co., on 
June 22. The presentation ceremony 
was on the program of the annual 
banquet of the Fifth District Confer- 
ence. International Association of 
Printing House Craftsmen, held in 
Cincinnati. On June 30 Mr. Callahan 
completed 10 years of service as trea- 
surer of the Cincinnati Club. He has 
served the club three times as presi- 
dent. and served twice as president 
of the International Association of 
Printing House Craftsmen. 
. 
Robts. & Porter Expands 
An expansion and modernization 
program is under way at the new and 
larger quarters of Roberts & Porter, 
Inc., at 622 Greenwich St., New York 
14. The change of address was to be 
August 19, 
remain the same, ac- 


effective but telephone 
numbers will 
cording to Harry Grandt of the firm. 
Mr. Grandt said that the move from 
100 Lafayette St., virtually will 


double the floor space and will ac- 
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commodate additional and more mod- 
ern equipment ‘to handle our expand- 
ing line of lithographic rollers, film. 
chemicals and supplies.” 
. 

Ben Schneider Dies 

Ben Schneider, 51, president of 
Schneider Lithograph Co., Philadel- 
phia. and of Schneider Press, Inc.. 
New York. and other graphic arts en- 
terprises, died July 4 at his home in 
Neponsit. N. Y., as a result of cor- 
onary thrombosis. He was a native of 
Austria. came to the U. S. as a boy 
and entered the printing trade at an 
early age. 

° 

Ottmann Heads Club 

Maj. Gen. William Ottman. pre-: 
dent of U. 
ing Co.. was elected president of the 
Lotos Club of New York, during July. 
The club. 


among its members presidents of the 


S. Printing & Lithograph- 


which has numbered 
United States and men prominent in 
business and the arts. is preparing 
10 move from its quarters on West 


57th St.. where some lithographic 


functions have been held. to new 
quarters at 5 EF. 66th St. 
* 


Offsets Topeka Magazine 
Hall Lithographing Co.. Topeka. 
Kan.. is lithographing a new Topeka 
“TM 


introduced during 


magazine which was to he 


July. 


To Add Four Presses 
Shattock & McKay 


combination plant. is planning ex- 


Co., Chicago 


pansion of offset facilities by the 
addition of four new presses. Para- 


doxically, however. immediate de- 
livery is not being urged, because 
there's no place right now to put 
them. Present quarters at 426 S. 
Clinton St. are located in the area 
affected by Chicago's Congress street 
superhighway development and_ the 
building will eventually have to be 
razed. Condemnation proceedings are 
set for September. Meanwhile, a 
company spokesman said, a diligent 
search has been under way for about 
20.000 square feet of space. Starting 
last spring. the hunt is— still in 
progress, he said. 
* 


DuPont Appoints 

Arthur H. Burkhardt has 
appointed manager and Frederic B. 
Sacklett. 
DuPont Photo Products plant, Par 


been 


assistant manager of the 
lin, N. J.. the company has announced. 
Mr. Burkhardt. who joined the com 
engineering department al 
Parlin in 1933. 
Karl R. Myers as plant manager. 
1943 he has 


manager. The new 


pany s 
succeeds the late 
assistant 


Since been 


assistant man- 
ager has been production superin 


1944. and 


joined the company in 1930, 


tendent at Parlin. since 





Ansco Men Meet 


Graphic arts field representatives (above), 
of Ansco discuss problems of concern to the 
industry at the first sales and educational 
meeting of its kind held at the company’s 
manufacturing headquarters in Binghamton, 
N. Y., recently. Seated left to right are: 
Edward D. Cromwell, Chicago; Harry A. 
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Reeve, Binghamton, manager, Sales Service 
and promotion; John J. Skahill, Binghamton, 
manager of graphic art sales; Warren M. 
Cassell, New York; and Charles H. Austin, 


New York. Standing, from left to right are: 
Larry A. Benedict, Binghamton; John F. Hil- 
debrand, Cincinnati; Edward J. Dowell, Los 
Angeles; Willis C. Krumlaw, Cincinnati; and 
Henry K. Habich, Philadelphia. 
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A Wide-Awake Printer Made a Suggestion... 


Let’s listen in... 


“As you see on the chart, these U.S. E. specialized 
forms should help you speed operations, cut costs and 


”? 


avoid errors... 
*« *« *« 

The customer —tied up with manufacturing problems 
— didn’t have time to analyze a top-heavy business 
system that had grown up during the war. 

But a wide-awake printer stepped in and made some 
sound suggestions that revitalized the customer’s entire 
business system ... and resulted in profitable orders, 


UNITED STATES ENVELOPE COMPANY 


14 Divisions from Coast to Coast 
SPRINGFIELD 2, MASSACHUSETTS 


U-S-E Envelopes 


our 3-Fol re. Fartner 
60 


Simple? Sure! For with the U.S. E. Envelope 
Analyzer Kit as a guide this printer couldn’t go wrong. 
He knew he had check sheets that would give him all 
the right answers. He knew, too, that digging down 
into problems like these — showing customers how to 
save time and money by standardizing on envelopes 
for mailing, packaging and business systems — builds 
ood will. And that’s good business—for all concerned. 

For a free copy, ask your Paper Merchant, or write 


us today. 
Try this Quiz — it’s fun. Send the coupon 








for free copies, 
E-ePP 





UNITED STATES ENVELOPE CO. 
Springfield 2, Massachusetts 


Send me_ copies of the U.S.E. Quiz Folder 
with an answer card — free. 





NAME : —__TIERE 





COMPANY 


ADDRESS : 
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Duenewald Moves, Expands 

Duenewald Printing Corp., New 
York, expected to be located in new 
and larger quarters at Greenwich 
and Perry Streets by early in August, 
following the taking of a long term 
lease on the four-story building there. 
A two-color 4614 x 671 Harris offset 
press was to be installed during 
August. and plans were announced 
for the installation of another 50 x 
6814 press as soon as possible. The 
color plate department is being ex- 
panded with new cameras, vacuum 
frames and whirlers. 

The building 10,000 
square feet of space on each floor 


provides 


and the company is using the first 
three floors while retaining the top 
The first 


floor is used for paper storage, the 


floor for future expansion. 


second for pressroom and paper sea- 
soning and the third for the offices, 
art, editorial and plate and camera 
departments. R. M. Duenewald, 


president, indicated that greater 
eficiency will result from the move 
because careful planning of in- 
creased space will reduce lost motion 
and make possible better coordina- 
tion and closer supervision of all 
operations. 

The company’s editorial and plan- 
ning department is organized to serve 
the production and editorial depart- 
ments of publishers, and the firm has 
a special service of long range plan: 
ning of low cost books. 

Lithography, letterpress, gravure 
and photogelatin printing are offered 
oy the company. Former quarters 
were at 216 West 18th. 


7 
Bruntsch, Portland, Dies 


Carl G. Bruntsch, 60. 


Ore. manager for Schmidt Lithograph 


Portland, 
Co., died late in June. He served in 
World War I in a company com- 
manded by Dwight D. Eisenhower, 
and joined the Schmidt firm follow- 
ing the war. 
. 

Appoints Texas Managr 

Josef M. McBride. assistant general 
of Ansco has been 


sales manager 


appointed district manager of the 
Dallas. Tex. office, succeeding Harold 


C. Etz. who purchased a studio in 


MODERN LITHOGRAPHY, August, 


Sweetwater, Tex. Mr. McBride joined 
the company in 1935. He asked for 
the Texas transfer for his health, the 
company said. 

* 


Form New York Co. 

Rogers-Lerner, Inc., a plant which 
will furnish color separation work for 
trade, and 


the lithographic offer 





Col. C. E. Freeman, (left) base executive 
officer of Mitchell Field, New York, presented 
the Legion of Merit Award to Mr. Lerner 


recently in recognition of his ‘substantial 
(wartime) contribution to military and com- 
mercial photographic art.” Mr. Lerner was 
a Tech. Sgt. at Wright Field, Dayton, Ohio. 


photo-engraving and sheet fed gra 


vure service, was opened at 130 
Prince Street. New York, during July, 
by George M. Rogers and Harry M. 
Lerner. The plant is completely air 
conditioned. the air being also elec- 
filtered. An 


control system provides temperature 


tronically automatic 
controlled water to all of the dark- 
rooms. Flourescent lighting provides 
shadowless illumination in all work- 
ing areas. 

Mr. Lerner, a partner and technical 
director of the firm, has specialized in 
fine art color reproduction and for 
many years was a color consultant in 
lithography, photo-engraving. photo 
gelatin and gravure. During the war 
he was chief of the color reproduction 
unit of the army’s photo-engraving 
Wright Field. Mr. 


Rogers’ experience has been in the 


laboratory at 


photo-engraving field. 


R. I. Trade Shop Opens 

The Pride Offset Co., a trade plate 
making shop. was recently opened at 
231 Canal St.. Providence, R. I.. by 
Ernie and Al Pride. 
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More Shortages 

A shortage of machinery erectors 
has caused a slowdown in installation 
of new printing equipment in many 
places, it was reported in Chicago 
last month. One manufacturer’s 
representative stated that new postwar 
machines have been delivered to pur- 
chasers in Chicago, Minneapolis, St. 
Louis and more than a score of other 
cities. But there the unpacked cases 
stand, because there simply are not 
enough men available to set them up, 
he said, 

Labor troubles which had tied up 
the plant for over two months were 
cited by another manufacturer’s 
Chicago representative as the reason 
why lithographers could not get de- 
livery on orders of long standing. 
This trouble. he anticipated at the 
time, would be cleared up shortly. 

Still who 
manufactures a line of lithographic 


another Chicagoan, 
chemicals, reported that conditions 
in the glass manufacturing industry 
have caused a shortage of glass bot- 
tles, that has seriously handicapped 
plans for expansion of his products. 


Strathmore Trains Men 


Salesmen of paper merchants 
handling the Strathmore Paper Co. 
lines. are being presented with the 
company’s postwar presentation of 
merchandising plans. The presen- 
tation is made by Strathmore men 
through the medium of a large easel 
display book and supplemental pro- 
motional material. The company is 
now making about 80 per cent of its 
projected postwar line which includes 
bonds, writings, texts, covers, wed- 


dings, papeteries and _ bristols. 


Writes on China 

An illustrated article on China, by 
Joseph Passantino, Passantino Print- 
ing Co.. New York lithographers, was 
scheduled to be published in the 
August issue of National Geographic. 
A feature of the article, “Kunming— 
Crossroads of China.” was to be a 
series of Kodachromes and black and 
white photographs by the author, who 
was stationed in China with the army 


during the war. 
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SATISFACTIO 
Your 


Viatomeons | 


When you deliver this box of letterheads printed on 
Nekoosa Bond, you know you're going to have 
another satisfied customer. Pre-tested Nekoosa Bond 
takes all forms of printing beautifully—and the finished 
job has a crisp, business-like appearance that always 
pleases. And, of course, the box displays the famous 
Nekoosa slogan: “It Pays to Plan with Your Printer” 


—to help you secure additional sales! 


NEKOOSA-EDWARDS PAPER CO. 
PORT EDWARDS, WISCONSIN 


One of the comple te line of 
Watermarked Pre-Tested 
Business Papers manufac- 
tured by Nekoosa-Edwards 
Paper Company 
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Joins Spaulding-Moss 





Verner O. Nelson, (above) formerly in the 
placement department at Northeastern Uni- 


versity, has joined the executive staff of 
Spaulding-Moss Co., Boston, in the capacity 
of personnel manager. His duties will include 
responsibility for interviewing, testing, and 
hiring new employees, handling union con- 
tracts, aiding employee activities, maintaining 
the job evaluation program and merit rating 
system, and supervising plant training. 
* 


Seeks Labor Law Revision 

Revision of national labor laws. to 
provide employers with protection 
during jurisdictional disputes between 
labor unions. was demanded in reso 
lutions adopted by the National Small 
Men’s 


July convention in Chicago. Speaking 


Business Association at its 
for the proposal during floor discus- 
sions. Harry E. Brinkman of Cincin- 
nati Lithographing Co.. Cincinnati. 
Q.. referred to the recent jurisdiction 
al fight through which the lithograph- 
ing industry has passed. “Certainly 
something should be done to protect 
employers if caught in the middle of 
a jurisdictional dispute.” Mr. Brink- 
man declared. 

The Association, said to represent 
30.000 small businessmen. demanded 
that labor unions be held liable for 
legally assumed contractual obliga- 
tions and that labor laws be amended 
to end special privileges and im 
special 


munities now enjoyed by 


groups or individuals. Reiterating 
its continued opposition to the prin 
ciple of the closed shop. the associa- 
tion’s resolution declared “it is an in- 
vasion of individual freedom and de- 
prives a man of his natural rights in 
a free society.” 

Mr. Brinkman. president of the 
National Association of Photo-Litho- 


craphers. is a member of the board 


of trustees of the National Small 


Business Men’s Association. Founder 
and president of the organization is a 
printer. DeWitt Emery, of Monroe 
Letterhead Corp., Akron. O., letter- 
press concern. Many graphic arts 
firms are represented in the associa- 
tion’s membership, it is claimed. 
. 

Form Printing Ink Library 

A library of literature of printing 
inks and the graphic arts has been 
established at Lehigh University. 
Bethlehem. Pa. sponsored by the 
National Pinting Ink Research Insti- 
William H. 


Chandler chemistry laboratories, the 


tute. Housed in the 


initial collection contains over 300 


volumes. The institute’s program of 
ink research is being carried on at 
Lehigh under the direction of I. M. 
Bernstein. 

° 


Ink Makers to Meet 


The annual convention of the Na- 
tional Association of Printing Ink 
Makers has been announced for Sep- 


tember 25, 26 and 27 at Hotel Shore- 


ham, Washington. D. C.. John EI- 
lison. Lewis Roberts. Inc., Newark. 
\. J... association president an- 


nounced in July. The convention will 
precede by one week the convention 
of the National Association of Photo- 
Lithographers at the same place. 
e 
Offset Course in Boston 
The Boston Club of Printing House 
Craftsmen has announced plans for 
a course in offset lithography to be- 
gin October 17 and continue in one 
session a week for five weeks. Five 
speakers will cover the history of 
offset. camera and platemaking, copy 
preparation in a combination shop. 
and offset presswork. 
e 
Shows Color Work 
“Natural Color Vignettes”. 


chure of samples of full color lithog 


a bro- 


raphy has been distributed recently 
by The Reid Ltd.. 


Ont.. Canada. The plastic bound pro 


Press. Hamilton. 
motion piece features a number of 
reproductions of fruits and vegetables 
suitable for 


and other illustrations 


use in food packages. 
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Melt Dollars For Silver 


New York photo engravers last 


month were reported to be melting 
silver dollars to obtain silver nitrate 
to avoid a shutdown due to a silver 
The N. Y. Photo-Engray- 


of Trade said that the 


shortage. 

ers’ Board 
Treasury Department stated that this 
The 


silver thus obtained was estimated to 


was not a violation of the law. 


cost about 75 cents per ounce plus 
processing costs, compared to a cur- 
rent price of 47 cents an ounce for 
silver on the market which was not 


obtainable. ‘ 


Peerless Picnics 

Hoffman’s Grove in the Cook Coun- 
ty Forest Preserves was to be the 
setting for the annual picnic which 
Peerless Litho Co.. Chicago, planned 
for its employees August 17. Prepara- 
tions were made for over 200 guests, 
including members and their families. 
Baseball and other sports, a basket 
lunch and dancing were on the pro- 
gram, directed by George Luehrs. 
company vice president. assisted by 
a committee of employees. 

. 


Announce Seybold Cutter 





The new Seybold 36” auto clamp cutter 
(above) has been announced by the Harris- 
Seybold Co., according to H. A. Porter, vice 
president in charge of sales. Among the 
features developed for this cutter are: scien- 
tific knife action, simple knife adjustment, 
fully enclosed clutch and drive, fully auto- 
matic interlocking safety devices, complete 
illumination, spring type clamp pressure, and 
a new lubrication system. Under the direc- 
tion of W. R. Spiller, chief engineer of the 
Seybold Division, development was started in 
1939 and the first experimental model was 
tested in 1940. The first model was re- 
designed and the eleven machines built before 
the war were placed in commercial plants for 
testing and performance records were com- 
piled during the war years. Studies of per 
formance records resulted in further impr<ve- 
ments, the company says. 
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IN THE SPOTLIGHT OF QUALITY... 
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SINVALCO 
Ready te Use 
STAN DAR DIZED 
CHEMICALS 
SINVALCO Solution No. 1 


Deep-Etch Coating Solution 
(Ready Mixed) 


Baume ' “ 


STABILIZED GUM SOLUTION 
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TOM UNpunties. A non - souring solution 


SINVALCO Solution No. 1 


(A and B) 
Deep-Etch Coating Solution 


SINVALCO Solution No. 2 
Stopping-Out Shellac 


SINVALCO Solution No. 3 


Deep-Etch Developer 


SINVALCO Solution No. 4 
Deep Etching Solution for Zinc 
SINVALCO Solution No. 5 


| Deep Etching Solution for 
Aluminum 


i SINVALCO Solution No. 6 


Lithotine Concentrate 


SINVALCO Solution No. 7 
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...And SINVALCO No. 16 is a Stabilized Gum Solution of unsur- sl sect 
passed quality! ee SINVALCO Solution No. 8 
Made of the best gum obtainable, laboratory tested for impurities, Developing Ink 
mixed to a density of 14 degrees baume (which may be diluted with a Se No. 9 
water to a thinner consistancy if desired), and rendered practically SURVALCO Solution Ne. 10 
non-souring, SINVALCO No. 16 will meet the most exacting require- Stabilized Albumin Solution 
ments of plate and pressroom. SINVALCO Solution No. iF 
Try SINVALCO No. 16 on your next job and prove to yourself its IE titan tn 
outstanding efficiency. SINVALCO Technicians are always on call Plate Etch for Zinc 
to demonstrate in your own plant the advantages of using this and ine suietion Me. 88 
other SINVALCO Standardized Chemicals. incite 0s 
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SINVALCO Solution No. 15 


Fountain Etch for Aluminum 
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how to start a program 


of on-the-job training 


a detailed plan is available 


to make it easier to set up 


individual plant programs 


PART IV 

One of the imagined obstacles to em- 
barking upon a program of training is 
persuading journeymen to become instruc- 
tors. However. when they have had a 
chance to look over the guidance material 
and inspect its simplicity very little per- 
suasion is necessary. This month’s install- 
ment is Section No. 4 of the Plan of 
Action and is a message to prospective 
instructors. 


+ ae have been chosen by your 
management to help in securing 
one of the most vital needs of this in- 
dustry; more knowledge and skill in 
the employed personnel of your plant. 
You have been chosen to execute the 
important function of instructor in 
Your efforts in this work 


will be appreciated by both your em- 


vour field. 


ployer and your fellow employees. 
but more than that. you personally 
will benefit to a greater degree than 
you now realize. A wise man once 
said that to know a subject thorough] 
is to teach it to someone else. Every 
one who has taught knows this to be 
a fact. 

Teaching is not difficult, in fact. it 
is enjoyable after the ice is once 
broken. 


graphic craft by a man who is an 


The teaching of a litho- 


expert on the subject is particularly 
simple and pleasant. Fifty per cent 
of the problem is knowing the sub- 
ject and you have already accom- 
plished that. of the 


problem is the compiling of good 


Forty per cent 


teaching material and this has been 
done for you by the Lithographic 
Technical Foundation. This leaves 


ten per cent of the actual instruction 


effort up to you and this consists of 
learning a few simple rules of teach 
ing. 

The Instructor’s Manual gives the 
basic laws of modern teaching and 
teaching technique. Do not be awed 
by the term “teaching technique,” 
hecause it is not some weird occul! 
power, it is merely a simple science 
of direct presentation of the subject. 
Organization is ninety per cent of 
teaching technique and consists of 
explanation, demonstration. super 
vision while the student works, and 
then checking the work done, point- 
ing out errors and suggesting im- 
provements, 

Take this job seriously. but make 
it pleasant for both yourself and your 
class. Work with the training super- 
visor in scheduling and following out 
the courses. Above all, be a booster 
for this program and strive to im- 
prove upon it. The experience will 
henefit you. 

Training Material 

Each unit of course material is 
loose-leaf bound in a stiff cover and 
consists of all the aids that an in 
structor needs to conduct a class with 
the exception of his own skill and 
experience. 

It has long been felt that if a work 
man who is skilled in a craft is sup 
plied with proper teaching material. 
he would make a better instructor of 
lithography than an expert teacher 
who is not a lithographer. Experi- 
ence has taught that this belief is 


true, and the Foundation has prepared 
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these courses in a simple, step-by-step 
form so that every detail is planned 
for the instructor. 

Each book of course material con- 
sists of ten divisions as listed and 
described below: 


1. Instructions 
These are detailed procedures con- 
cerning the use of each division 
of the material. 
Text Book 
This is a simply written book cov- 
ering the subject matter of the 
craft and the student should have 
one for home study and better 
understanding of the work. The 
instructor may at times read cer- 
tain chapters aloud to the class 
from this book. 
Text Supplement 
This contains some of the back- 
ground, history or “whys” of the 
craft, and the instructor can very 
often use it as an introduction to 
his subject. Reading this tends to 
loosen up the class and ease the 
first meeting tension. 
Instructor’s Manual 
This is a short work on the sub- 
ject of teaching technique. It ex- 
plains in part that running a 
training program can be organ- 
ized just like running a depart- 
ment in a litho plant. It points 
out that teaching starts with an 
objective, a plan, and then or- 
ganization. There are many use- 
ful tips to teachers in this booklet. 
Special Supplement 
This is a short, suggested method 
of applying the principles of the 
Instructor’s Manual to the course 
being taught. 
Course Outline 
This is just what the name im- 
plies. It is an index of the units 
into which the course is broken 
down. It indicates freely of what 
each unit consists. It is helpful 
in planning class periods and esti- 
mating the time necessary to 
cover a subject. 
Lesson Plans 
There is a lesson plan for every 
unit of the course and these are 
indispensable aids to the instruc- 
tor. They plan each lesson for 
him in detail. They point out 
what equipment and other aids 
are necessary to the teaching of 
each lesson. They tell him how 
to review each previous lesson. 
They tell him when and how to 
present the job sheets. They make 
suggestions concerning his demon- 
strations and directions. They 
show him how to check the fitness 
of his students and, lastly, suggest 
the checking of the work done. 
Job Sheets 
These are the heart of the course 
materal and are detailed direc- 
tions that tell the student what to 
do and how to do it. Every student 
must be supplied with a set of the 
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STRATHMORE 


Paper is Part of the Picture 























New things to say? Things to say about services, 


halted by war, now required in peace. More to say 






about your firm, your product, than copy space 






allows? Say them with Strathmore Papers, designed 






to give as well as receive impressions. 





‘The mere look of your mailing piece, your letterhead, conveys by your choice 





of paper, things you can hardly state in words. The long-time dignity and 






honour of vour firm. for instance. The smart modernity of your product. 






Gay variety. Fashionable femininity. Beauty back again, luxury in, austerity 






out, the old team functioning again, the new wheels humming. 








REVISED UP TO DATE 





We've thoroughly revised the Strathmore paper line. 


Made it more compact, better-balanced. Dropped a 





few outmoded items, Added new colors. textures. 





surfaces to express modern ideas. Specify Strathmore 





Expressive Papers...you’ll get new attention, new 





business, new profits, and fewer printing headaches! 


eR Wy: 


STRATHMORE PAPER COMPANY 


WEST SPRINGFIELD, MASSACHUSETTS 
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job sheets for good results. These 

are like a shop order broken down 

into detailed steps of procedure 
and the student learns by doing 
the job. 
The Job Sheet tells the student 
the purpose of the lesson. It tells 
him what he should have on hand 
to do the job. It gives him the 
step-by-step procedure for per- 
forming the work. It tells him 
how he may check his work. When 
a student has performed a job 
as outlined on one of these sheets, 
under the advice, counsel, and 
supervision of a craftsman, he has 
taken a long step toward becom- 
ing a craftsman himself. 

9. Reading References 
These are added for the purpose 
of encouraging teachers to do 
outside reading concerning the 
subject. No matter how good a 
craftsman may be, some question 
will arise that can be better ans- 
wered if he is familiar with the 
work and writings of others. 
Students are also urged to read 
the suggested material. 


10. Visual Aids 

These are not included in the 
course material, but suggestions 
are made throughout the book on 
helpful material and it is hoped 
that funds will soon be provided 
to make such aids available at the 
foundation. *y* 


ATF Buys Valette 

Announcement of the purchase of 
the production tools, inventory and 
goodwill of Valette, Inc., 215 West 
Ohio Street, Chicago, manufacturer 
of precision process cameras and off- 
set platemaking equipment, has been 
made by Edward G. Williams, presi- 
dent of American Type Founders 
Sales Corporation. Elizabeth, N. J. 
The acquisition does not include the 
motion picture projector business of 
Valette, Inc. 

American Type Founders Sales 
Corporation, with branch offices in 
22 citites, has been handling a com- 
plete line of color precision cameras 
and offset platemaking equipment 
since 1939. This line carried the name 
of ATF and was manufactured ex- 
clusively for American Type Foun- 
ders’ branches by Valette, Inc. Now, 
ATF will continue manufacture of the 
complete line under its own produc 
tion supervision at the same address 
in Chicago. 

Recently, several new designs of 
process cameras and accessories were 
added to the ATF line, and a preview 


of this equipment is promised for 
early autumn. The latest models will 
then be on display at the National 
Association of Photo-Lithographers 
convention in Washington, D. C., Oc- 
tober 3-5, and the American Photo- 
Engravers Association convention at 
Philadelphia. October 14-16. Similar 
types of equipment will also be on 
display at the company’s branch of- 
fices in Chicago and New York at 
an early date. 
. 


To Represent Miehle 

Miehle Printing Press & Manufac- 
turing Company, Chicago, has an- 
Kil- 
patrick Printers 182 
Forsyth Street, S.W., Atlanta 3, Ga., 
as authorized Miehle service dealer 
for Georgia, South Carolina, Florida, 


nounced the appointment of 


Service Co.. 


Alabama, Mississippi. and Tennessee. 
Kilpatrick Printers Service Company 


will erect new and handle 


service and repair work in the area. 


p resses 


Repair parts will be carried in stock. 
* 

Issues POP Booklet 

Formulas for measuring circula- 
tion and market coverage and the 
place of point-of-purchase material 
in the well-rounded advertising pro- 
eram included in the booklet 
‘*Point-of-Purchase Advertising,” just 
issued by Chicago Cardboard Co. The 


are 


contents are a condensation of a talk 
by Hedley P. Simons, of the company 
before the Chicago Federated Adver- 
tising Club. 
* 

Leaves Gummed Products 

P. D. Gates recently resigned as 
sales manager of The Gummed Prod 
J. W. Kenny 
Mr. 


Gates’ assistant in the box tape de- 


ucts Co., Troy, Ohio. 
who previously functioned as 
partment will continue to handle the 
orders and correspondence of that 
department. 
. 

Paisley Appoints Sequin 

Paisley Products. Inc.. Chicago, 


manufacturers of industrial adhes- 
ives, has announced the appointment 
of J. F. 


tive in Texas and Oklahoma. 


1410 Main 


Sequin as its representa 
with 
headquarters at Street, 


Dallas 1. 
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Reports on Education 

The Eleventh Annual Report of the 
National Graphic Arts Education As- 
sociation covering the school year 
1945-46 was issued recently by Fred 
J. Hartman, educational director. 
The report states that the graphic arts 
industry “is taking full advantage of 
the program of veteran training in 
order to build up its manpower short- 
ages.” The report continues that this 
is a temporary source of manpower 
and that a continuing supply must 
come through the educational chan- 


The work of the 


nels of the nation. 


Printing Industry of America in 
training is discussed. 


L. E. Bonneville Dies 

Lionel E. Bonneville, 39, of Bulk- 
ley. Dunton & Company’s Springfield 
branch, died at the Wesson Memorial 
Hospital in Springfield, Mass. on 
July 17. In 1932, Mr. Bonneville 
established his The 
Bonneville Card and Paper Co. in 
Mass. This 


distributed greeting cards and fine 


own business, 


Springfield, company 
papers until February, 1944, at which 
Mr. the fine 
paper part of the firm to Bulkley, 


time Bonneville sold 
Dunton & Co., and became associated 


with that organization. 


Sam Unger, Ohio, Dies 

Sam Unger, founder of the Ideal 
Printing & Lithographing Co., Zanes- 
ville, Ohio, died recently after a long 
illness. He founded the Ideal com- 
pany about 40 years ago, retiring in 
1929 and in 1937 founded the Sam 
Unger Printing Co. He retired from 
active business in 1941. 


Earle T. Walker Dies 

Earl T. Walker. 80. retired general 
manager of the (R.I.) 
Lithograph Co., died July 21. He 


had been employed by the company 


Providence 


for 50 years, 30 of them as general 
manager. He retired in 1931. 
e 


Arthur Richter Dies 

Arthur Richter of the Martin Dris- 
coll Co., Chicago ink manufacturers, 
died during July. 
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CRAFTSMANSHIP... 


It takes many types of specialized skills to make a good lithographic plate. Be 
sure that the skill of your craftsmen is supported by the right chemicals— 
MERCK CHEMICALS FOR THE GRAPHIC ARTS. 

Exacting laboratory control ensures their purity, uniformity, and reliability. 
You can depend on them for the same good results, from the same procedures, 


every time. Write for catalog. 


< 


m7 !" 


MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, Ill., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal, Toronto and Valleyfield 
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American Type Founders Sales Corp., Eliza- 
beth, N. J., has announced a nationwide cam- 
paign of mail order selling of small items of 
printing equipment and supplies. For the 
convenience of its customers, ATF has issued 
a catalog of nearly 200 pages, (above) list- 
ing approximately 1,500 items of printing ac- 
cessories and supplies, including type. This 
catalog carries full descriptions of all items, 
with current prices, and is profusely illus- 
trated. Complete instructions for ordering by 
mail from the nearest ATF branch are in- 
cluded, together with order blanks. This is 
the first time so complete a catalog of its 
line has been issued. Price information and 
specifications of new items will be mailed 
regularly to all customers receiving the cata- 
log, so listings will always be up-to-date. 
C. D. Proctor, vice president in charge of 
domestic sales at ATF, said the new system 
will provide ATF salesmen with more time, 
when calling on customers, to work with them 
on basic management and production prob- 
lems. 

io 


Announce New Offset Ink 

black offset ink 
with a synthetic vehicle has been an- 
nounced by Bensing Brothers 
Deeney, Philadelphia ink makers. 
Named Excellolith Offset Black 470, 


it is claimed to make possible the 


A new type of 


and 


printing of large solids on all kinds 
of stock without piling too much ink 
on the rollers. and small reverse type 
stays open and free from scum with- 
with the acid 


out constant etching 


sponge, the manufacturer states. The 
announcement also states that the pH 
of the fountain solution can be kept 
higher than average while the damp- 
eners stay cleaner. Complete informa- 
tion is available from the company at 
101 North Broad St., 


Pa. 


Philadelphia 8. 
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Hunt Announces Chomical 
An acid hardener is one of the lat- 
est photographic chemicals to be an- 
nounced by the Philip A. Hunt Co., 
Brooklyn. The buffered, non-liquid 
hardener is for use with all types of 
films and paper and the manufactur- 
er claims for it longer life, and ability 
to dissolve more silver and economies 
in time and money. It is packed 
five, ten, 20 and 50 gallon sizes or 
larger, and stocks are carried in the 
warehouses at Brooklyn, Long 


= * 


land, Cambridge, Mass., and Los An- 


firm’s 
Island City, Chicago, Cleve- 
gveles. 
* 

New Paper Calculator 

A new paper weight calculator has 
been announced by Hammermill Pa- 
per Co. It is designed as a tool for 
printers or lithographers who use odd 
size reams of paper, and offers a di- 
rect 


reading after a simple adjust- 


ment. Weights of bonds, offset, cover 
and index bristol papers in all usual 
substance weights can be determined 
with it. The calculator is offered free 
by the company to those requesting it 
letterheads. Re- 


quests may be sent to the advertising 


on their business 


department of the company, Erie, Pa. 
e 


New Scribing Plate 

A new material, known as the Ko- 
dak Green Scribing Plate, has been 
developed by Eastman Kodak Co. for 
use with optical comparators of the 
contour projection type. The plates 
may be used directly with the con- 
tour comparators or as printing mas- 
ters for photographically duplicating 
the contour comparator plate. Also, 
they may be used for making small 
photo templates on metals, plastics 
and other materials. 

Eliminating the need for using hy- 
drofluoric acid to etch glass plates, 
the new Kodak product consists of a 
transparent green-dyed gelatin coat- 
ing applied to glass. Tolerance lives 
are scribed on the plate by cut-‘ng 


194F 








through the gelatin film. The enure 
comparator plates may 


skilled 


execution of 
be left in the hands of a 
draftsman. 

As a result, says the manufacturer, 
the Kodak Green Scribing Plate of- 
fast, and safe method of 


At the 


gelatin emulsion will not chip, insur- 


fers an easy, 
manufaciure. same time, the 
ing accuracy equal to that attained 
with conventional glass plates. 

o 


New Drill Slotter 


FP caweon i: eee 


a 








David W. Schulkind, president of E, P. 
Lawson Co., has announced a new Lawson 
multiple head drill slotter that drills and slots 
in one operation (above). This is another 
post-war Lawson development which the com- 
pany says incorporates ingenious and exclu- 
sive features. According to Mr. Schulkind, 
the Lawson drill slotter is easy to operate and 
set for required centers. It can also be used 
for drilling round holes only. Its iron table 
is in a fixed position, and its toe-tip treadle 
control brings the drills down to the work. 

Actual machine operation shows that heads 
are quickly adjustable from front of machine, 
and spindles may be adjusted vertically while 
heads are in operation. Another feature is 
that chips are automatically carried to a re- 
movable refuse box on front of machine. 
Other features include: Fluorescent floodlight 
across the front of machine, giving direct ‘I- 
lumination for setting of heads and gauges; 
roller, ball or needle bearings on all working 
parts; the back gauge is screw operated and 
is adjustabe from front of machine. Its open 
frame gives greater back depth. 

Two models are available: one, for drilling 
round holes only, and one which drills and 
slots in one operation. The machine is now 
on display at the Lawson showrooms, 426 
West 33rd St., New York. 
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THIS MESSAGE, of what to look for in the 


watermark of fine letterhead paper, reaches over half a million 






business men every month. It's Fox River's way of assuring 






the consumer of fine quality paper for every business need. 







sound in its guarantee of 


THIS MESSAGE, 








quality letterhead paper, comprises a strong sales force for 





you... helps you increase profits through more sales of 







finer paper. 


THIS MESSAGE APPEARS MONTHLY 


in the following publications: Banking, Advertising and 






Selling, Burroughs Clearing House, Business Week, 


‘} THINGS 19 no Made 1? 





Dun’'s Review, Direct Advertising, Printers’ Ink, Pur- 






chasing, Sales Management and United States News. 












FREE TO LITHOGRAPHERS... “Light Up Your 


Letterhead”, a booklet illustrating a new technique in letter- 






head design, containing 20 beautiful modern lithographed 










letterhead designs by foremost American artists... edited 


by Dale Nichols. 






Write on your business letterhead for your free copy. 

















FOX RIVER PAPERS — 


Anniversary Bond, Ledger and Onion Skin 
... 100% Cotton Fibre 


Old Badger Bond and Ledger 
... 75% Cotton Fibre Content 


English Bond and Ledger . . . 50% Cotton Fibre Content 
| Dictation Bond, Ledger and Onion Skin, : 
Dictation Tru-Opaque Bond. ..25% Cotton Fibre Content FOX RIVER PAPER CORPORATION 


406-H S. Appleton Street ° Appleton, Wisconsin 
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New Automatic Developer 

A new product said to develop film 
in one operation, is announced by 
Photographic Chemical Research, Inc. 
It is Unidel Auto- 


matic Film Developer. described as 


of Los Angeles. 


the one-solution method to develop. 
stop. fix and harden film with no 
possibility of over-development. It 
is the first of a line of photographic 
chemical products to be introduced 
by the firm. 

The manufacturer claims that Uni- 
del does away with timing and elim- 
inates the stop and fix baths from 
It is stated 
that the film is placed in Unidel solu- 
F to 72° F) 
for a minimum period of 20 minutes, 
After 


this period of time the negative may 


the developing process. 
tion (temperature of 68 
being agitated intermittently. 


be removed and washed thoroughly in 
ordinary water. No other operations 
are required because after the film 
has reached the proper contrast, de- 
veloping action stops and it auto- 
matically begins to fix. Film may be 
left in the solution for as long a 
period of time as desired, according 
to directions, without danger of over 
development. Negatives developed 
the new Unidel way are extremely 
clear, clean, and soft-toned, states the 
manufacturer. 

Unidel Automatic Film Developer 
comes in dry chemical form and im- 
mediate delivery is available. Details 
may be obtained by Modern Lithog- 
raphy readers, from Photographic 
Chemical Research. Inc.. 2654 Flet- 
cher Drive. Los Angeles 54, Calif. 

* 


Describes Job Press 

The Miehle Vertical, Model V-50 
typographic press is pictured and de- 
scribed in detail in a brochure just 
distributed by Miehle Printing Press 
& Mfg. Co., 14th St. and Damen Ave.. 
Chicago, 8, Ill. Copies are available 
from the company. 


Offers Deep Etch Line 
Gordon Bartels Co.. Rockford, IIl.. 
announces a complete line of deep 
etch plate making chemicals, and 
offers a demonstration or training 
service. The company states that the 


products are laboratory controlled 
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and that a feature of the line is the 


simplicity of making plates and the 
Burdette 


consistent daily results. 
Linn is the demonstrator for Bartels 
chemicals. The line will be distrib- 
uted by graphic arts supply dealers 
throughout the country, the company 
said. 
. 

Waite Heads Mass. Assn. 

Ralph J. Waite, New England 


manager for Miehle Printing Press & 





Mfg. Co., was recently elected presi- 
dent of the Graphic Arts Institute of 
Massachusetts, succeeding Robert A. 
Whidden, Rand Avery-Gordon Tay- 
lor, Inc. Other officers elected in- 
cluded Robert W. Williamson, T. O. 
Metcalf Co.; M. Howard, A. T. How- 
ard Co.; and A. D. Dempsey, Dono 
van & Sullivan Engraving Co. 
Howard 5S. 


executive secretary. 


Patterson continues as 








—at the cutter, the press or when gathering. Speed 
up the job by doing away with slow, laborious hand 
riffling and pounding. 

The Model CPJ-15 (illustrated) is equipped with 
casters, permitting easy moving from one spot to 
another. Also note the convenient knee switch con- 
trol—which leaves both hands free for work. 


Write for descriptive literature 


SYNTRON CO. 
585 LEXINGTON 





SYVTRON 


PAPER 
JOGGERS 


Provide the Easy, Economical 
Way to Handle Paper 


“VIBRATING” 


HOMER CITY, PA. 

















MT COLT ANT NG 


TO SAVE PAPER! £ 





\\ 47 
33 > INK CONDITIONERS AND 
AVOID WASTEFUL OVERRUNS 


Eliminate the need for ink 
experimenting that wastes 
paper, “33” Ink Conditioners 
quickly adjust your inks to 
point-of-use conditions — cli- 
mate, humidity, age, type of 
stock, etc. You’ll use less paper 
on every job! 


All inks print better with “33” 
. Halftones are cleaner, im- 

pressions sharper. Results are 

uniform and positive. Affinity 

of ink and paper increase . 

c Color prints more brilliantly. 


(VERVE) ie ke ever ee 


sults with “33.” 
8-LB. TRIAL ORDER... 100°, GUARANTEE 
See your local dealer or jobber—or write direct for an 8-lb. 
trial can. If “33” does not satisfy you completely, return the 
unused portion at our expense. 














------- Choice Territories Open! -——-—-—-—- + 
| : 
JOBBERS—vwrite for details of our liberal ; 
1! proposition. With increased production we | 
are now able to open a few new territories. 
| “33” Ink Conditioners fill an important need | 
in every print shop. They’re a sales natural 
| for every distributor. Once sold, always used! | 
Get the facts NOW! 
! | 
y | 


y 
) 4 COMPOUNUING COMPANY 
Y ntia Se North Damen Avenue, Chicag ieahe 


1DA- ts CANADIAN FINE COLOR CO. LTD.,TCRONTO 





Export Division: Guiterman Co., Inc., 35 S. William St., New York 4, WN. Y. 
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THIS TRADEMARK ALWAYS MEANS 


FINE CRAFTSMANSHIP 
UNEXCELLED QUALITY 







Bonds and Ledgers 






Manufactured by 






The Whiting Paper Company 





are standard 






Whiting’s No. 1 Bond Whiting's No. 1 Ledger 






100% Rag 100% Rag 
Imperial Bond .... 100% Rag Sterling Ledger.... 85% Rag 
ee ne ...->-- ae Record Ledger .... 75% Rag 
Exposition Bond .. 75% Rag 
Textile Bond ...... 50% Rag Title Ledger ..... 50% Rag 
Mutual Bond . 25% Rag Currency Ledger 25% Rag 







Write for samples and prices 


WHITING PAPER COMPHIY 


MILLS: HOLYOKE, MASS 





PHILADELPHIA 5 
619 CHESTNUT ST 


NEW YORK 11 
154 W. 14th ST 











BOSTON 10 
10 HIGH ST 


CHICAGO 6 
111 N CANAL ST 
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( LITHO CLUB NEWS ) 





Winship to Speak 

William Winship. treasurer and 
general manager of Brett Lithograph- 
ing Co., Long Island City. N. Y., will 
be the speaker at the next meeting of 
the Litho Club of Philadelphia, Mon- 
day, September 23, according to an 
announcement by William J. Stevens, 
club president. Mr. Winship will dis- 
cuss personnel problems and the ap- 
plication of the results of cost rec- 
ords. Mr. Winship has been in execu- 
tive positions in the lithographic in- 
dustry for 25 years, and has been 
active as an instructor in various 
phases of the process. The meeting 
will be at the Poor Richard Club and 
is the first of the fall season. 

Nominations for officers and gov- 
ernors will be presented at the meet- 
ing in preparation for the annual 
election and installation scheduled 


for October 28. 


Clubs Resume Meetings 

The regular meetings of most litho 
clubs are suspended during the sum- 
mer months, but most of them re- 
sume meetings in September. A list of 
litho clubs and the time and place 
of their regular meeting dates appears 
on page 89. During the summer sev- 
eral clubs held outings the most re- 
cent being that of the Connecticut 
Valley Litho Club which was sched- 
uled for Longmeadow. Mass., Sat- 
urday, August 10. 


New Luminescent Process 
The W. H. Wilton Co., Chicago 
printers has announced the avail- 
ability for commercial use of a war- 
time development which used lumin- 
iscent material with a special ink on 
charts, maps and tables for night op- 
erations of the military forces. After 
printing with the ink base the product 
is coated, much as in a _ bronzing 
operation, with a powder which glows 
with fluorsecent effect under ultra-vio- 
let light, or without a light if a phos- 


TAU 


200 HUDSON ST. 


phorescent material is used. While 
the Wilton process is limited at pres- 
ent to letterpress work Martin J. San- 
to, sales promotion manager, said 
the process could be converted to 
use on lithographed products. This, 
he explained, could be accomplished 
by overprinting the desired area of a 
finished offset press sheet with the 





special ink and applying the powder. 


The Wilton process, he contended, 
would be more economical than other 
existing means for night illumination 


of advertising material. 


Ansco Advances Barnes 

Dr. Carl E. Barnes, formerly of 
General Aniline & Film Corporation’s 
Central Research Laboratory in Eas- 
ton, Pa., has been named director of 
product and process development at 
Ansco, Binghamton, N. Y. 

















BINDING 


AND 


FINISHING 
SERVICES 


Dummies Bound With 
Tauber-Tube Are Beautiful 


The Best Sample Wins the Order 


Ask for Dummies — No Obligation 


BER’S BOOKBINDERY, inc. 


WoOrth 4-5621-2-3-4-5 


N. Y. 13, N. Y. 
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KNOWN FAR 
AND WIDE 


BY HUNDREDS OF PRESSMEN 


FORITS QUALITY 
BECCARD's 


COMBINED 


INK REGULATOR 


AND 


DRIER 


E MANUFACTURED BY 


-B, fo) 
2639 |B; BECCAR 











VERSITY ST. ST-& 


Here's what Beccard’s will do to those ink and paper prob 
lems in the pressroom: It’s a neutral drier that will not 
crystalize, makes ink trap when one color is printed over 
another; improves distribution of inks making them lay 
smooth and even on solids; gives ink good lifting properties, 
producing sharp, clear impression when fine screen half 
tone plates are used; eliminates smudgy, smeary appear 
ance, makes ink set rapidly diminishing offset, eliminates 
ink from piling or caking up on plates, rollers, and rub- 
ber blankets. Beccard’s does all this without darkening 
or weakening the color of inks. Let your pressman read this. 


HUNDREDS OF LITHO OFFSET PRESSMEN FROM COAST 
TO COAST HAVE PUT THEIR APPROVAL ON BECCARD’S 
AFTER GIVING IT A FAIR TRIAL IN THE PRESSROOM. 





SEND IN A TRIAL ORDER 
WE WILL SHIP 5 OR 10 
POUNDS ON APPROVAL 





Selling Agents 


ROBERTS & PORTER, Inc. 


Lithographers’ Suppliers 


402 SOUTH MARKET STREET 
100 LAFAYETTE STREET NEW YORK, N. Y. 


ASSOCIATED INK CO. 


West Coast Agents 
SAN FRANCISCO, CALIF. 


CHICAGO, ILL. 


237 FIRST STREET 
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CAT FLAT 








Searee "1 . } 
—M chaurin-sgones 
GUARANTEED FLAT GUMMED PAPERS 


In silverware it’s “Sterling” . in flat gummed 
papers it's “McLaurin-Jones.”” Both are outstanding 
products that have faithfully withstood the most difficult 
tests of time and usage! Ask your paper merchant 


for samples. 





McLAURIN-JONES CO. 
BROOKFIELD, MASS. 
Offices: New York*Chicago*los Angeles 
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ABELS AMERICANA. 
hibit of display and packaging 
labels of the 19th century, and throw- 


an ex- 


ing light on the early development of 
the label branch of the graphic arts 
industry, opened during July at the 
reception rooms of Ever Ready Label 


141 E. 25th St.. New York. 


and was to remain open until August 


Corp., 


17. Lithographs, die-cuts, etchings, 
and gilded embossed labels dominate 
the display, with some dating back 
to 1812. 
from the 


The exhibit was obtained 
Warshaw Collection of 
Business Americana. 

Labels of the early New England 


textile mills are prominent. 


These early labels are line etchings 
on thin colored stock, pink and yellow 
predominating, usually displaying a 
drawing of the factory. but the bolder 
manufacturers turned to etchings of 
a belle of the period playing a harp 
or spinning in a homey atmosphere. 
The pin-up girl of the middle of the 








—EE 
SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S LARGEST 





Exhibit Shows Ancient History of Labels 


appears to be the Martha 
Washington type, and S. H. Greene 
and Sons of Riverport. R. I. used a 
Martha as 


century 


colored lithograph of 
their display label. 

About this time, the die-cut, em- 
bossed label was coming into favor. 
with companies outdoing themselves 


in label splendor. Elaborate rococo 


designs involving eagles, hunting 
hounds, squirrels, flowers, and 
maidens, were die-cut and embossed 


in multiple colors with silver pre- 
dominant and gold a close second. 
Of this type, Novelli and Company’s 
green and gold dragon is an outstand- 
ing example. The Pocahontas Manu- 
facturing Company goes all out with 
a five-color, die-cut, embossed label 
dramatically depicting the rescue of 


Captain John Smith by Pocahontas. 


Getting into the Nineties, color is 
An interesting series 
“Fruit of the 


multi-color 


in full swing. 
of textile labels is the 
These 


Loom” group. 


WE SPECIALIZE IN 


|| SMALL PLATES 
ALSO REGRAINING MULTILITH 


ithographic Plal 
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ALUMINUM PLATES 
UNGRAINED -GRAINED-REGRAINED 








of America Inc. 


37-43 Box Street- Secalians NY. 


1946 


ate “Graini ING Company. 





lithographed labels use as a motif 
several still-life paintings of fruit, 


and make colorful display labels. 
Textile companies were apparently 
among the first to combine the busi- 
with the display func- 


labels. 


ness “form” 
tion of their 


Among the cigar box and tobacco 
originals are numerous lavender- 


tinted nudes. In addition to the 
cigar-box labels, the tobacco com- 
larger 


panies are represented by 


lithographed packaging _labels. 
“Honest Old Abe Segars” 
ing portrait of Abraham Lincoln. In 
the T. C. Williams label, President 
Grant is standing on a soap box (or 


has a strik- 


tobacco box) in front of the Capitol, 
smoking a cigar, and handing out bars 
of cut plug chewing tobacco to a 
Liggett and Myers 
a colossal plug of chewing 


scrambling mob. 
show 
tobacco being painfully hauled by 
exhausted laborers into position as 


cornerstone of a building. 


Of interest is a blow-up of what 


purports to be an advertisement for 


ZINC and 


Telephone: 
EVergreen 9 
4260 
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YOU REST EASY 


WHEN YOU ORDER YOUR COLOR PLATES 


FROM PROCESS LITHO ARTS. 
























PROCESS LITHO ARTS 
craftsmanship guaran- 
tees the same care and 
supervision as main- 


tained in your own shop 





and produces more sat- 


isfactory results. 


ates bY 


lor pl 
§ co tcom 


, method 
rt work 


proces 
dot ef 


any type © 
Ss and po 


sitives 


PROCESS LITHO ARTS 


INCORPORATED 


We operate no presses. 


HAROLD DETHLEFSEN, eres 
549 South Wells Street WAB 8862 


Chicago 7, Illinois 
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TROJAN "SUPER-FLAT” 
GUMMED PAPERS “222s 


Printer and customer both take pride in the finer 
labels, stickers and seals produced from TROJAN 
“SUPER-FLAT” GUMMED PAPERS. A superior, 


smoother printing surface assures printers better 


PRINT SUPERLATIVE LABELS 


STICKERS AND SEALS with.. 


DEPENDABLE, SMOOTH 


jobs, printed more easily . .. and greater customer 
atisfaction! And . . . TROJAN “SUPER-FLAT” 
GUMMED PAPERS encourage printing at top 
speed with minimum interruption! 


THE GUMMED PRODUCTS COMPANY 


orrices * TROY, OHIO * mits 


Chicago e Cincinnati e Cleveland e Los Angeles 


New York e@ Philadelphia e St. Lowis 


“When you think of gummed products think of GUMMED PRODUCTS” 





When Quality Counts Most—Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 


Here is a summary of useful information that well help you choose the 
right panchromatic plate for any job. 





(Order Boe’ | CHARACTERISTICS | USES 
rearrange: Sera | "Direct process half- 
PP-50 alll ae thin| tone negatives when 
h lid dots are re- 
lind CX a 
PP-40 Slightly lower in con-| ‘‘Direct’’ process half- 


Rapid Process 
Pan. 


*PP-10 Fast; soft-working long | tone negatives and posi- 
Soft Gradation | delicate gradation scale. | tives and al! color sep- 











trast than above but| tone negatives and < 
increased speed. | universal standard ir 


(H.D. 135) |use for years. __ 





et ee | “Indirect” continuuos 
PP-20 | Medium speed and con-| tone negatives and posi- 


Special Rapid | trast. | tives in lithography anc 
Pan. | (H.D. 700) | photogravure. _ 
“Indirect’’ continuous 








Mid-West teput SUPPLY co 
316 W. Washington St. 
CHICAGO, ILLINOIS 


“My” 


Pan. (H.D. 1200) aration work 
*Also furnished in “‘MATTE"’ surface. In ordering ‘“‘MATTE”’ add 
to code SOLE U. S. DISTRIBUTORS 





Complete Stocks 


Prom pt Servwe 
GRAPHIC 


NORMAN-WILLETS | 












Eastern Depot 
27 Pearl Street 
NEW YORK, N. Y. 
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one of the first washing-machines. 
Another 


graph of a monocled dandy present- 


blow-up is a colored lituo- 


ing his heart-throb with a plough in- 
stead of the diamond 
bracelet. 

Worthy of mention are the minia- 


ture lithographs which research has 


customary 


revealed were printer's proofs for 
the thousands of little celluloid but- 
tons which were in wide use at the 
turn of the century. Even the manu- 
facturer of the buttons was not aware 
that this collection existed, but his 
printer apparently kept a scrap book, 
so today we are able to review with 
wonder a business which, while in full 
flower fifty years ago, makes only a 
haphazard appearance today with 


election campaign buttons, and 
occasional charity-drive buttons. 
The chronological history of the 
label is partly illustrated in the re- 
ception-room murals. Primitive man, 
apart from marking the walls of his 
cave, made marks on bone and stone 
implements by which he could iden- 


tify what worldly goods he possessed. 


As early as 3000 B. C.,, 
wine merchants were labeling their 


Egyptian 


jugs with seals made of Nile mud. 
pein) ey China, dating back to 
2098 B. 


en name, the place of origin of 


. bears the reigning mon- 
the pottery, and the maker’s name. 
Seals of jade were coming into vogue. 

In the 20th century, B. C., Babylon- 
ian and Assyrian merchants made tags 
of clay, pressed upon string, to label 
their bales of goods. Shepherds of 
the period used what was probably 
the father of the modern tag, a heart- 
shaped stone with a hole for the 
string, to tie around the necks of 
sheep for identification. 

Inscribed labels have been found 
imbedded in the mud of the Nile 
which are evidence of a wide commer- 
cial use of the label. These are made 
of wood, alabaster. gold, silver, and 
other materials, and were used to 
mark the various equipment used 
construction and decoration of tem- 


By 1000 B. 


wooden labels on mummies were com- 


ples and pyramids. 


monplace, and about the same time. 


Egyptian doctors were using labeled 
bamboo containers for medicines. 
Long before Caesar’s time, the 
Romans pioneered in advertising with 
written “lost and found” notices 
which were called “libelli.” This 
could be the source of the word 
“label.” though the Oxford Diction- 
ary (N.E.D.) assumes it to be de- 
rived from the French “lambel” or 
* which referred to the silk 
attached to a 


“lambeau 
tassels or “infulae” 
bishop's mitre. 

In Europe. during the middle ages, 
the label was attracting the attention 
Charles V 


“All workman shal! 


of governments. issued 
an edict stating, 
label their work to show of what city 
and of what master said work is a 
product.” 

By the sixteenth century, assayers’ 
marks, merchants’ marks, and print- 
ers’ marks were universally used. 

The printed label as we know it, 
had its origin in the eighteenth cen- 
tury, about the time the first printed 
newspapers were making their ap- 


pearance. Retailers attached these 











Every Jobs a Better Job 


with 


ECLIPSE OFFSET INKS 
GAETJENS, BERGER & WIRTH, 


AN 


2 





INC. 


Manufacturers of Litho, Offset and Printing Inks, Varnishes and Driers 


Chicago 5, Ill. 


35 York St., 
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538 S. Clark St., 











PAPER SALES CORPORATION 
41 PARK ROW WOrTH2-1280 NEW YORK 7, R.Y. 


See emer ORS. OF QUALITY PAPERS -10 
LITHOGRAPHERS + GREETING CARD PUBLISHERS + PRINTERS AND CONVERTERS 










— 








New Ye a . — - _ ~- a 
tk H 
; Chicage 


Les Angeles San Francisc® 





| ‘inclair Carroco.” |i This can contains 


kers of Printing @ Litho Inks 


roe | more than 
just ink! 


Into every can of Sinclair & Carroll ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's why Sinclair & Carroll has come to be known among 
lithographers as ‘‘a dependable source of supply.” 


SINCLAIR & CARROLL CO., Inc. 


LITHO — INKS —OFFSET 

















591 Eleventh Avenue New York City Tel. BRyant 9-3566 
CHICAGO LOS ANGELES SAN FRANCISC NEW ORLEANS 
440 W. Superior St 417 E. Pico St. 345 Battery St. 211 Decatur St. 
Tel. Sup. 3481 Tel. Prospect 7296 Tel. Garfield 5834 Tel. Magnolia 1968 ) 









MODERN LITHOGRAPHY, August, 1946 














labels to articles for sale in their 
shops, and wine merchants used them 
on bottles. 


With the industrial revolution in 


England, woolen and cotton mills 
used tags to mark bolts of cloth, 
later developing the textile labels 


now on exhibit at Every Ready. The 
English printed the first adhesive 
postage stamp in 1840 


McLaurin plant in Scotland invented 


while the 


and used the first machine for gum- 
ming paper. With this invention, the 
printed, gummed label had finally 
come into its own.*%* 

e 


LaMonte Marks 75th Year 
George LaMonte & Son. Nutley. 
\. J.. manufacturers of safety papers 
for bank checks, drafts, notes, certifi- 
cates. etc., is this year celebrating 
the 75th anniversary of the business. 
The original George LaMonte, foun- 
der of the company, secured the basic 
patents on the safety paper in 1871. 
and the use of the paper has been 
He headed the 
firm until 1904 when his son George 
M. LaMonte 
LaMonte. the third gen- 
eration. became head of the company 
in 1927. George V. LaMonte, Jr.. re- 


cently discharged from the navy. has 


wide since that time. 
became president. 


( yeorge V. 


now rejoined the company represent. 
ing the fourth generation to be in 
the business. 

The manufacture of the paper is 
carefully controlled and every sheet 
is accounted for. with waste sheets 
being shredded to prevent them from 
reaching anyone but the proper bank 
Many 


other organizations have their own 


or corporation. banks and 
individual designs built into the sheet 
for additional protection against 
counterfeiting. 
° 

12 Employees Return 

Stecher-Traung Lithograph Corp. 
has announced that twelve former 
emplovees have resumed their posi 
tions on the sales staff. following 
release from the armed service. All 
completed refresher courses on latest 
developments in full color lithog- 
raphy. The list includes Gilbert 
Brooks, R. D. Segerson. C. R. Little. 


Jr.. Frank Wehner. Jerome Neri. Kin- 
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ross McIntosh, B. T. McGuire, James 
Benson, B. Jackson, Hilton Bennett. 
J. W. Lane, and George Miller. 


VIOLATIONS 


(Continued from Page 28) 








and employers as above outlined, may 
call for agreement to work not more 
than 1,000 hours during any period of 
26 consecutive weeks. This would per- 
mit work up to 12 hours per day or 
56 hours a week without compensa- 


HUNT'S 


Premium 


GRAPH-0-LITH DEVELOPER 


REG. U. S. PAT. OFF 


tion at the overtime rates prescribed 
by the Act. Similar relaxation of the 
overtime provision is afforded in the 
other type of contract, which calls 
for employment on an annual basis, 
under which it must be provided that 
the hours of work must not exceed 
2.080 in a period of 52 consecutive 
weeks. In both of these situations the 
employee must receive compensation 
at time and one-half his regular rate 
of pay where he works in excess of 
12 hours in any workday or in excess 
of 56 hours in any workweek. 

It should be noted that copies of 





FOR LINE AND HALFTONE NEGATIVES ON ae 
PROCESS FILM, STRIPPING FILM AND PAPER @@ > 








Rely on this dependable developer to give you hard 
dense, opaque lines and dats, sharply defin 
shadow details, brilliant whites and rich blacks. 
HUNT'S Premium GRAPH-O-LITH DEVELOPER 
= maximum contrast and reduces fog. DOES 
OT CONTAIN CAUSTIC. This long-lived, 
energetic and extreme contrast developer has a low 
pH, is completely buffered, and eliminates effects 
of different waters. 
For quality results use HUNT'S Premium GRAPH- 
O-L EVELOPER—order from your nearest 
branch, prompt deliveries and freshness assured. 
Available in 1-5-50 gallon size containers. Sample 
on request. Our Technical ‘Service is ready to 
assist you. 


PHILIP A. HUNT COMPANY 


ESTABLISHED 
BROOKLYN, N. Y. 
CHICAGO, ILI CLEVELAND, OHI( 
LONG ISLAND CITY, N. Y 
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MARTIN DRISCOLL & CO. 


WESTERN PRINTING 


INK CO., 


MANUFACTURED ONLY BY 


PORTLAND, 


lek Sacked, | 


¥ 


* CHICAGO, ILL. 


BRANCH FACTORY, MILWAUKEE, WIS. 


No Worries About 
DAMPENER CONTROL 


Adequate supply of water is essential to 
successful reproductions by lithography. 
“AQUATEX” and “DAMPABASE” . will 
assure you water control and give you lint 
free plates for perfect working conditions. 
The ease of application will increase your 
production hours. Write for descriptive 
literature today! Agents throughout the 


world. 


ae GODFREY ROLLER COMPANY 


—_ 


F at 


~ f 


a 


Roller Makers for 81 Years WM. P. SQUIBB, President 
211 N. Camac St. 
Philadelpha, Pa 
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such collective bargaining agreements, 
and any amendments to them, must be 
filed 
Wage and Hour and Public Contracts 
Divisions, New York. Of course. the 


with the Administrator of the 


employer must keep copies on file 
himself, as well as ordinary work rec- 


ords, regardless of contracts.** 


SELLING IDEAS 


(Continued from Page 30) 








We have seen catalogs and price 
lists on small items like envelopes. 
letterheads, business cards, blotters, 
etc., and some salesmen who don't 
even know too much about printing 
have been successful on cold canvass 


with such a scheme. In Chicago, a 


million dollar concern sells all its 
printing by this method and in Buf- 
falo a large concern sells four color 
folders and booklets by this method. 
Take a leaf out of their success book. 

A lot of direct mail ideas start out 
by just an illustration. If one was to 
call in a model and a photographer 
to illustrate a booklet or a folder, the 





Many 


photographic studios have thousands 


cost would be prohibitive. 
of illustrations available at moderate 
cost. The creative printing salesman 
should get acquainted with this ser- 
vice and might be able to get a cata- 
log from them to show to his clients 
to arouse their interest in an illustra- 
tion. A bit of copy can be offered. 
and sometimes a large order can be 


the “We 


don’t need any printing today.” 


secured instead of usual 

A printing salesman who is really 
“on the ball” thought of a clever 
idea to tell his customers about a new 
line-casting machine which was added 
to his composing room. He had slugs 
cast with the name of the person he 
was to call on. After announcing the 
addition he handed the client the 
slug. We would like to wager that 
few of these were ever thrown away. 

We shall always remember the day 
when we made our first visit to a 
printing plant. The compositor with 
a red nose and a long mustache set 
our name up in a stick. Some people 
may be familiar with a line casting 


machine but have never seen a slug. 


at a solution of Mallinckrodt Dichromate, 


_ an operator glances for the first time 


he is apt to say, “Beautiful isn’t it?, such a clear, 
pure, rich orange color!” And when you use it 
with Mallinckrodt Albumen Egg Scales, you 
will find them an excellent working team. The 
egg scales will be more considerate than ordi- 





z= Helinckred, 


nary of your nose. And both together help to 


produce outstanding plates that make a friend 


of the pressman. 


ALBUMEN EGG 


It's a good safe habit, when you send in your 
requisition or order for any chemicals, to specify 


definitely, MALLINCKRODT. 
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let alone with their name on it. Try 
this stunt even though you have al- 
ways had a machine. 

A salesman should consider his 
clients as a gilt-edge security which 


off He 


should be their friend and counselor 


pays dividends each year. 
and should be ready at all times to 
serve their smallest need. He should 


be attentive to every detail of an 
order and should be familiar with all 
the processes in the trade. Regular 


attendance at association, salesmen 
and Craftsmen meetings should be a 
must. Just one germ of an idea picked 
up at these gatherings will make it 
well worth while. 

Just one extra point. It is all right 
to have many ideas in your mind but 
it won't do you any good if you don’t 
put them in practice. As a practical 
suggestion. always carry around a 
sheets of blank 814 x 11 


folded up in your pocket. 


few inch 
paper, 
When an idea comes to mind jot it 
down immediately so it won't get 
These little sheets 
of paper may mean real money for 


vou in the future.** 


away from you. 
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When will 
SUPPLY 


A. 


While we are shipping lenses every day, our possible pro- 
duction reduces only slightly, if at all, our backlog of unfilled 
orders. The waiting line is now longer than it has ever been. 
So today, to satisfy the ever-increasing demand for the world- 
famous 


“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


an American Product since 1899 


our plant is working at full speed, yet under the same rigid 
standards of highest accuracy, which has been our motto from 
the start almost half a century ago. 


Rush shipments are in most cases impossible as there is not 
sufficient overrun in the production of any type of lens to 
build up any reserve stock. We suggest, you assure your- 
self of the highest possible place on our waiting list by speed- 
ing in your order through your dealer for the lens you have 
selected. “First come—first served’ is the rule adhered to 
in fairness to everybody. You will be repaid for your patience 
manifold if you let yourself be guided by the following 
adage: 
For making first-class pictures a 


“GOERZ AMERICAN” 


lens will give you a lifetime of profitable satisfaction 


The C. P.- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY MLS 
__.317 East 34th St., New York 16, N. Y. 
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SAVE TIME 


Do your cutters spend up to 50% of their 
time lining up their work? If so — 
THERE’S SOMETHING WRONG! You 
can stop this costly waste—you can save 
time, save labor and save money; just in- 
stall a SOUTHWORTH UNIVERSAL 
PAPER JOGGING Machine. 


It costs nothing to get complete 
Information and Prices—Write Today 





Printing Trade Division 
SOUTHWORTH MACHINE CO. 











30 WARREN AVE. PORTLAND, ME. 
Mfr's: Paper Conditioners, Universal Joggers, 
Punches, Round Cornering Machines, 
Humidifiers, Special Equipment 





of Service to the Graphic Arts 


ARTELS 


HOMO-BUMEN 


(CANNED EGG ALBUMEN) 








HOMO-BUMEN is a homogeneous egg albumen 
prepared expressly for photographic purposes 
which has properties not found in any other plate 
coating. 


STABILITY is imparted to HOMO-BUMEN by its 
unique chemical structure which produces a prod- 
uct that is immune to bacterial growth. NEEDS 
NO REFRIGERATION. 


HOMO-BUMEN is compounded to equal the vis- 
cosity of natural egg whites, thus eliminating 
any unnecessary bulk. 


GORDON BARTELS COMPANY 
Rockford, Illinois 
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TRCEHNICAL BRIBES ) 





From Current Literature in the Graphic Arts 





Abstracts of important current articles, patents, and books, are compiled by 
the Research Department of the Lithographic Technical Foundation, Inc. 
These abstracts represent statements made by the authors of articles ab- 
stracted, and do not express the opinions of the abstractors or of the Research 


Department. 


Mimeographed lists have been prepared of (1) Periodicals 


Abstracted by the Department of Lithographic Research, and (2) Books of 


Interest to Lithographers. 
for ten cents in coin or U. S. 


Either list may be obtained for six cents, or both 
stamps. 


Address the Lithographic Technical 


Foundation, Research Dept., Glessner House. 1800 Prairie Ave., Chicago 16, Ill. 


“HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per copy 
to the Commissioner of Patents, Washington, D. C. 





Photography 


Halftone Photography for Offset 
Lithography. “Lithographic Technical 
Foundation,” 131 East 39th Street, 
New York 16. Shop Manual No. 24, 
25 cents. An elementary discussion of 
halftone photography for black and 
white reproduction. It covers the cam- 
era and darkroom, the halftone and 
contact screens, and the photographic 
operations in making halftone posi- 
tives. Defects in the product are listed 
together with causes and remedies. 


*Perfect Copy For the Offset Cam- 
era. Dan Smith. “Printed Selling,” 
July, 1946, pp. 10-12 (3 pages). The 
key to most successful reproduction by 
offset is to furnish the printer with 
copy which looks as nearly as possible 
the way you want it to appear when 
printed. A few basic principles to fol- 
low in the preparation of copy are 
given. When type is to be reversed 
the square serif or sans serif faces are 
best. Good sharp reproduction proofs 
are essential. Everything should be 
pasted in place on the copy in the 
exact position in which it is to appear. 
The special problems presented by 
halftones are described and sugges- 
tions made for their solution. Instruc- 
tions are given for “keylining,” indica- 
tion of the position of material and a 
key to whether it reverses, overprints, 
or should register two or more colors. 


*‘Photo-Lithography (Dot Etching 
—Color Work). A. Haigh and H. M. 
Cartwright. “Process Engravers’ 
Monthly” 53, No. 630, June, 1946, p. 
162 (1 page). The fundamentals of 
the 4-color reproduction 
briefly described. Some of the reasons 
that additional printings are often used 
in photo-lithography are enumerated. 
The selection of screen positives and 
work done by retoucher on a typical 
6-color scheme are discussed to show 


process are 
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the technique and nature of color cor- 
rection required. Screen angles are 
briefly touched upon. 


Photo-Mechanical Review. J. S. 
Mertle. “National Lithographer” 53, 
No. 6, June, 1946, pp. 44, 92 (2 pages). 
The Douthitt Diaphragm _ contro! 
blazed the trail for quick determina- 
tion of halftone lens stops according to 
camera extension or scale of reproduc- 
tion. This control] is discussed both as 
it was originally designed, and as it is 
now designed. It now consists of four 
parts—the lens scale, camera scale, 
camera scale charts, and the rotating 
flash stop. Special features of this ap- 
paratus, the procedure for installing 
it, and suggestions for its use are dis- 


cussed. 


*Choosing, A Process Camera. Her- 
bert P. Paschel. ‘Modern Lithography” 
14, No. 6, June, 1946, pp. 45, 47, 49 (3 
pages). Certain optional features and 
accessories on a camera are discussed, 
among which are various devices 
which permit infinite accuracy in lens 
aperture settings. The Robertson, 
Kinzler, Wesel, and A.T.F.—Long con- 
trols are specifically mentioned. The 
are-light earriage which connects a 
pair of arc-lights to each other and to 
the copyboard at a fixed distance and 
angle is a solution to the problem of 
variation of light strength reaching 
copy. The three basic types are dis- 
cussed. The Hurletron, Totalux, Gelb, 
and Luxometer Exposure Controls are 
capable of controlling a pre-determined 
light-time cycle in accordance with the 
strength of the illuminant. The team- 
work of devices for best results is also 
discussed. A number of these instru- 
ments are illustrated. 


Printing Surfaces 


*‘Dichromate-Colloid Layers, P. C. 
Smethurst. Part I “Process En- 


1946 





gravers’ Monthly” 53, No. 629, May, 


1946, pp. 114-115. Part II—‘Procss 
Engravers’ Monthly” 53, No. 630, 
June, 1946, pp. 142-143 (Total of 4 
pages). The mechanism of “staling” 
(the spontaneous hardening which 
takes place in a coated layer of gum 
dichromate on storage in the dark) is 
described. It is pointed out that, while 
there is a general similarity between 
coniitions in the solution and those 
operative in the coated and dried lay- 
ers, the two sets of conditions cannot 
be considered in any way as identical 
and their differences are discussed. 
Tests on the variations of staling with 
variation in the solution pH, as well as 
other tests and their results, are 
described and suggestions are given 
for the reduction of staling. 


Adjust Offset Platemaking Tech- 
nique to the Weather. Henry A. 
Jeechem. “Inland Printer” 117, 
No. 4, July, 1946, pp. 67-68 (2 
pages). The causes of plate troubles 
due to changes in humidity are 
analyzed and steps are suggested 
to prevent them. The ideal albumin 
plate is one whose film of coating 
evenly covers both the valleys and the 
crests of the grain. In humid weather 
it may be necessary to increase the 
specific gravity of the coating and/or 
decrease the speed of the whirler to 
obtain such a plate; however caution 
is given against applying the coating 
too thick or decreasing the speed of 
the whirler too much or the valleys of 
the grain will be completely filled in. 
Exposure time should be shorter in the 
humid weather. Factors to be consid- 
ered in hot weather are that many 
chemicals are active only in the pres- 
ence of moisture, the speed of chemical 
activity is roughly doubled for every 
18° Fahrenheit rise, and the effect of 
heat on coating solutions during stor- 
age from time of preparation until its 
use. 


General 


Dampener For Lithographic Print- 
ing. Thomas P. Brannigan, Gordon H. 
Raison, and Wm. H. Yoder, assignors 
to General Motors Corporation. “U.S. 
Patent No. 2,395,654” (February 26, 
1946). A dampener for Lithographic 
printing or graining which comprises 
a solution of water, ammonium di- 
chromate, gum arabic and a wetting 
agent having penetrability relatively 
greater than water. “Official Gazette” 
583, No. 4, February 26, 1946, p. 645. 


‘Back to Fundamentals. ‘National 
Lithographer” 53, No. 6, June, 1946, 
p. 43 (1 page). A brief discussion is 
given on how to obtain a_ halftone 
negative by means of partial exposures 
through several apertures or openings 
of the lens. Brief instructions are 
given for determining the correct 
amount of ink needed on rollers by 
working from the fountain. The job 
should never be started with the ink 
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400 PIKE STREET 


MAKERS OF 


THE FINEST QUALITY COLOR PLATES 


FOR 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 








CINCINNATI 2, OHIO 
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1207-15 S$. Highland Ave. ¢ Baltimore, Md. 
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BLACK OPAQUE 


Ra 
\ 


With these extraordinary, long-wished for features: 

e Extra good coverage 

e Greatest density and smoothness even on hair- 
lines and delicate work 

e Spreads easily, evenly and lays flat — free- 
flowing 


e Excellent for ruling pens 

@ Does not chip or crack 

e Excellent adhesion 

e Costs no more than ordinary black opaque 
Packed in 2, 8, 16 ounce and quart sizes. 


ORDER A TRIAL SIZE TODAY! 


A. E. HANDSCHY COMPANY 


Manufacturers of Fine Letterpress and Lithographic Inks and Supplies 


538 SOUTH CLARK STREET CHICAGO 5, iLL. 
Wabash 6388-89 
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“THE RATH 


IN BUSINESS SINCE 1898 


BUN & BIRD CO., Inc. | 


MACHINISTS 


For LITHOGRAPHERS—PRINTERS 


PLANTS MOVED 


REPAIR SERVICE 


MACHINES RECONDITIONED 


85 GRAND STREET 


Telephone: CAnal 6-4145-4146 


NEW YORK, WN. Y. 
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Ready to Use — LITHOGRAPHIC ETCH — Nothing To Add 


Perfect desensitizer for zinc and aluminum—Used for more than 
twelve years by leading lithographers. Trial Order—$5.00 per 
single gallon. In quantities of 5 gallons or more—$4.75 per 
gallon delivered. Further details on Request. 


PARKER PRINTING PREPARATIONS CO. 


METUCHEN, N. J. POMONA PARK, FLA. 
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CLASSIFWED 





All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals seeking 
employment, where the rate is five cents 
per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Num- 
ber, care of Modern Lithography, 254 W. 
31st St., New York 1. Closing date: Ist of 
month. 


Help Wanted: 

EXPERIENCED ARTIST with orig- 
inal ideas for fancy labels to create 
color sketches with precise lettering— 
some dot etching. Have most modern 
air-conditioning plant in the Middle 
West. Address Box 431, c/o MOD- 
ERN LITHOGRAPHY. 








PRESSMAN CAPABLE of high 
quality work. Also cameraman and 
layout man. Excellent opportunities. 
Commercial Photo Offset Co., 220 East 
Washington St., Syracuse 2, New York. 





POSTER ARTIST, dot etch artists, 
steady employment. McCandlish Litho- 
graph Corp., Roberts Avenue and 
Stokley Street, Philadelphia 20, Pa. 





REQUIRED BY SOUTH AFRI- 
CAN FIRM OF LITHOGRAPHERS— 
(1) ARTIST—Must be particularly 
qualified in designing of labels. Prefer- 
ably to have knowledge of Photo Litho 
Process. (2) PHOTO-LITHOG- 
RAPHER must be camera man and 
plate making expert. Must be capable 
taking full charge of complete photo- 
litho department and willing to train 
and supervise staff. When applying, 
kindly submit specimens of work and 
advise details regarding age, experi- 
ence and salary. Principal of above 
South African firm will be in New 
York during June and July possibly 
August 1946. Write for interview to 
“MAX” c/o J. A. Ewing McDonald 
Inec., Greeley Square Building, 101 
West 31st Street, New York. 








OFFSET PRESSMAN with com- 
plete knowledge of camera, and plate- 
making. Production minded. Inter- 
ested in becoming affiliated financially 
with established Drug Label House. 
Address A. C. McCrum, P.O. Box 5925, 
Kansas Gity, Missouri. 





WANTED LITHOGRAPH PRESS- 
MEN—DOT ETCHERS. Communicate 
with The Reynolds & Reynolds Com- 
pany, Dayton 7, Ohio. 

PRESSMAN: Offset, 22 x 29 Web- 
endorfer, must be capable of high 
quality work. In reply give references, 
experience and wages expected. Per- 
manent position. Plant location, Ply- 
mouth, Mass. 





Write Mr. August D. 


Lindberg, 102 Chicopee 


Falls, Mass. 


Mozzy St., 


WANTED: Expert Dot Etcher — 
Must be capable of taking charge of 
3 Man Art Room doing high class color 
displays — Location — Pacific Coast 
City. Must be fully qualified with at 
least 10 years experience as a Journey- 
man—Unien Shop—Replies confiden- 
tial. Address Box 438 c/o MODERN 
LITHOGRAPHY. 


PROGRESSIVE PLATEMAKING 
firm interested in qualified personnel 
in various departments, both litho and 
engraving—Kayenay Engraving and 
Colorplate Company, Mason City, 
Iowa. 


TOP RATE PRESSMEN for 17 x 22 
and 22 x 34 Harris Presses, and 17 x 
22 Webendorfer. Thoroughly experi- 
enced in color work and capable me- 
chanic. Permanent and pay above 
seale. Day and swing shifts open. 
Location Los Angeles, in long estab- 
lished and expanding shop. Address 
Box 445, c/o MODERN LITHOGRA- 
res. 


CAMERAMAN WANTED: Must be 
experienced in color process and black 
and white halftone work. Permanent 


Position. Howard Company, 119 N. 
Washington St., Peoria, Ill. Phone 
4-9188. 


Position Wanted: 


VETERAN: Seeking position as op- 
erator. Two years’ experience on multi- 
and sheet fed Webendorfer 
Would like a position with 
advancement. Will work in New York 
City area only. Good references. Ad- 
dress Box 432, c/o MODERN LITH- 
OGRAPHY. 


color 
presses. 


PLATEMAKER: 2!l4, years experi- 
ence, J. P. Mahr, 5844 W. Florissant 
Ave., St. Louis 20, Mo. 


VETERAN: 25, ambitious, 42 
month’s experience at platemaking and 
stripping with U. S. A. Engineers, De- 
sires position in union or non-union 





Free Advts for Veterans 


As a service to veterans seeking jobs 
in the lithographic industry Modern 
Lithography will accept, without charge, 
classified advertising from World War 
Il veterans seeking positions. Adver- 
tisements should reach this magazine 
before the first of the month of 
publication, and should include all es- 
sential information, such as experience, 
skill, age, type cf work sought and 
location desired. Send them to this mag- 
azine, 254 West 31st St., New York 1. 
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shop. Address Tony Spinelli, 73 Sec- 
ond St., New York 3, N. Y. 


YOUNG MAN, Veteran with 5 years 
press experience wishes to learn pro- 
duction and estimating with progres- 
sive Litho plant. Address Box 433, c/o 
MODERN LITHOGRAPHY. 


PRESSMAN: Position wanted by 
experienced pressman on Web offset 
press. Interested in hearing of pres- 
ent or prospective future openings. 
Address Box 434, c/o MODERN LITH- 
OGRAPHY. 


VETERAN: 24, just completed 690 
hours training on Harris 22 x 34 press 
at New York Trade School. Seeking 
position as press operator in open shop 
in the East. Address Box 435, c/o 
MODERN LITHOGRAPHY. 


TWO YOUNG MEN: Seek positions 
together in dry region of the U. S. 
One photographer, fifteen years ex- 
perience in color and black and white. 
One production man experienced in 
estimating, purchasing, personnel 
management. Both presently employed 
in above capacities. Capable manag- 
ing small or medium sized plant. State 
full particulars. Address Box 436, c/o 
MODERN LITHOGRAPHY. 


TRANSFERER AND PHOTO OP- 
ERATOR: 20 years’ experience, com- 
mercial and deep etch East Coast. 
Address Box 437, c/o MODERN LITH- 
OGRAPHY. 


Opportunities: 


WILL SELL interest in, or com- 
plete, small going Offset & Printing 
plant, New York State. Address Box 
c/o MODERN LITHOGRAPHY, 


FLAT BED Litho press small size 
preferred. Address Box 440, c/o 
MODERN LITHOGRAPHY. 





MULTIPLE PHOTO composing ma- 
chine for making multiples on glass. 
Chicago Litho Plate Graining Co., 216 
N. Clinton St., Chicago 6, Illinois. 


WANTED TO PURCHASE Re- 
flector Type Densitometer. Please send 
full details to Commercial Printers, 
Inc., 1039 — 13th St., Columbus, 
Georgia. 


WANTED IMMEDIATELY: Cham- 
bers Coating Machine—Advise condi- 
tion and price. The Colorgraphic Co., 
205 Yonge Street, Toronto, Canada. 


LARGE CAMERA: 24” color lens 
150-133 screens. Mid west location. 
Write for particulars. Address Box 
433, c/o MODERN LITHOGRAPHY. 


COMMERCIAL & ADVERTISING 
ART by free lance artist, processing 
experience, creating distinctive designs 
of labels, boxes, brochures advertis- 
ing. Write Box 444 c/o MODERN 
LITHOGRAPHY. 


(Continued on next page) 
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KIMBLE 


CUSTOM-BUILT MOTORS 


STANDARD OF PERFECTION IN 
THE GRAPHIC ARTS INDUSTRY 
FOR NEARLY A HALF CENTURY 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfe. Co 


2005 WEST HASTINGS STREET 
CHICAGO 8 ILLINOIS 
DISTRIBUTED BY AMERICAN 
TYPE FOUNDERS 












JOHN G. MARK & SON 
525-527 BROADWAY, NEW YORK 12. N. Y. 





One of the Largest Files of 
KODACHROMES 


No matter what type of COLOR shot you require, 
we probably have it on hand. Let our quality 
kodachromes perfect your Car Cards, Counter 
Cards, Calendars, Displays, Posters and Booklets. 

If you desire special shots we have the organization 
to fill assignments all over the country. Name 
photographers only. 

Let us know your “illustrative” problem and we'll 
do the rest. Prompt airmail service. Write. . 


wire . . . telephone! 
THE SHOSTAL PRESS AGENCY 
545 FIFTH AVENUE, NEW YORK 17, N. Y. @ Tel. VA. 6-5656 











OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


530 South Dearborn Street 
CHICAGO 5, ILLINOIS 


ALBUMEN... . . . DEEP-ETCH 
COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 

Complete Copy Preparation 








BAUM 


FOLDING MACHINES 
SUCTION FEEDERS 









Fastest Selling Folders in America 





RUSSELL ERNEST BAUM 


615 CHESTNUT ST PHILADELPHIA, PA. 




















We Cover the West Coast 
FOR PLATEMAKING 
EQUIPMENT 
FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 
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For Sale: 


THIS MONTH’S SPECIALS IN 
HIGH-GRADE LENSES: 8%” F:6.8 
Goerz Gotar in barre] with iris, coated, 
$120.00; 11” F:8 Cooke Series V Pro- 
cess in barrel, coated, $117.50; 12” 
F:18 Bausch & Lomb Protar V in 
barrel with iris, $34.50; 12” F:9 Carl 
Zeiss Apo Tessar in barrel, coated, 
$239.50; 12” F:8 Spencer Process in 


Barrel, coated, $178.00; 12” F:6.8 
Goerz Dagor in barrel with iris, $217.- 


00; 14” F:6.3 Voigtlander Collinear in 
barrel with iris, $196.50; 15” F:8 Ross 
Homocentric in barrel with iris, coated, 
$129.50; 16446” F:9.5 Goerz Apochro- 
matic Artar in barre] with iris, coated, 
$219.50; 16” F:16 Wollensak Process 
in barrel with iris, coated $117.50; 16” 
F:8 Levy Apo Process in barre] with 
iris, coated, $164.50; 16142” F:11 Goerz 
Alethar in barrel with Waterhouse 
Stops, coated, $142.50; 18%” F:10 
Cooke Series V in barrel, coated, $167.- 
50; 19” F:7.7 Goerz Dagor in barrel 
with iris, $359.50; 20” F:5 Carl Zeiss 


Tessar in barrel with iris, coated, 
$720.00; 21” F:10 Bausch & Lomb 
Process in barre] with iris, coated, 


$261.50; 22” F:22 Harrison Copy Lens 
in barrel with Waterhouse Stops, $29.- 
00; 23%” F:9 Schneider Apo Claren 
in barrel with iris, coated, $249.50; 24” 
F:9 Carl Zeiss Apo Tessar in barrel 


with iris, coated, $465.00; 24” F:7.7 
Goerz Dagor in barrel with Water- 


house Stops, $379.50; 25” F:10 Bausch 
& Lomb Process in barrel with iris, 
$289.50; 30” F:10 Wollensak Process 
in barrel with iris, coated, $349.50; 
32” F:16 Steinheil Process jn barrel 
with Waterhouse Stops, $275.00; 39” 
F:16 Steinheil Process in barrel with 
Waterhouse Stops, $219.50; 41” F:11 
Carl Zeiss Apo Planar in barrel with 
iris, coated, (a fully color corrected 
lens) $1,412.00; 48” F:7 Zeiss Anas- 
tigmat in barrel with iris—for Tele- 
photo work also, covers 8 x 10, $2,- 
250.00; 48” F:10 Berthiot Special in 
barrel (no iris) coated (covers 11 x 
14), $299.50; 48” F:11 Carl Zeiss Apo 
Tessar in barrel with iris, coated, $1,- 
645.00; 48” F:9 Carl Zeiss Apo Tessar 
in barrel, coated, $1,800.00; 52” F:12.5 
Carl Zeiss Apo Planar jn_ barrel, 
coated, (a fully color corrected lens) 
$1,800.00. 

Order direct from this ad, Money 
back guarantee. Lens list free! Write 
today. Burke & James, Inc., 321 So. 
Wabash, Chicago 4, III. 


ONE VARI-TYPER, Serial Number 
£09883, Model T-16. Looks and oper- 
ates like new. E. D. Richardson Mfg. 
Co., Cawker City, Kansas. 


ONE 4% L HOE 
Press, can be seen running. Also one 
No. S 7 L Lithographing Press. Ad- 
lress Box 441, c/o MODERN LITH- 
OGRAPHY. 


Lithographing 


IMMEDIATE DELIVERY: New 


vacuum printing frames, whirlers and 
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Twin are printing 
Singer Engineering Co. for 
complete plate making equipment. 248 
Mulberry St., New York 12, N. Y., 
WaAlker 5-7625. 


stripping tables. 
lamps. 


40 x 54 DIRECTOPLATE step and 
repeat machine. Dismantled and ready 
for shipment. With three complete 
chases. DC electrical equipment. First 
reasonable offer will be accepted. Can 
be inspected. Address Box 442, ¢/o 
MODERN LITHOGRAPHY. 


Hoe Executive Resigns 
Clifton N. 


as vice chairman of the board of di- 


Bradley has resigned 


rectors and chairman of the admin- 
istrative committee of R. Hoe & Co.., 
Inc.. New York, but remains as a di- 
rector, Joseph L. Auer, president of 
the company, announced. Mr. Auer 
has been appointed to succeed Mr. 
Bradley as chairman of the admin- 
istrative committee. In announcing 
the resignation. Mr. Auer said: “Mr. 
Bradley became a director of R. Hoe 
& Co.. Inc., in April 1936 and chair- 
man of its executive Committee in 
1939. Following the bad year that 
ended September 1938 he became ac- 
tively associated with the operations 
of the company, since which time he 
has taken a leading role in the com- 
pany’s management right up to his 
resignation, which was accepted with 
deep regret. Under his direction, the 
financial affairs of the company have 
recovered to the present strong po- 
sition which finds the company with 
out funded debt or bank loans, with 
a working capital of about $2,000. 
000. and with unfilled orders exceed- 
ing $26,000,000, sufficient to main 
tain capacity operations for three 
years, Mr. Bradley has now asked to 
be relieved of the heavy responsibili 
ties of his executive posts.” 
e 

Wetzel Offsets Brochure 
titled 


promoting the 


A lithographed brochure 
“Lest We 


erection of 


Forget”. 
war memorials, was re- 
cently completed by Wetzel Brothers. 
Milwaukee for the 


Association, Boston. The bro- 


American Monu- 
ment 
chure is 1] x 14” featuring a simple 
cover design of an embossed broken 
Greek column and a wreath. Inside 
pages carry several full page bleed 
black, 


halftones in with a flat sec- 


ond color. 
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SPrLV DY nn inie ine 
Vern PAVERS 
They are strong and durable, yet 
have minimum bulk. Their light- 
ness and strength combined, allow 
us tomake numerous clean,clear 
carbon copies. We use them now 

for Thin Letterheads on all our 

Branch Office, Foreign and Air 

Mail correspondence. We also 

use the distinctive colors for 

our office records and factory 

forms. 





Fidelity Onion Skin 
1 @3 TF bole) oh am Osables Ms) ata 


Superior Manifold 


SEND FOR SAMPLES 


ESLEECK 


WE Wetbbc-Loiabbabele mm Oroycct ol baby 


Turners Falls, Mass. 
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STRINGING 


(INCLUDING PUNCHING) 
of your straight cut and die cut book- 
lets, folders, pamphlets and card- 
tags, in white and colored cotton 
and rayon strings. Tied in 50's or 
100’s and packed in plain boxes 


We also manufacture printed and 
die cut tags, strung, complete. ready 
for use. 


All sizes, grades and weights; 
single or in gangs. Plain or printed. 
strung or wired. Also Tag envelopes 
of every kind 

Modern high speed equipment 
and facilities for runs from a thou- 
sand to a million 


LET US QUOTE You 


(0. 


OSTASLISMED TORS 











ENVELOPES 


SPECIAL SLOTTED TAGS 


euears 


VAs’ Conventing 
from your 
plete or printed cfect 


PANG TAGS 











<= TAG MAKERS AND STRINGERS 
- MODERN FACTORY AT: 
65 DUANE STREET, NEW YORK 7, WV. Y. 
WO 2-32% 
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Remember that “Good Rollers Create Good Impressions” 


and that BINGHAM BROTHERS COMPANY 


have been making good rollers since 1826. 


ROLLERS 


SINCE 
1826 


Why Not Broaden Your Knowledge 
of Pholomechanics 


By Getting the New and Revised (7th) Edition of 
Cramer's Process Manual 


PROCESS PHOTOGRAPHY 


aad 


PLATE MAKING 


» 
J. S. MERTLE, F.R.P.S., A.P.S.A. 


Latest information on all Photomechanical 
Processes. Data furnished in the language of the 
worker—easily understood by the practical man. 


Price One Dollar in U. S. and Canada fo 
(Elsewhere $1.50) 


G. CRAMER DRY PLATE COMPANY 
St. Louis 4, Me. 


Shenandoah and Lemp Avenues 














BINGHAM BROTHERS COMPANY 
406 PEARL STREET - NEW YORK 7 
BALTIMORE - PHILADELPHIA + ROCHESTER 











PAPER BARGAIN | 


For immediate delivery we have on hand 752 reams 
of Ecusta Fine Flax Paper, size 2834 x 4114—134 | 
basis. This is first grade stock and will be sold in 
quantities of 50 reams or more at $10.00 per ream, 
F.0.B. Minneapolis. This is approximately one-half | 
of original carload price. 


COLBRANT COMPANY 


111 WASHINGTON AVE., No. 
MINNEAPOLIS 1, MINN. 














CLIP AND MAIL TO 
MODERN LITHOGRAPHY, 254 W. 31st St., New York 1, N. Y. 
Please enter subscription(s) as follows: 
(Check or money order enclosed) 
[) One year, $3.00 (In Canada, $4.00). 
[) Two years, $5.00. 
[] Group. (Four or more entered together as a group, $1.50 
each. May be sent to different addresses. U. S. only.) 


NAME edibbcaiemeentcntaias 
FIRM — ae at ovesmeenade 
STREET . NT icovcnnaeksivnnne 


(For a group—attach separate sheet with names of persons 
and addresses.) 














COLORED PRINTING 
and LITHOGRAPHIC 
INKS 


with that Sleight Difference! 


SLEIGHT METALLIC INK COMPANIES 


‘ 


INC. 
PHILADELPHIA CHICAGO NEW YORK 
WASHINGTON CLEVELAND KANSAS CITY 
MILWAUKEE FORT WORTH LOS ANGELES 
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ae a A GO ag 
LITHO CLUB GUIDE 


(Most clubs suspend meetings during the summer.) 


BALTIMORE 
T. King Smith, Secy. 
1613 Holbrook St., 
Baltimore, Md. 


Meets 3rd Monday, Hotel Emerson. 
CHICAGO 

Elmer Schmalholz, Secy. 

Chicago Offset Co., 


610 Van Buren St., Chicago. 
Meets 4th Thursday, Bismarck Hotel. 


CINCINNATI 
Al Meyers, President 
Rainbow Litho Co., 
4142 Davis Lane, Cincinnati. 
Meets 2nd Tuesday, Dan 
Restaurant. 
CONNECTICUT VALLEY 
Robert E. FitzGerald, Secy. 
New England Prtg. & Litho Co., 
747 Barnum Ave., Bridgeport, Conn. 
Meets Ist Friday, March, May, Sept., 
Nov., and sometimes other months, 
City Club, Hartford. 
DAYTON 
Frank Romeo, Secy. 
Egry Register Co., 
417 E. Monument Ave., 
Meetings 


DETROIT 
Thomas Munce, Secy. 
Graphic Arts Corp., 
135 E. Elizabeth St., 


Meets 3rd 


Tehan's 


Dayton. 
announced locally 


Detroit. 
Thursday at Carl’s Chop 


House. 
MILWAUKEE 
Howard C. Buchta, Secy. 
E. F. Schmidt Co. 
341 N. Milwaukee St., Milwaukee. 


Meets 4th Tuesday at the Boulevard 
Cafe. 
NEW YORK 
Henry Bischoff, Secy. 
Oberly & Newell, 


545 Pe iT] St., New York. 
Meets 4th Wednesday, Building Trades 
Club, 2 Park Ave. 
PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, 
Philadelphia 6. 
Meets 4th Monday, Poor Richard 
Club, 1319 Locust St. 
ST. LOUIS 
George F. Langenhol, Secy. 
Cupples-Hesse Corp. 
4175 N. Kingshighway, St. Louis. 
Open meetings in Feb., April, June 
and Aug. 
WASHINGTON 
G. B. I. Miller, Secy. 
930 Wayne Ave., 
Silver Spring, Md. 
Meets 4th Tuesday, Hotel 2400 (N. W. 


16th St.) 


NATL. ASSN. OF LITHO CLUBS 
Ken O. Bitter, Secy. 
523 Wilton Road, 


Towson 4, Md. 


a ae 














AUGUST, 1946 


RR NE iiciesctinineenescenee July 
American Graded Sand Co........... 6 
American Type Founders Sales Corp. 12 

American Writing Paper Corp....... 40 
PO i sadsmcgerciaeecreccste at eaks 16 
Baker Reproduction Co............. 86 
MUORINES 0M, CIO 6 640-00-006.0000505 82 
Baum, Russell Ernest............... 86 
ENONENE. TROMINEE Wi6.05s.005.000000080% July 
ee a eer ere rer 74 
Bensing Bros. & Deeney...... Bet. 54 & 55 
Bingham’s, Sam’l, Son Mfg. Co...... 38 
ee rer ree 88 
Brown Bridge Mills..........¢s0s0 July 
gg ene 14 
Bulkley, Dunton & Co............... 7 
Ciiiieetin Bie Cas, Dita. ioccwccvans 86 
Canteite Ca, THOR 6 oiccccccisciccs July 
Central Compounding Co............ 72 
Champion Paper and Fibre Co....... 22 
Chillicethte Paper Co.......00csceeees July 
ee ree 88 
Coxhead Corp., Ralph C............ June 
Cramer, G., Dry Piate Co.........5 88 
Creative Products Co................ July 
Crescent Ink & Color Co. of Penn... July 
Crocker-McElwain Co. ............. July 
Dayton Rubber Mfg., The........... Ly 
Dexter Folder Co............ Bet. 38 & 39 
ee a re 80 
Du Pont, E. I., de Nemours & Co... 46 
OREN FIR 6 56:65; 6;0:40:9.0.5-0.0: Bet. 18 & 19 
Eastman Kodak Co................. 33 
OOONN BES Nes. 64s asa wasneune esis 87 
ye a ee rere 50 
eg eee ere rere July 
Pest Miver Pater Ce... ccccccsccsces 70 
fo ae ee re July 
Fuchs & Lang Div........... Bet. 10 & 11 
Gaetjens, Berger & Wirth, Inc....... 77 
Cotrey Te Gili k6c8dssececnnss 80 
Goerz American Optical Co., C. P... 82 
a re 9 
Gummed Products Co............... 76 
Hammermill Paper Co.............. 3 
NS Se er 84 
Harris-Seybold Co........ 18 & 4th Cover 
Heward Paper Mills......... 00005 June 
SR SU a ik oc tos cicen aieceina ew diniere July 
Ey, WE Win Gis os cds cciswrcsens 79 
ideal Meter @ Mis: Gein. o6ini cscs July 
International Paper Co.............. 58 
International Press Cleaner & Mfg. 

GA, scicccdibsetsdtsieatarernseeae July 
International Printing Ink.......... June 
Johnson Co., Charles Eneu......... July 
DI TNE, Ns i ndds <aaeetmns ene June 
eT eee ere 86 
TOO WON CORD os.6bcsisiceciccvicess i+ ® 
RAO ilies Tis Ben ssacawsssssecias.s 4 
Litho Chemical & Supply Co........ 15 


Lithographic Plate Graining Co., of 
PIE TIES. caikcasccuas ceesoaie 79 
Macbeth Arc Lamp Co............... 86 
Mallinckrodt Chemical Works....... 81 
Ree DOR, FOR Cre. ccc ccdccccese 86 
Mexwell Paper Mills... ..0..0000¢ June 
PRCR NIN TOMS TOD. oo.o.cic cs ccosecees 74 
PEERS INOS 5. 3:00:00 0 aisvisew sina 21 
SWE Os Ns iad swndsaecsace 68 
Miller Printing Machinery Co....... July 
Mohawk Paper Mills, Inc............ 42 
Moore Laboratories ...............- July 
Natl. Assn. of Photo-Lithographers 
10 & 34 
National Carbon Company.......... July 
Ge PONCE UO i6 60000500 550040005 July 
Nekoosa-Edwards Paper Co.......... 62 
Norman-Willets Graphic Supply Co.. 76 
Northwest Paper Co., The.......... 13 
Oxford Paper Co............ 00000008 1] 
Paper Sales Corps ......:0ss0s0s0000% 78 
Parker Printing Preparations Co.... 84 
Parsons Paper Co..............3rd Cover 
Photo Litho Plate Graining Co., The 84 
Pitman, Hareld M...........0cscesees 18 
Process Litho Arts, Inc............. 76 
Rapid Roller Co..........ssseeeeses 17 
ites OE Gobi... i. 6.5.5: 00 S000 84 
Reliable Lithographic Plate Co......July 
Risine Paper: G0... .6.0.604665 secdstenwe July 
ON, Te. Wid SiMe sc c:00:0604 cos0008 July 
Roberts & Porter, Inc............++- 8 
Rotogravure Engineering Co......... 44 
Rutherford Machinery Co., Div...... July 
Senefelder Co., Inc............ 2nd Cover 
Shostal Press Agency.........-.+-+- 86 
Siebold, J. H., & G. B., Inc......... July 
Sinclair & Carroll Co............++- 78 
Sinclair & Valentine Co.......... 20 & 64 
Sleight Metallic Ink Companies..... 88 
Southworth Machine Co..........+- 82 
Standard Tag Co........cccccccccese 88 
Stevenson Photo Color Separation Co. 84 
Strathmore Paper Co........+++++++- 66 
Sem GO, .cccccsccnvssseneesione 71 
Tauber’s Book Bindery...........-. 73 
Tickle, Arthur, Engineering Works, : 
DOE. c.setadee dmawesoanha ee skis 35 
Triangle Ink & Color Co...........- July 
United Mfg. Co........cccscccesscees July 
U. S. Envelope Co.........-.sseeee- 60 
Vasel Mfg. Co... ...cccccsescccccces 82 
Vulcan Proofing Co...........+++00- July 
Warren, S. D., Co........sscercccees July 
Weston, Byron, ‘Cs ee ee July 
West Virginia Pulp & Paper Co.. .36 & 37 
Whiting Paper Co............-++++> 72 
NY hiting-Plover Paper Co.........+-- july 
Zatwell, IRSe ae eee re July 
Zarkin Mdehine Co...............6- 19 


(The Advertisers’ Index has been carefully checked but 


no responsibility can 


be assumed for any omission. ) 
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. calling Officer Cuthbert! Bring in mad elephant 


doing damage in Spongoola village! That’s all!” 


Bring Him Jn... 


OMETIMES, bringing in the order unassisted is more 
than any salesman can do. Frequently, your salesmen 
and ours too, run up against tough customers. As time 
goes on, there are going to be more of this variety. Give 
your salesmen a hand in softening them up, — the first 
step toward bringing in the order. How? By regular 
advertising in the business press reaching the fields and 
the people whcm you want to sell. 


If you want to give your salesmen an assist in bringing 
home future orders from the Lithographic field, try regular 


advertising in 


MODERN LITHOGRAPHY 


254 WEST 31st STREET NEW YORK | 


ember, Audit Bureau of Circulations 
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TALE ENDS 








A new automatic, one-dip, all en- 
compassing photo developer is an- 
nounced this month. All you have to 
do is put in the film and go off and 
play golf. It will properly develop 
and fix itself without benefit of the 
human brain. The publicity release 
describes it as follows: “Directions 
are so simple that the housewife can 
develop film in less time and with 
less work and skill than it takes to 
bake a cake.” 

* 


Miss Lillian Rosenstadt, pretty 
daughter of Lee B. Rosenstadt. Ardlee 
Service. New York, was pictured in 
the .V. ¥. Times the other day on the 
occasion of her engagement to Eugene 
A. Schnell. 


* 


Walton R. Sullivan, son of Walton 
W. Sullivan. president of the N. Y. 
Litho Club, was reported en route 
home from Germany during July. 
He’s been in the occupation army 


about two years. 


* 


In Pine Bluff. Ark... a couple of 
lithographers were arraigned recent- 
ly on charges of having in their pos- 
session, engraved plates from which 
sugar ration coupons could be print 
ed. They pleaded not guilty and we 
haven't heard how the case came out. 
And we thought the paper shortage 


was worse than the sugar shortage. 
sf 


Two financial wizards, quoted in 
the newspapers recently. see the be- 
sinning of the end of the present 
sellers’ market. Be sure and tell your 
supplier this the very next time you 
are in the market for a car of paper! 


Then. duck! 
* 


We eet a little bit dizzy with all 


the conventions scheduled for this 
fall_-_NAPL- PIA- Craftsmen—Direct 
Mail—ete.. ete. 


finds hotel space. 


Hope everybody 






















Being well groomed may not make 
a salesman, but a shoddy appear- 
ance can break his chances in a few 
short seconds. The situation is the 
same when your letterhead has a 
selling job to do. 

Stationeryagf new cotton fibers, 
with its brisk, clean, hard, smooth 
finish, with the feel and @bviots fact 
of quality, wi assur@more attention 
for your letters. Cheap stationery 
means two strikes against you before 
the letter is read. Your business 
will be better liked if you use 
cotton fiber paper. Yet using 
PARSONS cotton fiber papers, 
available in a wide range of fin- 
ishes, colors and qualities, in- 


PARSONS PAPER COMPANY 


TO REPRESENT YOU?” 


asks King Cotton 





volves additional cost of only a 
small fraction of a cent a letter. 

Your seeretary, too, will appre- 
ciate the superior writing and eras- 
ing qualities of cotton fiber paper, its 
additional strength, durability and 
permanence. 

For stationery that will get bet- 
ter results because readers like it 
better, remember, it pays to pick 


Parsons. 


It Pays to Pick 


Made With New Cotton Fibers 





* HOLYOKE, MASSACHUSETTS 














* 



















Printers and 
Paper Merchants, 


Take Note: 


This advertisement 


appears in 

NATION’S BUSINESS 
UNITED STATES 
NEWS 

FORTUNE 


BUSINESS WEEK 


... reaching more 
than a million 


of vour best prospects 


Join with us, to 
your profit, and 
your customers’ 
satisfaction, in 


promoting: 


IT PAYS 
TO PICK 
PARSONS 
PAPERS 




























* 





BUG HUNTING 


eee ee ee 


How do we know this is the fastest, safest, most operators—the performance records of these ma- 
dependable small cutter ever offered the graphic chines under actual working conditions over a 
arts industry? First, we engineered it to be just period of more than 60 months—have given us 
that. Second, we went “Bug Hunting’’. the proof we were looking for. 

We installed eleven of these machines in shops Today, assured that this machine is the finest small 
throughout the country. We said to operators of cutter money can buy, we are proud to affix the 
these machines, ‘“‘Give ’em the works. Don’t baby Seybold name plate and to announce to the graphic 
them. Then tell us what, if anything, we should arts industry, the Seybold Model CBA, 36” Auto 
do to make them better.” Clamp Cutter—further evidence of what is accom- 

The results of this test—-the comments of the plished by engineering the human element at Seybold. 





Mie 4 
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HARRIS-SEYBOLD 


